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NEW 


A successful store, like people, must have an outstandingly 
clear and definite personality. It must create a modern 
IMAGE ... one that the community will see, believe, and 
remember. Your store IMAGE starts at the windows. . 
Your window displays should be like fine gallery pictures . . 
Fine gallery pictures have fine gallery FRAMES. BLISS 
Frames, Valances, and Prosceniums are FINE. They are 
cabinet constructed, guaranteed for a life-time not to warp 
or check under extreme conditions of summer heat and 
winter cold. They are designed in many different contours. 
They can be finished in natural wood grains or in color-tfast 
lacquer. Mouldings are finished in gold or silver leaf. Large 
windows can be divided into two smaller windows 
with removable dividers. Architectural floor- 


S$ T ay R E boards can be supplied with store 


identification in 


? Mi A Cu kK W 7 T H sculptured logos. 


Prices start at 
$9.00 per foot. 


NEW WINDOW ines prices 


include measuring on 


F R A Nd | K %,, BY the site. As many as twenty 


windows can be installed in as little 


ae L f oa & as two days. We have supplied window 
frames for: Gimbels Pittsburgh, David's, 


Illustrated above is our Design V-10. 


Carson’s, Shepard’s, Bamberger’s, Ohrbach’s, 
Horne’s, Macy’s, Oppenheim Collins, Abraham & Straus, 
G. Fox, Browning King, Jordan Marsh, Cleland Simpson, 
Woodward & Lothrop, Edwards-Syracuse, The Dayton Co., 
Weber & Heilbroner, Rich’s-Atlanta, S$. W. Anderson Co., 
Hochschild-Kohn, Ellis Stone. 


BLISS DISPLAY CORPORATION 
37-21 32nd Street, Long Island City 1, N. Y. 
Phone: EXeter 2-3890 











@_... See our complete new line of Christmas 
mechanicals for windows and toylands,show- 
ing at our Chicago plant during Display 
Market Week, June 25 thru June 29, 1961. 


... See exquisite props, beautiful designs and 
original ideas for Fall promotions. Top crea- 
tive designing . . . superb craftsmanship and 
WLS long recognized quality combined to 
make this a showing you must see. 


Write on your letterhead for Catalogue 


w... STENSGAARD 


AND ASSOCIATES INC. 


346 N. Justine Street - Chicago 7, Ill. 
OUR 30 TH YEAR 


JUNE, 1961 





NUMBER 6 


VOLUME 78 JUNE, 1961 


CONTENTS 


Editor's Comment . 

Outlook Optimistic for Rasen benullill hie Market Week 

Greenery in the Scenery of Chicago Displays By Richard Day , 
New Look for High Life! By Charles S. Telchin 
Spring Arrives in Manhattan By Raymond Massey . 
The Corner Window of Barratt's, London By Alf. Kayser . 

The Second Life 

An Elegant Array in Los feeielas 
Display Sketchbook 

Sun Settings for Swimwear Interiors 
Coming Up! . , ' 
NADI Newsgram By Gabriel M. Valenti 
Israel's Exhibit Design Looks to Future at Home and Abroad 

Modern Store Planning By Jim Kiley 

Display Spotlight on New Zealand By Clive Stone . 


Reflections ... On 17 Years in Men's Wear Display 
By Bruce Hook . 


By Dick Jachim. 
By Gerard Boucher . 


Fantasia Grows Outdoors 

Key to High Fashion Display on a Low Budget 
Display Here and There . 

Martex Towels Assume Colonial a 
Window Gazing at C.C.C. — Paris 
Recommended Tools for the Display Shop 


By Jeanne L. Wasserman . 
By Paul Garnier 


By Roger D. Anderson 
By Russell D. Shaw 
Reminiscing 

Miss D's Patio _—_ 
The Contest Corner 
Touring .. . Filene's — Seti ection: Maes. 
It Was Only a Paper Zoo 
The Display Parade 


By Gladys G. Nelson 


By Al Couch 
and we quote ; 
Display of the Month . 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 
407 GILBERT AVENUE © GARFIELD 1-2050—1-2051 * CINCINNATI 1, OHIO 


i 
SECOND CLASS POSTAGE PAID AT CINCINNATI, OHIO 





THE COVER 


This Siamese idol in gold and cerise 
provides the focal point for this 
dramatic display of optical goods for 
F. A. Reichert Opticians, Miami, Fla. 
Norman E. Sansom, a freelance display- 
man associated with Decorama, Inc., 
Miami, designed the window. The back- 
ground panels are of pebble-textured 
base metal foil upon which blue spots 
were focused. An amber spot was aimed 
above the head of the idol and a red 
spot was concealed behind the figure. 


¥ 
OUR NEXT ISSUE 


For the first time, the July issue will 
be devoted primarily to a_ special 
section of back-to-school window and 
interior displays from a wide variety of 
stores throughout this country and 
abroad. Among the new stores to be 
visited will be Lourie’s of Columbia, 
S.C. Roger Anderson will be back with 
some back-to-college ideas for men's 
wear windows. There will also be a 
variety of how-to-do-it ideas for every 
store in the July issue ... in the mails 


June 20. 
x 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U.S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second ciass matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, (879. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
Paul T. Knapp, Editor 
R. James Shriver, Advertising Manager 
H. Glenn Reed, Circulation Manager 
Richard Link, Production Manager 
e 


Eastern Office 
Homer Guck, 156 Fifth Ave., New York 
10, N. Y. Phone CHelsea 2-3714. 

Western Office 
Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 

, 3 
Member 


National 
Association of 
Display Industries 


ye 


Associated 
Bureau of Business 
Circulation Publications, Inc. 
s 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





a" 


That new BLACK MAGIC has us in its spell! 


We pursue the witchcraft of Fashion’s latest whim in a breathlessly exciting Williams Show, a landmark in the progress of the art 
of Display, opening June 1st at our showroom. Or catch the road show in Chicago June 25 through 29 at the Conrad Hilton Hotel. 
D. G. WILLIAMS INC., Ralph W. Adler president, 498 Seventh Avenue, New York 18 « Mary Brosnan Mannequins, Patina forms, 
Lumilite displayers, imaginative novelties. * And first showing of the remarkable new Williams Town & Country mannequins. 
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eIN STOCK 
e SAME DAY SHIPMENT 


GEaNSae 


For Indoor or Outdoor Use... 
Basic for Outdoor Spectaculars 


ORIGINAL DISTRIBUTORS OF COLLOID TREATED FABRICS FOR DISPLAY USE 


156 7th AVENUE, 


— NEW YORK 11, N.Y. 
alters igloo ALgonquin 5-1500 





¥ ABOUT 


a 
....and the same dependable & 
craftsmanship and service ud 
that you have learned to 


expect from this time- 


honored and admired firm. NEW - 


Jim Cummins, Pres. and Design Director 
Len Dwiggins, Vice-Pres.-Customer Relations 
Bob Valentine, Secretary 

Harry Ralston, Sales Promotion 

John Fielding, Sales 

Dick Adler, Sales 

Bud Adler, Sales and Research 

Augie Macaluso, Sales 

Bob Findlay, Sales 

©. C. Anderson, Sales 

w C. B. Meyer, Sales 

a Ted Saltzman, Sales 

ew Sam Gerstley, Sales 


e Ray Sharp, Customer Acct'g 
MAIN DISPLAYS IN OUR SHOWROOMS. w Bill Schryver, Sup't, Prod., Design 


WE CORDIALLY INVITE YOUR VISIT. a Gordon Keerns, Design 
mw Eldon Keidd, Design 


a Eleanor Putts, Reception 


ADLETE SOMES 10. sn es rr 


521 So. Wabash Ave. 3 Chicago 5, Illinois 


JUNE, 1961 








. New Duo-White—5-ply + Both sides 


WH EN You : white + 6” thick, only 8% oz. per sq. ft. 


Upson 1/10” Easy-Curve—Create 
columns « Curves « Abstract shapes « 
THINK Strong and flexible « Rolls down to 6” 
columns « One surface pebbled, one smooth. 
Db i io ad [ AV . Upson 34¢”—Surface-sized for easy 
finishing « Two surfaces: pebbled and smooth. 
. Strong-Bilt—%” + Variety of sizes 
TH | N K including 8’ x 24’ panels on special order. 
5. Upson %4”—All-purpose fibreboard. 
UPSON 6. Upson Super-Bilt %”—Two smooth surfaces. 
The display world of UPSON holds many designers’ secrets. Variety and versatility . . . low 
cost and workability . . . all reveal reasons why UPSON products are a mainstay of display 
art. Rigid or flexible . . . strong and light . . . takes all media well and available in a variety of 


sizes. UPSON fibreboard offers specific materials for specific display applications. Discover the 
secret of successful displays with UPSON! 


Upson interior and display board products are backed by national advertising in leading display magazines. 
THE UPSON COMPANY, 751 Upson Point, Lockport, New York. 


Please send me the new self-explanatory 


.. Kk f—2 Ee = sample kit that contains various types 
; ; of versatile and economic Upson 


Display Board. 





NAME 





COMPANY 





ADDRESS CITY 


DISPLAY WORLD 
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ir New York Showing — Starting June 5, 196I 
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VISUAL 
DISPLAYS 


icago Showing — From June 25 to 29 


at 991 Sixth Avenue, New York Ci 
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Our Family Tree 


IS GROWING 


By 
Whatever 
Name 
You 


Call 
It 


“IVY LEAGUE" 
“CONTINENTAL" 
"TRADITIONAL" 
“NATURAL LOOK" 


Our 

New 
Mannequins 
Are 

Made 

To 

Fit 


nit 
a 

iL | Ol if 
| —_ Bin a! MI 50h 


MARKET WEEK 4 UF on 33, yt 
June 25-29 ; 
cage Sl (s§e Ce BARRAANGGOO- CO - 


579 MARKET STREET « SAN FRANCISCO 5, CALIFORNIA 


MANNEQUINS 


DISPLAY WORLD 
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Another Christmas... . Another Group of 
New and Unusual Accessories for Strikingly Different Displays 


Looking for a Lush Garland? You will find 
None Better than our Group of the Richest, 
Most Luxurious, Dimensional Line — 
8'' Width — 9 Length 
PLASTIC GARLAND 
Fiame-Resistant and Water-Proof 


Style No. 2047— 

White or Green............$33.00 doz. 
Style No. 2047TT— 

Two ‘Tone — Blue /Green... .$46.00 doz. 


Style No. 2047M— 
Metallic-Gold or Blue $60.00 doz. 


13°" Width — 9 Length 
PLASTIC GARLAND 
Flame-Resistant and Water-Proof 


Style No. 2048— 
White or Green 
Style No. 2048TT— 
Twe/Tone Blue ‘Green 
Style No. 2048M— 
Metallic-Gold or Blue $80.00 doz. 


EXTRA FULL — 16° Width — 9% Length 
PLASTIC GARLAND 
Fiame-Resistant and Water-Proof 


Style No. 2050— 
White or Green 
Style No. 2050TT— 
Tweo/Tone Blue ‘Green 
Style No. 2050M— 
Metallic-Gold or Blue $120.00 doz. 


is’’ Width— 9° Length 

Style Noe. 2062— 

SMART NEW DESIGN PLASTIC GARLAND 
Fiame-Resistant and Water-Proof 
Exciting New Two/Tone Colors 

Combinations of: White /Metallic Gold— 

Green 

Dozen 


$43.00 doz. 
$60.00 doz. 


$70.00 doz. 
$100.00 doz. 


No. 1901 White /Gold FILIGREE BALL 


{Two Halves) 20'' Diameter 
Ideal for Interior or Window Use 
Unusual effects can be achieved by 
Adding Lights or Greens 


No. 1904 White /Gold 
ROUND FILIGREE PLAQUE 


Those Interior Columns and Posts will take on 
the Spirit of the Holiday Season. 


{vailable Through Your Local Jobber Or 


rankell 


56 W. 45th STREET 


CHICAGO 


NEW YORK 36, N. Y. 


DETROIT 


MULTI-COLORED SEQUIN 
TRIM ON RAYON 
COVERED BALL 


For the discriminating Display Manager who looks for the 
Unusual Christmas Ornament for Tree, Window, Counter or 
Interior Decoration. 

Style No. $816—3"" 

Style No. $817—4"" 

Style No. $818X—6"’ 


No. 819—RAYON COVERED 
BALL GARLAND 


on Crystal Bead Chains 
4"" Diam. Ball 9 Lengths 
Red-White-Emerald-Purple 


No. 819M—GOLD METALLIC 
BALL $75.00 dozen 


TEAR DROP 


You can create a real rain- 
storm with these amazingly 
real drops of Highly Reflective 
Foil and Acetate. 


Style No. 751— 
6V2"' 


Items shown and many more, including our 
fabulous line of Miniature Lites, can be seen af 
the coming NADI Market Week, June 25-29 — 
Bel Air Room, Conrad-Hilton Hotel, Chicago. 


Our Entire Line will be on display at our Many 
Showrooms and Coming Trade Shows. 


, Ine. 


° MU 7-3434 
LOS ANGELES 


ALWAYS IN STOCK ... A WIDELY DIVERSIFIED LINE of Display Fabrics and Accessories 


DISPLAY WORLD 
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, | __<<elllla the first time... 


you can convert your 


fluorescent lights to 


ANY COLOR OF THE 


Vi eh 
IN SECONDS! 


with 


. snap-on ° 


EL.UOR-O-COLOX, 


Now you can obtain any color you wish — flesh pink, sparkling 
yellow, rich blue, and dozens of others — with the fluorescent 


lights you have presently installed. 


FLUOR-O-COLOR Snap-on color changers are an inexpen- 
sive, speedy answer to your need for colorful display lighting and 
) ; are available in 37 exciting colors. 

Pick up your FLUOR-O-COLOR rainbow 
swatch book and price chart at the NADI 


show. See Mr. Miller at the Lighting Serv- 
ices, Inc. booth, 3d. floor elevator corridor. 


No new lamps to buy—no need to remove present lamps 
no storage problem. 


EETWwoO R-O-cCcCoaoxL.LO F 


A DIV. OF ROSCO LABORATORIES INC. © 29 MOORE STREET, BROOKLYN 6, N. Y. 


14 DISPLAY WORLD 






























Our customers are cordially invited 


to attend our semi-annual 


SALES MEETING in CHICAGO 
JUNE 26th through 29th, 1961 


at the 
SHERATON - BLACKSTONE- HOTEL 


Michigan Avenue at Balbo Avenue 


Suite 208-9-10 





. oS QO, ... a preview of our latest mannequin 
F achievements, including: 
‘ 7 new studio beau monde groups... all new 
f a oil a ao , v ] e * . d ] ° 
‘wae - » esigners plastique series...and the amazing 
f " ioe ’ ae Wr e . . . 
: of. v "Amerlite” boy and girl manniquins. 









7A C division - American Fixture Inc., Saint Louis, Missouri 





THE WORLD'S LARGEST MANUFACTURER OF 
ALUMINUM CHRISTMAS TREES PRESENTS FOR 1961... 


Evargleam 


the finest of 


ALUMINUM 
CHRISTMAS 
TRELS 


in 6 distinctive styles and 4 radiant colors 


PLUS these fine 
y 4X @¢ @4 —B>}-) O] 4 | ee 


NEW! 4-Color Revolving “‘Turbo’’ Revolving 


SATA-LITE 4-Color Projectors Tree Stands, 2 Sizes 
(Music Box Opticnal) 


JUNE 1961 N. A.D. 1. MARKET WEEK 


Wholesale inquiries invited. Retail 
> dealers please contact your wholesaler. 


ALUMINUM I) Ameen SPECIALTY 


MANITOWOC, WISCONSIN 


DISPLAY WORLD 
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... the ‘Profile Collection’ by the Decter Mannikin Company Stee 


is heralded as the most exciting design achievement of display creativity. 


The new ‘Profile’ brochure is available for your consideration —write to: 
Decter Mannikin Co., 1000 So. Los Angeles Street, Los Angeles 15, Calif. 
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POLYETHYLENE CREATIONS 


Complete line includes exquisite 
flowers, vines, trees, bushes 
and aquatic plants duplicating 
nature’s own creations in 


coloring and detail . . . so life- 


+O te//” 


like you have to 


Touch 


IDEAL FOR 
OUTDOOR DISPLAYS 
UNAFFECTED 

BY WEATHER 


NEW FEATURES — 


® Cactus Dahlia 
® Gardenia & Laurel Trees 
® Rambler Rose (Flora-Bunda) Bush 


® Boston Fern 


Plus Dozens of Special Designs for Display Trade 


Manufacturer and Distributor Inquiries Invited 
Catalog on Request 


os) -f rnold. Hssociates. —)ne. 


SS 


IMPORTER — MANUFACTURER 


#409 9-Bra 
Calla Plant 


3¥4' Dracena 


#385 Large Aralia 


#230 Bracken Fern 
With or Without Wire 
#232 Double Size 
Giant Bracken Fern 


es 
Es 


nch : 3 #582 Split Leaf 
(Pertussum) 


#575 Wisteria Delux 


#648 10 Foot 
Springirea Garland 
W / Berries 


#1080 Saeed Cows 
950 60th STREET 
BROOKLYN 19, NEW YORK 


DISPLAY WORLD 





the American scene at Christmas... Shelly 


American 
e craftsmen 
® artistry 
@eexperience | 


















































Highlights from 
SILVESTRI'S many new displays 
for Christmas 1961 

OUR CHRISTMAS HERITAGE 


Reproduction of grandmother's dolls celebrate Christmas 
in the American way, circa 1890-1900. Ten animated 
window settings recall the warmth, festivity and charm of 
the happy days of old. Fascinating antique dolls repro- 
duced from collector's items. 


THE FAIRY-TALE SKATERS 
This — and many colorful, gaily animated Nursery Rhyme 
scenes and choracters. Sure window-stoppers to bring 
the buyer into YOUR store for Christmas shopping. 
HUCKLEBERRY'S CHRISTMAS MAGIC SHOW 
Huckleberry Hound has powers of levitation! 
Just one of the many feats of magic performed by these 
popular TV characters. Exclusive SILVESTRI franchise. 


DEER CHRISTMAS 
Santa's Reindeer — in amusing poses of “getting ready 
for Christmas’. Bathe in bubble baths, polish nails, brush ‘ 
coats and spray perfume — all in the mood of gay <M / ee ee 
anticipation. — A goo) 
eas 


Y) 
art mfg. Co. (\ | 


1147 west ohio street, chicago 22, illinois 


SEE these and many more magical Christmas spectaculars, animated and set pieces at SILVESTRI'S. during the NADI Convention in Chicago, 
figures, Christmas decorations [interior and exterior), lights, ornaments June 25-29. 
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SOM — NEW FOR 


ANIMATED 
STORIES FOR A 
SINGLE WINDOW 
OR AN ENTIRE 
SERIES OF 
WINDOWS 


DESIGNED WITH 
YOUR BUDGET 
IN MIND. 


WRITE FOR 
PHOTOS AND 
SPECIFICATIONS. 


1360 S. FLOWER ST., LOS ANGELES 15, CALIFORNIA 


DISPLAY WORLD 
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SEE 
OUR ALL-NEW 


CHRISTMAS 
LINE 


JUNE MARKET WEEK 


! 


schnell WILLIFORD ROOM 
PARLOR B 


CONRAD HILTON 
HOTEL 





JUNE 25-29 
CHICAGO. ILL. 





No. 4049 — AMERICANA DESK 
PANEL...authentic adapta- 

tion of Early American corner 
desk...in unfinished wormy 
chestnut...archned doors with 
brass-plated Lamond mesh 


a4 


inserts...hinged drop-leaf 
reveals pigeon hole 


irawer trim...upper 
. 


has brass-edged 


ama 


- 
Sneives for 





merchandise fittings...over- 


ill size, 36 





No. 4050— EDWARDIAN DESK PANEL... faithful 
adaptation of Mid-Victorian walnut 
eeein walnut with bras 


i 


corner desk 
S trim...arcned doors 

brass-plated mesh 
drop-leaf reveals pigeon hole and drawer 
e+e Upper section has brass-edged shelves 


merchandise fittings...overall size, 36"W. 


with unusual inserts...hinged 


trig 
2 Lat 


$95.00 


No. 4051— REGENCY DESK PANEL...pbeautiful 


adaptation of ornate Regency corner desk...in 
white iacquer with gold and br: 


top hinged doors with 
inserts...hinged 


cm « , IT! ‘nIrwwvec 
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unusual brass-piated 
drop-leaf reveals pigeon 
hole and drawer trim...upper section h 


A ee Ce Pe orasse- 


mesn 


edgea shelves for 
overall size, S6"W, 


merchandise 


x 96"H, 


rittings... 
$89.50 


ALL IN STOCK JULY Ist 


WRITE FOR OUR NEW 


BROCHURE 
ON 


“BACK-TO-SCHOOL” ITEMS. 


DISPLAY DESIGNERS AND MANUFACTURERS * Portsmouth, 


Ohio 





Used so Successfully 
by Al Lanza 

Display Director, 
The Higbee Co. 
Cleveland, Ohio 


Their translucent quality creates a Magical Fairyland with 
Simple Lighting Effects. 
See them EXCLUSIVELY at L. J. Charrot Co. — Private Dining 


Room No. 2 (3rd floor) —- Chicago N. A. D. |. Market Week, 
June 25-29. Conrad Hilton Hotel. 
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DISPLAY WORLD 





then take a REAL look 
at the 
fabulous 


world of 
WINGS 


SUCCESS 

the 

most modern 
most versatile 
most flexible 
system 

of 

display 

in the U.S.A. 


G 


l am a FLEXI-GIRL . . . Pardon my 
undressed state but | am the modern 
answer to the Display Man's dream 


of a flexible display figure! 
\ 








Whenever you tee a Glexi-Girl think of Wings Success Display. She is 
Be sure to look for FLEXI-Girl at the N.A.D.I. Show in Chicago June 25-29, or at one of these Authorized Distributors 
Baltimore Display Ind. Sylvan Cohen Displays C. A. Dixon, Inc. Maharam Fabric Corp. Nu-Era Displays, Inc. Rindler Display Center 


e Baltimore, M e San Franeisco, Calif. e Denver, Colo. e Los Angeles, Calif. e St. Louis, M e Seattle, Wash. 


Bison Display a Display City, inc. Morty Fay Displays Model Manikin & Dis. Pool Display <i Shur-Nuff, inc. 
e Buffalo, N e New York, N.Y. e Miami, Fla. e Phoenix, Ariz. e Salt Lake City, Utah e Minneapolis, Minn. 


Art R. Cohen “A Display Equipment Feine Trimming Co. National Equipment Crp. —_—-Reinerman Fixture Co. Thompson Display Mat!. 
e Pittsburgh, Pa. © Chicago, Ill. e Boston, Mass. © Kansas City, Mo. © Cincinnati, Ohio e Charlotte, 


Wray Williams Display Co. of La. 
e New Orleans, La. 


, . ly by — 
Manufactured in the United States only by DISPLAY DIVISION 


WILSON RESEARCH CORPORATION 


P.O. Box 5037 200! Peninsula Drive, Erie, Pennsylvania Telephone TEmple 3-0112 


SUME,: 19:61 23 
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Sonrad Litlteon 
JUNE 26-28 
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NEVER 


IN THE HISTORY OF DISPLAY 


. . . your lighting problems so 
"enlightened" . . . at a fraction 
of your present cost. 


UNIQUE LAMP ADAPTER 


PAT. PEND. 
So Easy . .. So Economical. 

It is difficult to believe until you 

see it .. . this revolutionary 200 

watt par 46 lamp adapter. So 

many of your plans can now go 

into effect . . . and your lighting 

budget will be minimized. 


STOP AT OUR BOOTH FOR 2 MINUTES 
You'll see the “light” 
3rd FLOOR 
CORRIDOR 
SPACE:A-> 


Conrad Hilton Hotel, Chicago 
NADI Show — June 25-29 


LIGHTING 
SERVICES, INC. 


77 Park Ave., New York, N. Y. 
CONSULTANTS e DESIGNERS e ENGINEERS e TECHNICIANS e MANUFACTURERS 
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“yy, ‘glo, introducing FX TENDA-GRILLE 
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jattre 


NEW 


EXTENDA-GRILLES 


relate. 















































Amazingly versatile ready-to-paint 
Extenda-Grilke cut-outs come in 


oi—aleiiel— redati ite) edial= strips—so adjustable you can attach > sS Lee ee D 
h strip upon strip vertically or hori- f * : ' ’ , 
sibelslelsielad 4 zontally to create display effects. : 
For example: frame a window and C7 C6 ee be _> 
XMAS ds ak leave center open; use as valances, (3 af ay so iy 
screens, gates, wall and ceiling a . 4 


treatments, bars, pyramids, trian- 7% | ; “oh? Ir. 
gles, backgrounds for signs; to par- | A. 


e303 tition departments;. to arrange <> - : > 

interesting room backgrounds. oo) wh Cx um 
1/8” thick: 90c per strip (For $13.50 you ' : nd _ : , ‘ 
get 16.9 sq. ft.) 4 ¢ er -1 
3/16” thick: $1.00 per strip (For $15 you ; y : i * 

get 16.9 sq. ft.) : 

MINIMUM ORDER 15 STRIPS Each strip 5%" x 45%" 
Fos. 


(15 strips equal approx. 17 sq. ft.) 
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ADD A STRIP—MAKE YOUR OWN GRILLE! 


y Uy” a 
beautiful Sb-Gullé panels for aguas 


* window displays * interior backgrounds + case units 
departmental dividers + luminous ceilings and walls 
In 11 distinctive filigree patterns, with or without plastic backing 
or sandwich. You can order knock-down as well as complete units 
ready for custom installation., We also have ‘Ply-Grille” Foldoors, 
shutters, and all kinds of transparent and translucent installations. 
XMAS TREE SETS Also a complete line of folding screens. Select your pattern. 
Something new to hang things on 
; g . g 3 , UNFRAMED GRILLES, Birch or Philippine Mahogany 
or for just plain Xmas decoration. 
" Order Single Single Double 
Use in every department from Xmas Size by Y_" 
: : : Number Grille Sizes Thick 
baubles to high priced jewelry to | He SVs x 23 2.00 
baby things! Each Philippine ma- 48 
hogany plywood set consists of 3 
trees: 1 slotted full round tree, 
23%" x 35%", and 2 slotted full HEAVY FRAMES %"" x 1/4" 
round trees, 8” x 132”. No assem- grooved to receive /e", 3/16", 4", %" Sengty us with the meee. 
bly, no glue, no nails! boca gp - sia iil Miia we will quote pons ns 
. 4 . <i - 
Unpainted $8.00 set Sizes 17% x 978% $6.50 each frame ie pm tan ~ - 
Add for painting $6.00 per set Sizes 17% x 1231/4 $8.00 each frame factory constructed unit, 
(Colors: Red, Green, White, Gold. All with #103 MOULDINGS AVAILABLE — OPEN STOCK painted or unpainted. 
Gold edges. One half of each tree in set . 
can be one color; other side of each tree | | TT . | Patterns 107, 108 and 
in set can be another color). af | 109 available only in 
. 15Y_” x 23”. 
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DEALERS AND DISTRIBUTORS WANTED I 
BROCHURES ,~valILABLE S #104 £105 #106 
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. | WHAT A 
Order Earlu—T: Bd GLORIOUS 
’ Reales Out! “| COMBINATION 
: Nance, 


Such Lovelies! The Eugenie Sisters and over 
Simply Adorable. The Entrance our GRAND CLEMENTINE 





Christmas Tree Ornaments...Plastic and Crystal Glass Prisms 
* 


See our new Glowing Candles — also again 


Flicker-Flame Candle Light Bulbs 


No. 2503 
Sailing Vessel 
Ship’s Lantern 

15” with 

Ruby Glass Globe 

Electrified 

High brass polished 


* 
LARGE CHOICE 


of beautiful decorative SHOWING AT NADI MARKET WEEK 


Stanchions — all 


SOLID BRASS Conrad Hilton Hotel, Chicago 


Pie Blacker WEEK SHOWING AT OUR NEW YORK SHOWROOM 
BE OUR GUEST AT OUR NEW HEADQUARTERS: 


Kenhury lass Works, 205 West 19th Street, New York 11, New York 
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BOOK 
ON DISPLAY 


DYNAMIC DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


e 268 Pages 


e More than 600 illustrations 
e Size 9 x 12 inches 


e Cloth bound 


e Now in third edition 
e Contains everything about Display 


—YOU MUST HAVE A COPY 
. to make your displays sell more goods faster 
. it's the kind of book you have been waiting for 
. it's a necessity for everyone engaged in display 


or using displays 


PARTIAL LIST 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

Howto Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


PRICE +10 POSTPAID 


immediate Delivery! 


Order Your Copy NOW! 


i ei eee. 
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IAM DIBPLAY 


Endorsed 
by the country's 
foremost display directors. 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete treatment 
of modern display technique and practice. The student will find it a 
sure guide to display techniques and a real help toward steady 
improvement and perfection in his work. For the experienced and 
professional displayman it is rich in display ideas and an invaluable 
reference work — in fact, a display library in itself. Retailers, both 
large and small, will find it a positive guide to good selling displays. 
The author draws freely on his wide experience to explain each facet 
of retail display and shows by photographs and sketches the practical 
application of display techniques for modern displays that sell. 
Display problems and their solutions are explained in detail. It gives 
display a scientific background to make the medium of display more 
powerful and effective. Study the partial list of contents and you will 
realize that this is a book you MUST have. Its value to you cannot 
be measured by its reasonable cost. 


DISPLAY WORLD, Cincinnati 1, Ohio 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 
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Conrad Hilton Hotel, private dining room 9. 


WOLF & VINE, INC. 
225 South Los Angeles Street, Los Angeles 12, California 


« See you at the NADI SHOW, Chicago, June 25-29 


Distributors Alphabetically by City: 


ATLANTA — MELVIN S. ROOS & CO., 181 Pryor Street + BALTIMORE — BALTIMORE DISPLAY INDUSTRIES, 7 S. Hanover Street + BOSTON—JOSLIN DISPLAY, INC.. 119 Lincoln Street « 
CHARLOTTE, N. C.— THOMPSON DISPLAY MATERIALS, 117 N. Brevard Street « CHICAGO — ADVANCE MANNEQUIN & DISPLAY, 317 S. Wacker Drive « COLUMBUS — PAUL LUGGER DISPLAYS. 
2781 W. Broad Street « EL PASO— MODEL MANIKIN & DISPLAY, 615 N. Stanton * HONOLULU —BADER’S, INC., 1049 Alakea Street » INDIANAPOLIS — NATIONAL DECORATORS SUPPLY, 
318 N. Illinois Street + KANSAS CITY, MO.— NATIONAL EQUIPMENT CORP., 919 Broadway * LOS ANGELES—B. A. JACOBS CO.,1000 S. Los Angeles Street -MAHARAM FABRIC CORP.., 
1113 S. Los Angeles Street * MEMPHIS—WRAY WILLIAMS DISPLAY CO., 21 S. Second Street + MIAMI—JACK DE WEESE, 818 Biscayne Boulevard + MINNEAPOLIS-—L. E. HIER 
DISPLAY EQUIPMENT CO., 430 Ist Avenue N.—SHUR-NUFF, 322 Ist Avenue N. * NEW ORLEANS — WRAY WILLIAMS, 534 Canal Street * NEW YORK—LEO D. BERNSTEIN & SONS, 30 W. 
29th Street — EMPIRE DISPLAY MFG. CO., 45 W. 34th Street + OKLAHOMA CITY—E. B. “‘JACK’’ CASTLE, 21 W. Main Street -OMAHA— OMAHA MANNEQUIN & DISPLAYS, 404-409 
Baum Bidg. « PHILADELPHIA— NAYTHONS DISPLAY FIXTURE CO., 909 Arch Street * PHOENIX— MODEL MANIKIN & DISPLAY, 1405 E. McDowell Street + PITTSBURGH — ART R. COHEN 
COMPANY, 810 Penn Avenue * PORTLAND —BENEDICT’S DISPLAY EQUIPMENT, 309 S.W. Third Street + PROVIDENCE — CROWN DISPLAYS, INC., 400 Weybosset * ST. LOUIS—NU ERA 
DISPLAYS, INC., 808 N. Seventh Street—THE GARRISON WAGNER CO., 2018 Washington Bivd. « SALT LAKE CITY— COMMERCIAL DISPLAY CO., 339 S. State Street + SAN DIEGO — 
JAY'S DISPLAY & STORE EQUIPMENT CO., 228 ‘‘B’’ St. * SAN FRANCISCO—SYLVAN COHEN DISPLAYS, INC., 741 Mission St. « SEATTLE—ROSS DISPLAY MATERIAL COMPANY, 1409 Seventh 
Ave. « CANADA: MONTREAL — FAYE PERM DISPLAY LTD., 8 St. Catherine S.E. * TORONTO —WM. PRAGER LTD., 391 Adelaide St. W. * VANCOUVER — KING AGENCIES LTD., 714 Cambie St. 
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In this past January issue this column praised the National 
Association of Display Industries for finally initiating a forward 
program aimed at impressing upon retailers the proper place of display 
in the sales promotion picture. 


Under the forceful leadership of President Edgar Moser, Managing 
Director Gabriel M. Valenti and the public relations committee headed 
by Sylvan Freund, continued progress has been made and more can be 
foreseen in the immediate future. 


One of the long-range steps that deserves the enthusiastic support 
of every participant at Market Week in Chicago (both displaymen and 
members of the display industry) is the breakfast meeting arranged for 
8 a.m., Monday morning, June 26, at the Conrad Hilton Hotel. 


Speaking briefly following breakfast will be four outstanding 
authorities on particular aspects of retailing: E. D. Fisher, sales 
promotion manager, J. L. Hudson Company, Detroit; John W. Sheldon, 
president, C. A. Stevens Company, Chicago; R. D. Johnson, managing 
director, State Street Council, Chicago, and G. D. Thomson, sales 
manager, Simpson's, Montreal, Canada. Each will tell what display means 
to him in his particular retailing function. Following the talks 
there will be adequate time for questions to be asked by members of 
the audience. 


There is no doubt but that these recognized authorities will have 
something to say worthy of hearing. The question-and-answer session 
Should also prove interesting, as the speakers have agreed to give 
frank answers to questions displaymen wouldn't dare pose to their 
bosses. 


If you happen to be among the blessed few members of the profession 
and industry who Know all there is to know about display, please attend 
the meeting anyway. Your presence will help support a secondary 
purpose -- that of helping to symbolize the solidarity of the display 
profession, and the industry that supports it, in the eyes of other 
retailing groups and organizations. 


Since there is no national organization of displaymen to present 
its standard of unity and purpose, such an impression can only be 
generated as result of such meetings as NADI has initiated in Chicago. 


Make your plans now to attend Market Week, June 25-29, at 
Chicago and specifically circle Monday morning for this breakfast 
meeting. 


The shopping center seasonal and special event promotion has 
reached the level of excellence that approaches the professional 
standards of the downtown stores. In the past, many centers faltered 
miserably in their efforts to promote as a unit. The smaller shops and 
larger stores bickered, sometimes justifiably, over the proper 
allocation of promotional expenses. With the shopping center managers 
usually not sales promotion experts, (Please turn to page 86) 





























SIGNS are the only substitute 


for salesclerks 


SIGNS help prevent 


profit-robbing walk-outs 
SIGNS never forget the facts 
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Whether you are merchandising one store, ten stores, or 
1000 stores, Printasign can help you pull extra dollars 
from busy store shoppers! The new improved Printasign 
automatic display type writer is engineered for today’s 
retail challenges... produces neat, eye-arresting, selling 
signs SIX TIMES FASTER than you can now make 
ordinary signs! Users throughout the world will tell 
you this amazing Printasign display type writer can be 
operated by anyone...no messy type to handle, set, or 
unset. It pays for itself. It mechanizes sign production. 
It is yours on a rental or purchase basis. Just return 
the coupon below, today. 


Announcing new 
-amproved- advanced 


speed 
bY fea! lanit 
Ay fever! 


= Reynolds Printasign Company 
9830 San Fernando Road 
oi) Pacoima, California 
YES, I want to know more about Printasign’s solution to today’s 
retailing problems! I understand there is no obligation. 


NAME 





STORE NAME 





ADDRESS 





CITY ZONE STATE 











ristmas Wonderland... 


Outlook Optimistic 
For Record-Breakin 
une Market Week 


Number of exhibitors and amount of space reserved 


have already surpassed previous Chicago efforts .. . 


Breakfast-meeting offers displaymen. industry chance 


to hear top officials .. . NADI to elect new officers 


LTHOUGH the display industry has 
not been noted for sudden optimism aiter 
evidence of economic upturn, the enthusiasm 
generated for the forthcoming Fall-Christ- 
mas Market Week at Chicago, June 25-29, 
has overwhelmed some of the more pessi- 
mistic or wait-and-see onlookers. The num- 
ber of exhibitors, 95 at presstime, and 
amount of space reserved, the entire three 
exhibit levels of the Conrad Hilton, will 
establish a new record for the Chicago mar- 
ket of products of members of the National 
Association of Display Industries. 

\li that is needed now to turn this op- 
timism into actual success is tor a record 
turnout of displaymen at this show with a 
sufficient number being “open to buy.” Pre- 
liminary prognostications at the retailing 
level are about as elusive as an eel in axle 
grease and about as dependable. In general, 
it is expected that budgets for Christmas 
will be slightly higher than last year with a 
great deal of interest in exterior decorations. 
With an eye on the expanding teen-age and 
college market, back-to-school displays will 
receive increased emphasis, with displaymen 
actively seeking new and original themes. 

One of the highlights of the Market Week 
will be the breakfast meeting planned for 
Monday morning, June 26, at the Conrad 
Hilton. Invited are all displaymen, repre- 
sentatives ot the display industry and other 
interested Market Week visitors. 

Following breaktast, there will be brief 
(ten minutes or so) speeches by four out- 
standing individuals in the retailing world. 
Following the talks will be a brief question- 
and-answer period. 

Scheduled to address the group are: 

E. D. Fisher, sales promotion manager, 
J. L. Hudson, Detroit. This 36-year-old 
live-wire has risen from editor of Hudson's 
employee magazine in 1948 to special events 
manager in 1951 and to his present position 
in 1956, where he is responsible for “up- 
stairs” advertising and display (Ed. Note: 
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. 
E. D. Fisher 


The “downstairs” store is handled separately.) 
and for public relations for all Hudson 
stores. He was named “Detroit's Outstand- 
ing Young Man” by the local Jaycees in 
1956, an honor not to be taken lightly. 

John W. Sheldon, president of Chas. A. 
Stevens & Co., Chicago. He has served in 
various Capacities with Stevens’ since 1934. 
Other business activities include being a 
director of the Federal Reserve Bank of 
Chicago (since this past January) and a 
director of Lyon & Healy, prominent music 
store. As a civic leader, the Red Cross and 
Boy Scouts have benefitted from his exten- 
sive time and effort, as well as many others. 

Robert B. Johnson, managing director of 
the State Street Council. Prior to becoming 
chief spokesman for “the world’s greatest 
shopping center” in 1957, Mr. Johnson re- 
ceived extensive training in public relations 

(Please turn to page 108) 


J. W. Sheldon 


R. B. Johnson 


G. D. Thomson 
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Market Week 
Exhibitors 


FIRM NAME ROOM(S) NUMBER 
Aarving Displays, Inc. 214 
Adler Jones, Inc. 3rd Fl. Corr. “D” 
Kurt S. Adler, Inc. 143 
Allied Display 

Materials, Inc. Waldorf Ballroom 
Aluminum Specialty Company i 210 
Amplex Corporation 218 
Artificial Plant Company 123 
Artistic Creations, Inc. 112 
Arts and Flowers Displays, Inc. 158 
Associated Fabrics Corp. 219 
Asty Import Corp. 109-110 
Atlantic Plastics Co., Inc. 135 
Austen Display, Inc. Beverly Room “A” 
Jean Ballin Designs Beverly Assembly 
Bemiss-Jason Corp. ..134 
Harry Berkoff 215-216 
Brunn and Bertheim . Normandie East “A” 
Bulkley Dunton & Co. Williford “A-1” 
Butler Paper Company _ Bel Aire Assembly 
L. J. Charrot 

Company P. D. R. No. 2 (3rd Floor) 
James A. Cole Co., Inc. 114 
Columbia Display Material Co. 150-151 
Cook and Meier, Inc. 3rd Fl. Corr. B 
Emil Corsillo, Inc....P.D.R. No. 5 (3rd Fl.) 
Creative Promotions 

of California _.. Williford “A-3” 
Decorative Novelty Co., Inc. 141 
Decorative Plant Corp. 101 
Display Arts, Inc. Normandie West “D” 
Display Associates, Inc. Williford “C-3” 
Display Magazine 3rd Fl. Corr. “E” 
Display World Main Hall Lobby 
Displays Unlimited, Inc. 212-220 
Doerr and Associates Williford “B-2” 
Duplex Display Mfg. Co. 127 
Economy Cover Corp. 132 
Elect Mfg. Company .122 
Evergreen Specialty Co. ..105 
Favrex Designs 125 
Ferrocraft me } 
Frankel Associates, Inc. Bel Aire Room 
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Some lucky couple will spend a vacation during the 
Christmas season at the Chalet, Ste. Agathe des 
Monts, Quebec, as winners of the Grand Prize to be 
awarded by NADI at Market Week in Chicago .. . At 
left is a view of the T-bar ski lift taking novice and 
intermediate skiers to the top of an ideal hill for that 
group ... An excellent ski school and ski shop is on 
the premises . . . Below is a view of the Chalet to 
which guests may ascend by a brief chair lift . . . In 
addition to all winter sports, the Chalet features a full 
schedule of evening activities including dancing, pro- 
fessional entertainers and delightful cuisine. 


Fusek’s Oakey 131-133 Regal Flower and Display Co... 103-A 
Garrison-Wagner Co. Astoria Ballroom Resident Display, Inc. Williford “B-3” 
& P.D.R. No. 1 (3rd Fl.) Reynolds Printasign Co. 108 
E. W. Gasthoff Co. 102 The Reytrim Mfg. Co., Inc. 142 
Goldsmith and Sons 126 Rip Studio, Inc. 163 
Greneker Corporation Beverly Room “B” Sama Plastics 154 
Hulsizer’s | 111 Santa Claus School, Inc... 3rd Fl. Corr. “C” 
Kaytee Imports, Inc. 152-153 Schack’s . 164 
Gordon Keith Originals 100 Bernard Schwartz & Co. 136-137-138-139 
Kenbury Glass Sebastian Displays, Inc. Williford “A-2” 
Works... P.D.R. No. 10 (3rd Fl.) Showcard Machine Company 124 
Stuart M. Lerner, Inc. : 129 Silvestri Art Mfg. Co. ba 159 
Lighting Services, Inc. 3rd Fl. Corr. “A” DD. & M. Sloan, Inc. | Williford “C-1” 
Lombardo and Company 202-203 Spaeth Displays, Inc.... Normandie East “B” 
Lustra-Cite Industries, Dave Starkman P.D.R. No. 3 (3rd F1.) 
Aa | P.D.R. No. 8 (3rd Fl.) Swivelier Co., Inc..... 148 
Maharam Fabric Corp... | 140 M. E. Taylor & Sons 211 
Met-Wood Floral Mfrs., Inc. 104 Tero, Inc. Normandie Center “C” 
Minnesota Artistic Products 207. Thall Plastics and 
Morgan Sign Machine Company 156-157 Metals Co. Williford C-2 
Nesbit Industries, Inc.... 117. Timely Service, Inc.... 204-205-206 
Sidney Newhoff Associates 103 Union Novelty Company 128-130 
Noel Mfg. Company, Inc. 201 United States Display Corp. 146 
Oltmanns Company 7 116 Ben Walters, Inc. 144-145 
T. Orgo Displays.... Normandie West “E” D.G. Williams, Inc... P.D.R. No. 4 (3rd F1.) 
Park Lane Fabrics Co... 155 Wing’s Success Display 
Philipp Sales, Inc.... 106-107 (Wilson Research Corp.) 147-149 
Plastic Fabricators : 119 Wolf and Vine, Inc.. P.D.R. No. 9 (3rd FI.) 
Leo Prager, Inc.._. Williford “B-1” Zafero Studios . 160-161-162 
R-Tex Company _.. roe 120-121 Zaria Displays 118 
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ATURE ran riot through Chicago display as the city 
emerged from a rugged winter. Goldblatt’s used a lush 


a7 
displays South Seas setting. Large silk and wire butterflies hovered 
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over Wieboldt’s displays. Banked ferns and potted ivy 

were an important part of Saks’ windows. Fields “went 

native” with palm trees and calypso theme. Plants lent a 

By RICHARD DAY note of greenery to a display at Lyon-Healy, a newcomer 

: to these pages but a veteran in musical equipment mer- 
chandising. 


WIEBOLDT’S, Carl James (top left) —A gay 
black-and-white lithograph set the mood for a display of 
silk floral print dresses, called “Happy-Go-Lucky Prints 
. . « Gay as Spring.” The blue-to-aqua shades of the 
fabrics were echoed by the aqua back wall and aqua 
butterflies, which were made of silk stretched on white 
wire frames. White background panels, floor and shut- 
ters accented the fresh spring effect prevailing in the 
series of four windows. Two featured aqua colors; one 
featured yellows and another, rose tones. 


SAKS-FIFTH AVENUE, Joe Kreis (top right) 

Raw silk, polished wood and plants combined to make 
a window that was a study in natural materials. A screen 
of turned wooden balustrades stood behind two manne- 
quins displaying fashions in pale beige. Ferns were 
banked across the top of the screen. At one side a white 
urn held twining ivy. Spotlights emphasized props and 
fashions against a completely dark background. A sign 
on the floor read, “Our magnificent Silk Naturals hand- 
woven in India.” 


LYON-HEALY, Charles Berendt (left) — Lyon- 
Healy makes its first appearance in this column with an 
elegant corner window display titled, “The sights and 
sounds of gracious living.” Narrow vertical panels of 
lime and turquoise broke up the curved expanse of 
drapery backdrop. Panels behind each console unit held 
descriptive signs and focused attention on the merchan- 
dise displayed on the carpeted floor. Elegantly coiffured 
mannequins dressed in turquoise and lime, real ferns 
and rubber plants and baroque candelabrum with blue 
and green candles rounded out the elegant showroom 
atmosphere. Mr. Berendt, who recently joined Lyon- 
Healy as special assistant to the director of advertising 
and promotion, has added a contemporary look to their 
formerly conservative windows. 
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GOLDBLATT 
BROTHERS, 


Jack Boghosse 
(right) — Weather- 


beaten shutters over- 
grown profusely 
with ferns and flow- 
ers suggested a South 
Seas atmosphere in 
this fashion display. 
Three richly colored 
dresses of Oriental 
and tropical influ- 
ence were appro- 
priate in this “cross- 
roads of East and 
West” setting. Ac- 
cessories were dis- 
played on a shutter 
laid on the  free- 
form shaped patch 
of gravel floor. The 
sign tied the back- 
ground in_ neatly 
with the fashions, 
“Shades of Spring 
and Summer.” 


MARSHALL 
FIELD, Virginia 
Paxson and Staff 
(right) — A gay 
Caribbean setting 
made a dramatic cor- 
ner window sports- 
wear display. Among 
palm trees made of 
yucca stems and 
frayed burlap leaves 
a wooden pier angled 
out over the sand 
covered floor. Paint- 
ed gourds were 
strung on rope be- 
tween the trees and 
a grass-thatched hut. 
The calypso beat was 
evident in the vari- 
ous-sized_ steel oil 
drums painted to re- 
semble the _ steel 
drums of native 
calypso bands. Drum 
heads were used as 
window signs de- 
scribing the colorful 
play clothes for men 
and women. 
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New Look for High Life! 


Modernization assures leadership 


for old established Mexico City apparel store 


HE MODERN store of today, if it is 


well designed and properly planned, will 
provide an efficient merchandising plant for 
its owner. The exterior design will reflect 
the character of the store and the quality 
of the merchandise to be found inside. Every 
facility conducive to the customer’s shop- 
ping convenience will be included. The 
atmosphere throughout the store will be 
pleasing and inviting, thus encouraging the 
customer to return again and again. 

These major requisites were incorporated 
into the High Life store in Mexico City, 
recently modernized at a cost of $200,000. 
High Life was founded in 1899 by Lucien 
Bloch, an emigrant from France, as a small 
haberdashery. Today, the new store de- 
signed and planned by our firm, with Vladi- 
mir Kaspe, Mexico City, as Associate Archi- 
tect, is one of Mexico's finest apparel spe- 
cialty stores for men, women, boys and girls. 

Located in the heart of Mexico City’s 
finest and busiest downtown shopping center, 
the store occupies a strategic position at the 
intersection of Gante and Madero streets; 
fronting 110 feet on Gante and 50) feet on 
Madero. 


EXTERIOR DESIGN TREATMENT 


The outmoded front was completely re- 
designed to bring it in line with the charac- 
ter of the modernized interior. The new 
front is a combination of Italian white 
carrara marble and white brick up to the 
second floor level. The modern exterior de- 
sign creates a striking, yet dignified effect 
that is eye-appealing and inviting. 

Seven large, well proportioned display 
windows and five smaller ones are inter- 
spersed along the front. The side walls of 
the window interiors are pearl grey, with 
the background walls in natural walnut. 
Each window is equipped with traverse 
tracks, recessed into the ceiling, so draperies 
can be used as a backdrop whenever desired. 

In order to provide access to the store 
from all directions, the main entrance, for- 
merly on the Gante street side, was re- 
located at the corner of the building. The 
new entrance is enhanced by a spacious, and 
interestingly designed all-glass vestibule. 


INTERIOR MODERNIZATION 


Formerly, only two floors of High Life’s 
five-story building were used for selling. 
The first floor was devoted to cosmetics and 
perfumes and to men’s clothing and furnish- 
ings. The second floor was occupied by 
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By CHARLES 8S. TELCHIN 


Telchin & Campanella 


New York City 


Horizontal white siding combined 
with black and white striped can- 
vas awnings are used effectively to 
create this attractive cabana-type 
setting for displaying beachwear. 
Cone-shaped show cases are cov- 
ered with natural color rope. The 
display case is framed in bleached 
walnut. 


ladies ready to wear, foundations and acces- 
sories, and by the store’s executive offices. 

Today, as a result of efficient planning, 
there are 26 departments housed on three 
floors and a mezzanine; eight on the first 
floor, three on the mezzanine, six on the 
second floor, nine on the third floor. 


THE MAIN FLOOR 


The 5,500-square-foot main floor was 
scientifically planned so that adequate space 
is provided for each merchandise classifica- 
tion commensurate to its potential sales 
volume. Wide aisles lead the customer from 
one department to another. Open-type fix- 
tures encourage self-selection. Related mer- 
chandise items are strategically located to 
promote impulse buying. 

The arrangement of various departments 
around the perimeter of the floor imparts a 
feeling of spaciousness and of openness 
which encourages browsing. The layout per- 
mits traffic to flow freely in all directions. 

About 2,000 square feet on this floor is 


Main entrance at the intersection 
of Madero and Gante streets. The 
corner location is convenient for 
customers approaching the store 
from either direction. The _ ex- 
terior of the building at the street 
level is faced with Italian white 
carrarra marble. The area above 
the canopy to the second floor 
level is white brick. 


DISPLAY WORLD 





Stairway landings were specially designed to provide space 
for spot displays, such as this one on the Men’s Clothing 
floor. 


devoted to men’s furnishings. The depart- 
ment is located to the right of the main 
entrance and extends well into the center of 
the floor. Clothing and furnishings for boys 
and for young men are sold in separate de- 
partments located next to each other along 
the rear wall. 

Women’s accessories, such as_ hosiery, 
jewelry, bags, scarves and handkerchiets are 
located to the left of the entrance to the 
store. Perfumes and cosmetics are fea- 
tured in an attractively designed semi- 
circular bay. Under the mezzanine is the 
men’s hat department and the men’s and 
boys’ shoe department. 

The design and decorative treatment of 
this floor is colorful, eye-appealing and ex- 
citing. One of the most impressive design 
features is a 7-foot wide, free-standing stair 
that curves gracefully upward to the mezza- 
nine, and then continues on to the upper 
floors. The treads of black terrazzo are sup- 
ported from below by the curved steel 
framework. The handrails are capped with 
hardwood. In the center of the open stair- 
well is a beautiful gilt wood panel of modern 
design that rises to a height of 32 feet, 
where it terminates at the third-floor ceiling. 

The design and decor of the semi-circular 
area devoted to cosmetics and perfumes were 
skillfully handled to impart the right amount 
of femininity. The wall is covered with 
coronet blue silk, interspersed with French 


High Life’s third floor Dress Fabrics department. The 
attractive wall display is an important adjunct to the 
decorative scheme. 


blue boucle draperies. The chairs are also 
upholstered in French blue boucle. 

A series of attractively designed display 
cases are located along the curved wall. 
Between each group of cases are antique 
mirrors with gilded frames. This combina- 
tion makes an interesting contribution to the 
decorative scheme. The “luxury” character 
of the department is further enhanced by an 
exquisite Murano glass chandelier, imported 
from Italy. The fixture was designed and 
executed by Barovier & Toso of Murano. 

Men are known to be impatient shoppers. 
For this reason, the men’s furnishing depart- 
ment was designed to encourage self-selec- 
tion. With the exception of white and light 
colored dress shirts and small accessory 
items, all merchandise is displayed on open 
fixtures, neatly arranged on the selling floor. 
Sufficient space is provided between the 
units to permit free circulation. 

The boys’ and young men’s apparel sec- 
tions were designed and appropriately dec- 
orated to appeal to these young customers. 
Here, as in the men’s department, self- 
selection is encouraged by the use of open- 
type fixtures. A curtain wall separates the 
two departments, with each side used for 
the display of furnishings. The wall is 

(Please turn to page 90) 


View into the Better Dress department from the Beach- 
wear section on High Life’s third floor. 
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Spring arrives 


in Manhattan 


By RAYMOND MASSEY 


(‘Photos courtesy of Jayrod Studios) 


: a one of the slowest starts in years, spring 
finally seems to have arrived. Temperatures aside, 
there’s been no lack of New Yorker interest in spring- 
summer outfits — and some of the most effective dis- 
plays to ever slow the steps of passersby have been 
selling them ... We hope to see a record number of 
Manhattan displaymen entering the NADI Market 
Week photo contest. Deadline is June 12. 


TIFFANY’S, Gene Moore (top left) — Gene Moore is famous for making 
the commonplace extraordinary. To dramatize Tiffany’s Vermeil Exhibition, 
ordinary clay flower pots were used to show a “flowering onion with roots.” 


The elegant piece was planted in soil spilling out on the floor from an over- 
turned flower pot. 


I. MILLER, Sidney Shneer (top right) — Sidney Shneer—Mr. Suspen- 
sion—went all out here at I. Miller’s 40th street and Fifth avenue location with 
four giant shoe cutouts in dark green felt with light green pleated chintz braid 
trims. To accentuate the copy theme, “New Spring Blossoms—Sure to Star,” 
the cutouts were filled with all shades of lilacs and other seasonal flowers, 
plus a variety of ferns. The merchandise was suspended along with the cutouts 
with tasteful moderation and in casual groupings on the light beige floor. 
Quite an approach for potential customers sizing up the market. 


SAKS FIFTH AVENUE, Henry F. Callahan (left) — Here “S.F.A.’s 
return to riches—revives the glory of the wildly printed silks.” The “figure” in 
the gold and royal blue creation is suspended in mid-air by wires and poling 
projecting from the two-panel gold-leaf screen. A fur stole and gold evening 
bag are on the chair, which breaks the view of the poling. The simulated 
antique chandelier is of a gold-and-blue pattern lined in black. The shade, 
edged with amber prisms, is fitted with a strong white bulb. Dark satin shoes 


beneath the figure completed the picture. The motif was employed in a series 
of six windows. 


DISPLAY WORLD 





STERN’S, David Dunay (right) — More shoes 
—in a display superbly accomplished. To give shop- 
pers a “Birdseye View of the American Shoe—Spring- 
Summer 61,” David Dunay used a series of intriguing 
varied panels: At the left, a pebble-finished panel 
with a cluster of book matches and a fake dollar bill 
placed above a copy card reading “The Stack Spend- 
thrift” . . . then two oriental rugs with a pair of 
apples and a copy of the “Iliad” for copy heralding 
“The Aristocratic Leather” . . . a mannequin, intent 
upon her magazine in a very much heads-up manner, 
on a panel covered with white brick wallpaper .. . a 
fourth panel for white-lettered copy reading “East 
Side ... West Side ... City ... Country . . . Indoors 
.. . Outdoors . . . Dress Up Casual Flights of Fancy 
and Down to Earth”... and finally, simulated white 
plaster with a glove and doorkey at the top to unlock 
the theme, “Spendthrift—Green Leather.” 

PECK & PECK, David J. Cramer-Raun James 
(center) — New Yorkers have been longing for the 
kind of weather suited for park-bench sitting—and 
this dark green one was just the answer. White hats 
on white wire millinery stands were set against a 
planked floor and back wall washed in white. Potted 
growing ferns and palms were placed to the right. 
An umbrella and related accessories were aptly 
arranged. 


HENRI BENDEL, Anthony Ballatore 


(bottom) Definitely a “shutter” experience. The 
cool setting, as the copywriter had it: “The Time: 
Summer ... The Place: Everywhere .. . The Look 
... Here—and on the Fourth Floor.” The brown of 
the shutters in the foreground, the white in the back- 
ground, set off damsels (from the left) wearing white 
and black, pink and black, chartreuse and a refresh- 
ing sea blue. 
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Walk the Barratt wa 


A refreshing oasis in a 





shoe display 0 ee 


The Corner Window 


of Barratt’s, London 


By ALF. KAYSER 








Standing out from the displays of 80-plus 
shoe stores of Oxford street is this lone 
sentinel . . . And this store dares devote 
only one window to this dramatic technique. 





éé 
HERE’S no business like shoe-business,” said a big 


streamer in one of the windows of Peter Lord, a big, new 
shoe store of Clark Ltd. on Oxford Street and this 
goes for shoe-display as a whole in the wonderful town 
London is. I have wandered along a lot of shopping 
streets all over Europe and admired many fantastical and 
beautiful shoe displays in Sweden, Switzerland, Holland 
and Germany, but I’ve found nowhere so much life, 
dramatical and to-the-point, in slogans and eye-catchers 
as in the city of London. 

It’s a pity that most of these windows, especially in 
Oxford Street, where you can find about 80 or more shoe 


Focal point of the display at top is the seemingly 
embroidered rose on the taut scrim at center of 
background. Strips of other filmy material hang 
from the ceiling adding dimension and color. 
Shoes are displayed on three risers covered with 
some natural fiber matting; others are attached to 
unobtrusive clamps on side walls. Sign of felt 
letters attached to white course cloth strip reads: 


“The sparkle of WHITE for Midsummer.” 





Suspended lighted lamps, gauze moths, flocked 
branches and an ornate fence provide the props for 
this dramatic shoe setting at center. Shoes are 
atteched by clamps to the fence; a few others 





rest on the floor at front. 


stores, are much too crowded. Shoes are streaming all 
over the place. Together with those big-lettered slogans 
and colorful eye-catchers, these displays look rather wild 
and exuberant. And this goes, too, for Barratt’s, the 
firm of which I would like to show you some examples 
of their displays. 

You will see that these displays don’t look crowded 
and wild. On the contrary, they look very well balanced, 
distinguished and sometimes like beautiful stage-settings, 
in which the shoes play the big part of “hidden per- 
suaders,” which are not even hidden... . 

There displays are the exceptions which confirm the 
rule. Barratt’s store on Oxford Street has quite a number 





The two gentlemen at rear seem to be peering over 
a low railing at the shoes being displayed on unob- 
trusive tripod stands on the two risers. “The new 
HALF-BOOTS are here!” exclaims a sign of white 
letters on special wire strips. Other information 
is supplied by white letters on black felt strips 
attached to the side walls by hidden holders. 











The two most important attributes of these shoes 
are flexibility and lightness of weight. Feather- 
weight qualities are dramatized effectively through 
the old faithful scales demonstrating that feathers 
are heavier than the shoe in the opposite tray — 
a little hard to believe but easy to arrange with a 
hidden weight under the feathers. Notice that the 
usually wasted space—upper two-thirds of window 
height—is utilized to display shoes in a quantity 
that would have appeared crowded if crammed 
into the lower third in the typical manner. 


of windows, but only this one, a corner window, is reg- 
ularly created in this exceptional style; all the other ones 
are at least as crowded as the rest along Oxford Street. 
The name of the designer is 27-year-old Trevor Matley 
He works under the direction of Display Manager J. 
Lamb. 

Mr. Matley started his display career 10 years ago in 
the studios of the English Wholesale Cooperative Society 

Manchester. During the 4 years in which he worked 
there he gained experience in promoting a wide range of 
merchandise, both at the company’s Manchester head- 
quarters and at its stores throughout the country. 

Many of his displays, produced for the C.W.S., were 
designed to be photographed for publication in a monthly, 
instructional booklet, which was produced within the 
display department and distributed to the company’s 
many shops. These displays were excellent exercises to 
create strong, simple and clear-cut composition and were 
often in monotone. 

At this time Trevor Matley was encouraged to develop 
his flair for paper sculpture, an interest he pursued until 
it was virtually an obsession! His designs were used a 
great deal on mass-produced “eye-catchers.” In 1955, he 
spent some time working in a display studio in Hamburg, 


Shoes for the bride are seldom granted a separate 
window, but certainly deserve consideration. This 
is an effective way to get the story across without 
resorting to the usual cliches. The camera, which 
could just as easily be a real one, complete with 
inverted image in ground glass, or an imitation 
with a transparency lit from behind as here. Two 
square blow-ups holding shoes are not suspended 
but are atop slender rod stands. Seasonal foliage 
and flowers add the final touch at the sides. 


Germany, mainly occupied producing more paper sculp- 
ture and trying to master the German language. During 
this time he was able to travel to the principal towns in 
West Germany and to absorb the German style, which he 
greatly admires. 

On returning to England (he was 23) he got the 
position of display designer at the studio of W. Barratt 
& Co. Ltd., a shoe manufacturing and retailing company. 
Here, for the past few years he designed showcards, 
decorative motifs and eye-catchers for the company’s 160 
shops in addition to the Oxford Street type of window, 
which at present is installed at five of the largest Barratt’s 
shops: London, Manchester, Liverpool, Glasgow and 
Leeds 

These windows are considered “prestige displays.” 
One window at the store is treated in this manner and 
here he tries to create a lavish, topical or bizarre presen- 
tation, which will distinguish the store from its com- 
petitors and provide, in some degree, an “entertainment,” 
in contrast to the confused, over-filled and ill-designed 
standard shoe window, to which the British public is 
accustomed ... and these words are from Mr. Matley 
himself. 


There was never a more attractive sand castle at 
the seashore than the one that appeared in the 
corner window at Barratt’s, but alas its really 
only a cardboard shell flocked with sand and 
decorated with sea shells. Shoes are attached to 
tops of small shovels, placed in suspended buckets 
and placed on or about the castle. The striped 
paper adds a colorful and interesting background. 
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PARTICULARLY successful promo- 
tion initiated by the display headquarters of 
the Kaufhof chain of department stores in 
West Germany was “The Second Life,” 
which was carried through in all branch 
stores. Shown here are three displays trom 
the series by Waldemar Werner, display di- 
rector of the Cologne store, under the super- 
vision of Hermann Schlipphacke, who is in 
charge of display for the entire chain, with 
headquarters in Cologne. 

lr his promotion concerned the working and 
leisure time of people and the goods needed 
for work were given the same importance 
as those needed for leisure and hobbies. 

Creating the most interest were the dis- 
plays showing prominent persons 1n politics, 
economics, art, sport and entertainment with 
their hobbies. Branch stores were encour- 
aged to incorporate local individuals into 
their promotion. 

Interior displays likewise carried through 
with the theme, particularly those depart- 
ments selling work or leisure merchandise. 

Not only does this promotion open up the 
possibilities for display of many diversified 
types of merchandise that does not normally 
receive display space, but the civic tie-in 
possibilities are unlimited. 

The theme can be adapted tor civic or 
merchandise displays by any type of busi- 
ness or profession. A druggist can display 


(Please turn to page 46) 


Suit fabrics and photographic equipment are 
combined in the top display showing the tailor 
at work in front of the scene where he plies 
his hobby of photography ... At center a 
displayman drapes a figure with fabrics while 
the scene shows him at his camping pastime 

.. Bottom photo shows a secretary who be- 
comes transformed into a ballerina during her 
off hours. thus providing display motive for 

presentation of office supplies. 
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Your one complete source for functional display and merchandising equipment 


An open invitation 
to visit our display 


SUITE 200 
ADAMS-FRANKLIN BLDG. 
222 W. ADAMS STREET 
L.A. DARLING COMPANY CHICAGO 


Bronson, Michigan 


CHICAGO LOS ANGELES iia taeantinitmmtaainmmaniiine ' ememmeen 


mes St. 1818 S. Flower St. 





an elegant array 


in Los Angeles 


By DICK JACHIM 


= in an ultra modern touch, 
honored at Haggarty’s . . . Bright floral 
colors in chic sportswear adorn the win- 
dows at Ohrbach’s, Wilshire . .. Handsome 
men’s wear strikes a luxurious mood at 
Saks Fifth Avenue ... The rustic feeling 
glorifies the blonde color in merchandise 
at May Company, Crenshaw . . . While 
purple profusely used attracts much atten- 
tion to a furniture promotion at May Com- 
pany, Valley, and flowers blossom through- 
out a window at Barker Bros. 


MAY CO., VALLEY, by Jack 


Prudhomme (right) — Splashes of 
purple strikingly attracted attention to 
a furniture promotion here. White walls 





and floor magnified the purple furni- 
ture. Two paintings hung in the center 
of the back wall also picked up the 
purple colors. A large split-leaf philo- 
dendron plant in a white planter in one 
corner, two screens of three panels each 
at the flanks of the background and 
white base and shade lamps accented 


the scene. 





OHRBACH’S, WILSHIRE, by 
William Meissner (left) — Sports- 
wear in floral prints was glorified with 
enlarged duplicates of them on trans- 
parent panels, and placed as a back- 
ground in a series of three windows. 
A group of mannequins in chic poses 
presented the fashions in an alluring 
mood. The flanks of the back wall 
carried the flower prints, which were 
appliqued on the huge panels that 
reached from the floor to the ceiling. 
A large reader on the left carried 
the appropriate theme, which read 
“Sportswear that sparks your ward- 
robe with party color.” 





BARKER BROS., LOS ANGELES, by Fred Bower (top 


left, opposite page) — Plastic flowers are becoming big business 
in retailing worthy of window space, as shown in this floral composi- 
tion. A variety of flowers in many colors covered the grass floor. In 
the center, a white wrought iron cart was completely decorated with 
foliage and filled with colorful blossoms. Through an egg-crate 
ceiling, clear lights spread their beams over the scene simulating 
a bright, sunny feeling. 


HAGGARTY’S, LOS ANGELES, by Alex Abram (right) 
— Mother proved to be a “chic trick” in a series of Mother’s Day 
windows here. In this one, lingerie in a classic motif was the main 
subject. An exquisite column, 8 feet high, complemented the costume 
on a very sophisticated mannequin, yet very feminine in her luxurious 
pink night-wear. In keeping with the mood of ultra sophistication, a 
whimsical touch was added in the guise of a coiffure. In the same 
tone as the lingerie, a fluffy hair-do with a bird cage decoration atop 
offset the costume. An accessory grouping was at her foot, for added 
gift suggestions, and the clever caption, “Pamper mother,” was the 
theme. 





SAKS FIFTH AVENUE, BEVERLY HILLS, by Art 


Alvarado (bottom right) —- Handsome describes well this men’s 
suit and accessory window, which was suggested for the Easter holiday. 
A luxurious three-panel screen in beige moire fabric, trimmed with 
gold and accented with an exquisite two-arm electrified scone comple- 
mented the fine quality of the merchandise, which included a neatly 
formed suit surrounded by coordinated accessories. In keeping with 
the dignity of good taste, the props consisted of an elegant chair with 
an open book with accessories beside it and a vase full of roses to 
denote the Easter spirit. 


MAY COMPANY. CRENSHAW, by Don Pape (below) 
—- Blonde color merchandise was cleverly accented and described by 
the caption, “Wild oats.” Natural knotty pine boards created the back- 
ground and covered the floor. A burlap bag with the caption im- 
printed on it was placed at the foot of the mannequin who was 
adorned in the blonde costume. To the right, an accessory grouping 
and luggage in the same tones and the Mademoiselle magazine, with 
which this promotion was a tie-in, balanced the scene. In keeping 
with the rustic mood, a pine board nailed to the background became 
the reader. 
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ADDED ATTRACTION! 


A PHOTO CONTEST 
OF DISPLAYS 


SUBMITTED AND JUDGED 
BY DISPLAYMEN DURING 
NADI MARKET WEEK! 


FIRST PRIZE... 06a 
Second Prize.............$200 
Oe. «ss ocpecn keene 
Fourth to 

-$ 50 


Tenth Prizes.......... 
EASY TO ENTER! 


1. Any Displayman representing a_ retail 
establishment located on the North Ameri- 
can continent is eligible to enter. 


2. Simply select photographs of two 1960 
Fall or Winter Display windows, exteriors or 
interiors, identify the photos and mail them 
in cardboard reinforced envelopes to the 
NATIONAL ASSOCIATION OF DISPLAY 
INDUSTRIES, HOTEL GOVERNOR CLIN- 
TON, NEW YORK I, N. Y. 


3. Photographs should be 8 x 10 inches. 
Photos that do not approximate this size will 
be disqualified. Photos must be black and 
white glossy prints and unmounted. On 
back of photo show name of entrant, store, 
city and state. 


4. No photographs will be returned unless 
the sender encloses a stamped, self-addressed 
envelope, photo size. Deadline for receiving 
entries will be June 12, 1961 (Postmarked). 


5. Two photographs may be submitted by 
each entrant. No entrant can win more than 
one prize. In case of a tie, a drawing will be 
made to select the winner. Only one entrant 
per store or per store branch in another city 
permitted. 


6. Entrants need not be present during Mar- 
ket Week to participate. 


7. Photographs will be on view at the Conrad 
Hilton Hotel June 25 to 27 of Market Week. 
Photographs will be numbered and the 
number, which will appear on the face of the 
photograph, will serve as identification for 
voting purposes. Store names appearing on 
photographs may be blocked out, at the dis- 
cretion of the sponsors, to provide the great- 
est possible objectivity in the vote casting. 


8. Votes will be cast by white badge regis- 
trants, namely, displaymen, free lancers and 
retailers, visiting our photo gallery during 
Sunday, Monday and Tuesday of Market 
Week. Winners, ten in all, will be announced 
Wednesday, June 28th. 


SEND PHOTOS NOW! 


Plan Now to Attend 
Christmas Market Week 
JUNE 25-29 


CONRAD HILTON * CHICAGO 


Executive Offices: 


NATIONAL ASSOCIATION OF 
DISPLAY INDUSTRIES 
Governor Clinton, New York 1, 


Hotel N. Y. 











THE SECOND LIFE 


(Continued from page 42) 


the hobbies of leading local physicians; 
camera shops can show outstanding local 
citizens who have the photography bug; the 
specialty fashion shop can show how lead- 
ing professional and club women do in their 
spare time. 

Such a promotion is certainly not limited 
to the larger stores. The display materials 
are inexpensive; portraits can be _ substi- 
tuted for photo blow-ups if necessary 1n 
smaller windows. In many cases the indi- 
viduals will be glad to provide examples of 
their handiwork or equipment used in their 
hobbies for inclusion in the display. 

Now it’s your turn to make use of one of 
the most practical and exciting display pro- 
motion ideas to come our way in some time. 





Lighting Services 
Acquires Factory 

Lighting Services, Inc., designers, 
sultants, technicians and engineers in the 
lighting field, have acquired a factory tor 
the manufacture of specialized display light- 
ing equipment. Marvin Gelman, Lighting 
Services, Inc. president, announced that the 
new plant located at Pearl River, N. Y., 
would manufacture specialized lighting fix- 
tures including glass color filters, special 
dimming and timing controls and other 
accessories for the display and other fields. 

In addition, the company is distributing a 
group of selected lighting accessories such 
as a new-type plastic fluorescent tube wrap- 
around which is available in a complete 
variety of colors and sizes. 

Formerly lighting director of NBC-TV, 
Mr. Gelman and_ vice-president Marvin 
Dworkin, display lighting specialist, estab- 
lished Lighting Services, Inc., four years 
ago. The company has enjoyed remarkable 
growth in serving the display, interior deco- 
ration, architectural and theatrical fields. 


COn- 


Lugger Doubles 
Showroom Space 

Paul Lugger Displays, Inc., 2781 West 
Broad St., Columbus, Ohio, announces they 
have recently doubled their showroom space. 
Featured in the enlarged showroom is their 
own line of store fixtures, plus an enlarged 
stock of display materials. 

A recently expanded store planning and 
remodeling department now plans and in- 
stalls stores utilizing the latest innovations in 
point-of-purchase merchandising. Now in its 
ninth year, the firm has had to seek larger 
quarters on three separate occasions testifying 
to its continued steady growth. Distributor 
for the L. A. Darling Co., Wolf & Vine, 
Key Pole and many others, Paul Lugger Dis- 
plays, Inc. serves displaymen and store man- 
agers throughout the Central Ohio area. 


Department Store Directory 
Has Been Revised 

The Directory of Department Stores, pub- 
lished by Department Store Guide, 2 Park 
Ave., New York City 16, has been revised to 
include 1,340 pages of department. store 
names, addresses and main personnel. Write 
for a brochure that completely describes the 
publication. 


Two New Hardboards 
Introduced for Displays 

Hardboard Fabricators Corp., 49 Empire 
St.. Newark 12, N. J., pioneers in the field 
of perforated and fabricated hardboard an- 
nounces the production of two new decora- 
tive and functional designs called Caneboard 
and Moroccoboard. The first is similar to 
regular perforated hardboard except that 
each larger hole is surrounded by small holes 
in a square pattern. 

Moroccoboard has an embossed finish that 
resembles grained brown leather. Caneboard 
comes only in %-inch thickness, while the 
other adds %-inch to the availability list. 
Write to the firm for further information and 
samples. 


Bench Fountain Makes 
Decorative Meeting Place 

One Chicago firm would be glad if “We'll 
meet you at the fountain” became a popular 
saying, particularly if the fountain were one 
that the firm is selling. The firm 1s 8S. Gelber 
& Sons, Inc., 5806 N. Lincoln Ave. The 
fountain is surrounded by a bench five feet 
in diameter made of cast aluminum. Seat is 
permanently anodized in gold and legs and 
back are pastel green. Fountain bowl is 36 
inches in diameter and of translucent fiber- 
glass in cream, tangerine, aqua or charcoal 
shades. You can learn more about it by 
writing the firm. 


Kodak Booklet Boosts 
Large Color Pictures 

Suggestions for the use of very large color 
pictures in decorating, advertising and dis- 
play are attractively pointed up in a new, 
beautifully illustrated Kodak booklet en- 
titled, “Big Color.” It tells how the “Big 
Picture” evolved from the walls of caves, 
through mosaics, tapestries, wood carvings, 
painted barn sides, 24-sheet posters, window 
and point-of-purchase displays and corporate 
images in public places. For a free copy, 
write Professional Sensitized Goods Sales 
Division, Eastman Kodak Company, Roches 


ter 4, N. Y. 


Williams To Sell Line 
Of Puddu & Martinelli 

D. G. Williams, Inc., New York City, has 
been appointed exclusive sales representative 
in the display field for decorative sculptures 


of Puddu & Martinelli, Inc., also of New 
York City. Ralph W. Adler, president of 
Williams, also announces that the line ts 
included in the latest presentation “Black 
Magic” at the firm’s showroom at 498 Sev- 
enth Ave. Puddu & Martinelli specializes in 
gold-leaf, silver-leaf and hand-painted sculp- 
tures of molded rubber. 


_— 


Krain & Canton Offers 
Christmas Decorations 

Said to represent the world’s largest man- 
ufacturers of Christmas decorations and 
novelties is Krain & Canton, 200 Fifth Ave., 
New York City, which announces that its 
showrooms are now open for the holiday 
season featuring artificial Christmas trees, 
plastic holly and poinsettia garlands and 
sprays, plastic branches, artificial ferns as 
well as other tree ornaments for indoor and 
outdoor use. 
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Paper Fairies at Work... 


e The Good Fairies scattered throughout the 
scene have transformed your dining (or 
living room into a decorator’s dream. 

Make the Fairies from various colored con- 
struction cardboard and decorate them with 
glitter and sequins. 
Use them throughout window to point out 
particular advantages and features of the 
displayed furniture. 


Chairs So Light They Float... 

e Those new light-weight chairs that are all the more 
comfortable deserve a dramatization of these im- 
portant qualities. 

@ Suspend several of the chairs from balloons in one 
of your tall windows. One strand of steel display 
wire will allow the chairs to revolve freely as if 
floating. Use more if you prefer they be immobile. 

e@ Suspended clouds cut from gauze throughout the win- 
dow give added dimension of height as well as depth. 











For Furniture Window or Interior .. . 

@ Make a huge formed screen as a background for a 
complete room setting, in this case a bedroom. This 
will work in window or showroom. 








e To emphasize the classic lines of the furniture trends, 
draw antique figures and scenes on the background. 
Textures and colors can also be emphasized. 

@ Make the background by attaching seamless paper to 
a sturdy oval framework. If used as an island, also 
cover the back of the framework and display pictures 
or other decorator items there. 
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A New Arrival... 


New comfort and convenience arrives at your kitchen in the 
form of a new refrigerator. It is still on the hand truck 
entering the door. 

This is tricky suspension, but it can be done with the right 
type wire and leverage. The angle need not be as extreme as 








the drawing. 

Lay kitchen tile in place on the floor and make the walls of 
the kitchen from hard board covered with kitchen-design wall- 
paper. 






































An Interior Floor Display .. . 


e Here’s a colorful and different way to attract customers to the appliance 
section of your store. 

e Cut these modernistic shapes from plywood and group them so that they 
meet above featured appliances. Each of the three used in this case are 
in attractive colors stressed throughout the promotion in signs, displays, 
etc, 








For Brand-Name Appliances. . . 

@ The panel across the front of the appliances is actu- 
ally transparent gellatin in which ovals are cut to 
show only the brand names as they appear on the 
appliances. 

Triangular-shaped signs revolve on a rod above each 
appliance, turned by a powerful but low RPM motor 
at one end. 





























An Idea Realized... 


e This display emphasized chinaware and 
crockery for summer use indoors and 
outdoors . . . Sand is used on the floor, 
but it could be grass . . . Pottery and 
other dishes are on simulated picnic 
tables in miniature . . . Silhouette of 
colorful canopy overhead in ultramarine 
and white . . . The slogan reads: Their 
place is at your home. 
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HETHER tiiestanersex travels to the 
beach to “sea” " SOMDS: ’ she still has to be 
sold first by the sw ic Replays | in your store. 
Here is the place Z@mploy your most alluring 
mannequins in thatlassic poses of the sun wor- 
shippers. Let thém loll in a warm and inviting 
atmosphere suggestive of the shore. Soon it will 
be your swimsuits instead of your competitor's 
frolicking in the sand. 

Julius E. Steinberg can claim the credit for 
many Boston sirens wearing suits from Filene’s. 
Every year he designs the provocative decor for 
his Surf Shop, illustrated by two photos. In this 
instance, stylized cabanas edged in ball fringe 
encircled the columns and ledges above the racks 
echoed the theme. Towels and other beach ac- 
cessories added colorful touches. There was no 
mistaking this department from anywhere on the 





selling floor. 

At Lit Brothers in Philadelphia, Thomas Bb. 
Comerford directed the design and installation 
of his Sun and Sea Colony (the other two 
photos) with well deserved sales success. As at 
Filene’s, a striped background motif predomi- 
nated, with temporary valances built around 
accessory counters, columns and walls. Clever 
screens of expanded metal meshwork became 
ideal displayers for beachwear accessories stand- 
ing on the floor or atop tables. Torso forms 
were used extensively suspended from columns 
and walls, while, once again, attractive manne- 
quins played their roles to perfection. 














We Sing of f hris tmas 











, a MT | 











+ 


> *AS3 eSse 





























and all ita glory and pageantry... 


Our showrooms are bursting with excitement and 
ideas. 


Ir is C &% M’s most fabulous Christmas line— 
created to present a new feel of magnificence to 
the most discriminating. 


Come in anytime you are in Chicago, but especially 
during Market Week when lunch will be served 
daily. Service cars will pick you up at the Hilton and 
whisk you to our door, merely five minutes away. 


COOK AND MEIER, INC. 


2345 SOUTH MICHIGAN AVENUE 
CHICAGO 16, ILLINOIS 





Unique Illuminated Display 
For Ceiling Panels 

An unique illuminated display for Johns- 
Manville’s 1961 line of ceiling panels is being 
offered to J-M dealers throughout the coun- 
try. The new showroom display is available 
for suspension or wall mounting, both with 


the message, “Ceilings by Johns-Manville,” 
on translucent panels measuring 6 inches by 
6 feet. Two fluorescent lights in the panels 
illuminate both the message and the ceiling 
panels inserted in slots. Shown here is the 
suspended display. 


Williams Forms 
Own Display Firm 

Fred C. Williams, formerly repre- 
for B. A. Jacobs Co., Los Angeles, 
is now operating his own business under the 
Decorative Display Novelty Co., 
Valley Ridge Ave., Los Angeles 43. 
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COMING UP! 
National Circus Week 
Wear a Garden Flower Week 
National Recreation Month 
June Dairy Month 
Portable Radio Month 
Let’s Play Golf Week 
National Flag Week 
Father’s Day 3 
Swim for Health Week 
National Sewing Month 
National Safe Boating Week 
National Play Tennis Week 
*Independence Day 
National Cherry Festival 
National Farm Safety Week 
Coast Guard Day 
American Home Lighting 
Fixture Month 
American Wool Month 
Child Foot Health Month Sept. 1-30 
National Child Safety Week .. Sept. 6-13 
National Popcorn Farmers Day......Sept. 9 
National Sweater Week Sept. 18-24 
National Interior Design 
Month 
Kiwanis Kids Day 
National Tie Week 
National Sunday School 
Week 


June 1-7 
June 1-7 
June 1-7 

.. June 1-30 
June 1-30 
June 3-10 
June 11-17 
June 18 
June 19-25 
..July 1-31 
July 2-8 
July 3-9 
July 4 
July 12-14 
July 23-29 
Aug. 4 


Sept. 
Sept. 


1-30 
1-30 


Sept. 18-Oct. 18 
Sept. 23 
Sept. 23-30 


Sept. 24-Oct. 1 
National Slacks Week Sept. 24-29 
National Dog Week Sept. 24-30 

(DISPLAY WORLD will be glad to fur- 
nish the name and address of any spon- 
sors of the above-mentioned events. Many 
of them make available free posters or other 


display material as well as ideas for dis- 
plays tying in with the occasion. Simply 
address your request to the Editor, DIS- 
PLAY WORLD, Cincinnati 1. 

*These observances of a national nature do 
not have specific sponsoring organizations 
supplying promotional materials; however, 
local groups can usually be contacted. 





Fix-Play Proud 
Of New Showrooms 

Fix-Play Displays, Birmingham, jobbers, 
distributors and importers of displays and 
store fixtures, has just moved into its new 
home at 2300 First avenue, across the street 
from their former location for the past 10 
years. Albert Rosenbaum, president of Fix- 
Play, was the purchaser of the new building 
which represents a $100,000 transaction. This 
new showroom has been generally conceded 
by those who have seen it to be one of the 
largest and most beautiful display fixture 
showrooms in the country and truly a credit 
to the display industry. 


Roundtree to Direct 
Marston’s Display 

Jesse Roundtree has been promoted to dis- 
play director at Marston’s, San Diego, Calif. 
He replaces Roy Melton who resigned and 
whose present plans are unknown. Before 
coming to Marston’s, Mr. Roundtree worked 
for J. W. Mays in New York, and also in the 
Drama Department of the University of 
Southern California. 
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DISPLAY WORLDS 
TO CONQUER? 


USE CELASTIC AND 
YOU'VE GOT IT MADE! 


Anything for amusement can be made with Celastic.. . 
large or small, indoors or outdoors, for Park or playground. 
No other material solves display problems so well... so 
efficiently. Celastic is easy to work with — just cut, dip and 
shape. It dries rapidly to become a permanent, water- 
proof plastic display that will take practically any finish. 
Celastic is ideal for negative and positive molding, for 
armature and free-form sculpture. Available in 3 weights. 


NATIONAL DISTRIBUTORS: 
MAHARAM FABRIC CORPORATION — NEW YORK: 130 W. 46th St.; 
CHICAGO: 412-20 N. Orleans St.; LOS ANGELES: 113 S. Los Angeles St. 
BEN WALTERS, INC. — 156 7th Avenue, New York 11, New York 


A CELASTIC 


WASCO PRODUCTS DEPARTMENT 
AMERICAN@CYANAMID>COMPANY 
S BAY STATE RD., CAMBRIDGE 38, MASS. 











NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 








JUNE MARKET: The keynote for the 
coming Christmas Market is that it will be 
our biggest Chicago showing in NADI his- 
tory. By May Ist, we had a record 93 ex- 
hibitors signed. A list of exhibitors and 
locations appears in this special Market 
Week issue. Every foot of exhibit space on 
three levels of the huge Conrad Hilton will 
be housing the industry’s newest and finest 
come June 25-29. 

Early indications point to a good attend- 
ance figure for the industry’s major event. 
On the program for visitors this year will 
be a breakfast “get-together” at which sev- 
eral prominent persons in the world of re- 
tailing will appear. More on this later. 

Daily extra attractions will be the “Won- 
derbars” featuring espresso and eskimo pies. 
Swiss Misses, in ski ensembles, will be in 
attendance at our Swiss Chalets to welcome 
you and to punch prize tickets as show 
visitors make the rounds. Santa, in person, 
will be on hand to greet the trade. Right 
now we're looking for a Santa who can 
yodel, too. 

A vacation for two during the Christmas 
season at the Chalet, Ste. Agathe des Monts, 
in the Laurentians, Quebec, will be the grand 
prize. The Chalet is in the heart of the ski 
country not far from Montreal. For the 
winners it will be “Christmas Wonderland” 
for real. 

For the added extra, we will have daily 
prizes consisting of packaged continental 
delicacies from the Swiss Colony in Wiscon- 
sin. Everybody will be eligible. All that 
you need do to participate in the drawings 
is to make the complete round of exhibits on 
three floors. Full details will be announced 
at the Market. 

For now it would be a good idea to make 
room reservations for your trip to Chicago 
in June. Recommended are the Conrad Hil- 
ton and the Essex Inn, at Michigan and 8th, 
a new motel across from the Hilton. 

See “Christmas Wonderland.” Plan to 
attend the industry's biggest exhibition. 

SHOW DATES AND HOURS 
Sunday, June 25—10 a.m. to 6 p.m. 
Monday, June 26—10 a.m. to 6 p.m. 
Tuesday, June 27— 9 a.m. to 6 p.m. 
Wednesday, June 28— 9 a.m. to 6 p.m. 
Thursday, June 29— 9 a.m. to 1 p.m. 
—NADI— 
BREAKFAST MEETING: This should be 
a banner affair. It’s set for June 26th at the 
Conrad Hilton. Breakfast at eight. Speeches 
at nine. Exhibits at ten. 
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Featured will be: E. D. Fisher, sales pro- 
motion manager, J. L. Hudson, Detroit; 
John W. Sheldon, president, C. A. Stevens, 
Chicago, and R. B. Johnson, managing di- 
rector, State Street Council, Chicago. 

Chairman of the meeting will be Sylvan 
Freund, who heads the NADI Public Rela- 
tions Committee. 

Talks will be around 10 minutes each to be 
followed by questions. Exhibits on Monday 
morning will open at 10 a.m. to permit 
everyone the opportunity to attend this im- 
portant meeting. 

Subject matter will center on “What Dis- 
play Means To Me.” Specifically, the topic 
will be approached from each speaker's func- 
tion in retailing. The store president will 
focus on display from management’s point of 
view, sales promotion from the promotional 
side, the Council from the cooperative, down- 
town shopping center aspect. We plan to 
have someone from the merchandising or the 
controller's function to complete the pro- 
gram. 

Complete program details will be 
tributed at registration time in Chicago. 

—NADI— 

PHOTO GALLERY: Photos of leading 1960 
Fall-Christmas displays will be on exhibit 
during the Chicago Market. Entries have 
been trickling in. We need many more to 
make the contest a true competition. Entry 
details appear in the NADI PHOTO CON- 
TEST advertisement in this issue. 

Cash prizes will go to ten winners. Judg- 
ing will be by visiting displaymen, retailers 
and free lancers, our white badge regis- 
trants. Send photos now to the NADI. 

—NADI— 
BANK STATISTICS: Commercial banks 
in 1961, according to the American Bankers 
Association, will spend $180 million to ad- 
vertise their services, the largest outlay for 
advertising in 16 years. 

Newspaper advertising rated the first spot 
in media choices. Second was lobby and 
window displays, posters, etc. Direct mail 
was third with calendars fourth and radio 
fifth. 

Rated as the most important job for bank 
promotion in 1961 was the building of bank 
deposits. Other aspects of banking to pro- 
mote, based on the survey, would be: the 
need to sell other depositor services, the 
portrayal of the bank as the logical place to 
obtain complete financial advice and assist- 
ance and the demonstration of the bank’s 
role in the economy and in the community. 


dis- 


One respondent summed it up neatly: “Sell 
the department store concept of commercial 
banks, thus combatting competition.” 

Display has been getting a share of bank 
promotional budgets. Brighter prospects are 
ahead for the alert display producer and in- 
staller who can sell banks on better display. 

Look for case history stories on bank 
displays in the May issue of “Banking.” 
More material is needed for a continuation 
of this initial feature. If you have done 
work in bank displays, do send us photos 
and story material. 

—NADI— 
IN-THE-MAIL: Be sure to request a copy 
of “Making the Most of your Show Win- 
dows” by J. A. Head, New York University 
School of Retailing. He is the School’s 
Display Instructor. The article is excellent 
for refresher reading and for distribution 
among small retailers. 

The article, in pamphelt form, is published 
by the Small Business Administration, 
Washington 25, D. C. It is No. 63 in their 
“Small Marketers Aids” series. Copies of 
this Aid are available free from field offices 
and at $.B.A. headquarters in Washington. 

Civil War posters can be obtained in exact 
reproductions from the Pioneer History So- 
ciety, Harriman, Tenn. 

Read, if you get a chance, the excellent 
article “Custom Window Displays For A 
Prestige Product” (Why Revlon Sells Inti- 
mate Perfume through special locations) in 
the March issue of “Spot” Magazine. Sig- 
nificant was this comment: “We know we 
have managed to move a high-priced, pres- 
tige item in two years, which other forms 
of display, plus advertising, were not ter- 
ribly successful at.” 

Of interest to Chicago Market Week 
visitors-to-be was an announcement that 
“The Miracle Worker,” the best play of 1960, 
would be at the Erlanger Theatre, Chicago, 
during our exhibition period. Write to the 
theatre for tickets. 

“Stores,’ published by the National Re- 
tail Merchants Association, is doing a series 
of stories on the various phases of retailing 
to tie-in with the NRMA’s 50th Anniversary. 
Display will be included in the series. 

In Article No. 4 of the series, “Competi- 
tion and Evolution in Retailing,” a quote 
appeared which is worth passing along. 
“Adam’s 1897 description of the department 
store credits two departments with supply- 
ing much of the institution’s originality.” 

(Please turn to page 56) 
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See our showrooms at 133 West 19th Street in New Yor 
and at NADI Marketweek in Chicago's Hilton Hotel, Beverley Room, June 25th to 29th 
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....trom the World Over! 


KRAIN & CANTON 


Originator & Home of TRIM-A-TREE* 


OFFERS THE ULTIMATE 
IN CREATIVE 


CHRISTMAS DECORATIONS 


Featuring: 


e ARTIFICIAL CHRISTMAS TREES 


e PLASTIC HOLLY and HOLLY & POINSETTIA 
GARLANDS and SPRAYS 


PLASTIC BRANCHES 
ARTIFICIAL FERNS 
e Famous HEIRLOOM TREE STAND 


... and, FOR THE FIRST TIME AT POPULAR PRICES... 
MAMMOTH SIZE, OUTDOOR, PLASTIC TREE ORNAMENTS 
— easily ELECTRIFIABLE for magnificent DISPLAYS — 
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A VAST SELECTION OF COMPONENT MATERIALS 
for the creation of truly unique Christmas Displays 
... their use is limited only by your imagination! 


KRAIN & CANTON, Inc. 


200 FIFTH AVENUE e NEW YORK 10, N.Y. 


Representing the World's Largest Manufacturers 


*Copyright of Christmas Decorations and Novelties. 
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ZAFERO STUDIOS 


925 Arch Street 
Philadelphia 7, Pa. 
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NADI NEWSGRAM 

(Continued from page 54) 
(Samuel Hopkins Adams writing in Scrib- 
ner’s Magazine in 1897). “These are the 
advertising department and the window- 
dressing department. One is the literature 
of the great store; the other is its art.” 

A copy of a “thank you and you were 
wonderful letter” to Albert Bliss was re- 
ceived from Dr. Gradoni of the N. Y. State 
Distributive Education Conference in Al- 
bany. Al appeared before their group at a 
luncheon meeting, April 21st. On May 4th, 
he was scheduled to appear before the Pub- 
lic Utilities Advertising Association Conven- 
tion in Detroit. 

Many thanks to Mark M. Wohlwerth, 
merchandise manager, Amplex Corporation, 
L. L, N. Y., for sending us an article, “Com- 
mercial Display Lighting Keeps Pace with 
Fashions,” for use as release material in 
our public relations endeavors. 

—NADI— 
NEW MEMBERS: Four firms were added 
to our member roster in the past two months. 
We welcome them into the NADI. 
Aluminum Specialty Company 
Manitowoc, Wisc. 
Butler Paper Company 
New York and Chicago 
Display Arts, Inc. 
New York City 
Lighting Services, Inc. 
New York City 

Total membership is now 144. 

them in Chicago during 


Market Week. 


You will 
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Einson-Freeman Wins 

Eight National Awards 
Einson-Freeman, Long Island City, N. Y., 

creative lithographer and manufacturer of 

window and store displays, won eight awards 

for lithographic excellence and art and design 

in the 1961 nationwide Awards Competition 


of the Lithographers & Printers National As- 
| sociation. 
| awards in 11 years. 


This Einson-Freeman 117 
Six of the eight awards 
were for store and window displays; the 
other two for a car card and a beauty shop 
hair color guide. An exhibition of winners 
will be held at the Warwick Hotel, 54th St. 
and Sixth Ave., June 2-5. 


gives 


Eaton Appoints 
Canadian Distributor 

Appointment of a Canadian distributor for 
Eaton Velvety Grass products has been an- 
nounced by Robert D. Allen, vice-president of 
Eaton Brothers Corporation, Hamburg, N. Y. 
It is John Craig Patterson Display in Bur- 
lington, Canada. 

John Craig Patterson Display maintains a 
large warehouse stock for immediate ship- 
All Canadian inquiries re- 
colors) and Scatteraf 


(grass in 9 fashion 


| should be addressed to Mr. Patterson. 


Agency Signed 
By Berm Studios 

Berm Studios, Inc., a major Eastern de- 
signer and producer of industrial exhibit dis- 
plays, has named M. Russell Berger, Inc., to 
direct its advertising, publicity and public 
relations efforts. 
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mas Merchandise 
tmas interior 
1s Exterior 
Advertiser 
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1 The (961 International 


AY CONTEST 


DISPLAY WORLD's 13th International 
Display Contest is now underway. Its 
210 awards in 65 merchandise and serv- 
ice categories will continue to provide 
an incentive to still better display 
throughout the world and to reward 
outstanding displaymen with tangible 
evidence of their ability. This recogni- 
tion of meritorious work will benefit the 
entire profession, and DISPLAY 
WORLD views it as one of our 
obligations to the field we serve. 


All displaymen are invited to partici- 
pate. There are no restrictions. Top 
awards are beautiful gold, silver and 
bronze plaques, and there are gold, sil- 
ver and bronze medals presented in each 
category. In addition, a gold medal is 
awarded each month for the best dis- 
play entered in the contest during that 
month. 


No strings are attached! No entry blanks! No slogan- 
writing! Nothing is required but good displays. Read 
the rules carefully and get your entries started today 
... and keep them coming. The more entries submitted, 
the better your chances for international recognition. 





. Any displayman in the world may enter this con- 


test; it is mot necessary to be a subscriber to 
DISPLAY WORLD. 


2. All entries must be of displays installed during 


the year 1961, except those 1960 displays received 
after the December 31, 1960, deadline. 


. Entry is by means of one or more unmounted 


black-and-white glossy photographs, preferably 8 
x 10 inches in size. As many entries may be made 
as desired. No entries will be returned. 


. Each photograph must be clearly marked on the 


back with the name of the entrant, store, city, and 
contest classification: Example: “John Jones, Dex- 
ter & Sons, Kansas City, Mo. Classification No. 46.” 


. All entries become the property of DISPLAY 


WORLD 


. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 


. Entries may be submitted at any time. All entries 


received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the Month.”’ All entries must be received not later 





Entries to Contest Editor 


than December 31, 1961. Entries received after this 
date will be entered automatically in the 1962 
contest. 


. The entry judged best in its classification will re- 


ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and 
a bronze medal. The entrant who receives the 
greatest number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a silver plaque; the third greatest total number of 
points, a bronze plaque. 


. Each photograph entered will be eligible for only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of well-known display authori- 
ties. Their decisions will be final 


. Judging for the monthly “Display of the Month” 


gold medal award will be done by the editorial 
staff of DISPLAY WORLD. Their decision will be 


final. 
. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 


(The International Display Authority) 


CINCINNATI 1, OHIO 








) e . a tasks of building up export industries and 
Israel s exhibit desi n finding markets for them, Israel, almost from 
4 the beginning of statehood, turned her atten- 
tion to international fairs as an efficient 
instrument of highly concentrated sales pro- 
looks to future motion. With exports ranging from fresh 
fruit to antibiotics, from knitwear to elec- 
tronics, Israeli designers have had the oppor- 
tunity of working with a wide variety of 
AT home and abroad media. This year boasts an impressive list 
of projected exhibits, with Sydney, Tokyo, 
Vancouver and Lille first-timers, in addi- 
) tion to Lyons, Frankfort, Johannesburg, 
Bulawayo, Munich, Zagreb, New York, Chi- 
cago, Izmir, Bari, Stockholm, Salonika, Ni- 
cosia and Poznan. 
In certain fields, where Israel industry is 
becoming highly specialized, the country is 
“Send me now therefore a man cunning to work in gold, also participating in exhibitions devoted to 
one particular branch of production, such as 
and in silver, and in brass, and in iron, and in purple, fashions at Duesseldorf, food at Cologne and 
, agricultural equipment at Verona. 
and crimson and blue .. . Outstanding among industrial designers in 
Israel is the firm of Sak ID Associates, com- 
bining American know-how with Israel taste 
(Chronicles, Book 2, Ch. 2, 7/8) and skill. U.S.-born August Sak, whose 
working experience as an industrial designer 


“Send me also cedar trees, fir trees, algum trees . . .” 


VEN IN THE days of King Solomon, 
the Israelis were skilled craftsmen, building 
temples and cities, roads and ports, many of 
them only now re-discovered through the 
efforts of modern archaeology. 
However, in the millenia which have inter- 
vened, the skills, though sometimes dormant, 
have not been lost, and the reborn young 
Jewish state excells in craftsmanship as its 
forerunners did once in Biblical times. With- 
out the facilities of mass production, Israel 
has made a virtue out of necessity, relying 
on the taste and the ingenuity of her 
artisans. . 
Fred B. Mills, vice-president of the Sheraton = Ahove is a model of a dismantleable plastic tent, without center poles, at present used to house 
Corporation in charge of engineering and Israel’s travelling exhibit touring West Africa . . . Patent is pending. 
construction, said during a recent visit, just 
prior to the opening of Tel Aviv’s new 
Sheraton hotel: “It wasn’t always easy. The 
difheulty is that you cannot do your pur- 
chasing by catalog here. This is not a 
country of mass production. Each lamp, 
each table, each dustbin has to be separately 
designed and made by craftsmen for the one 
order. It is not more expensive than in the 
States, but more complicated. On the other 
hand, you get something distinctive and in- 
dividual for your money.” 
This, in effect, is the key-note to Israel 
industrial design: distinction and individu- 
ality, your money’s worth, not only in terms 
of quality but in terms of taste. This com- 
bination presumably explains the success of 
Israel exhibits abroad, which have often 
carried away trophies out of proportion to 
the country’s youth and size. As Elizabeth, 
the Queen Mother, declared at the end of 
her visit to the Israel Pavilion at the Central 
\frican Trade Fair at Bulawayo last year: 
“Il am really very excited. You certainly 
deserve the first prize. It’s wonderful what 
your little country is showing here.” The 
pavilion did, indeed, receive the first prize. pee § i 7 
During the current year, Israel is partici- A six-sided periscope mounted on a 65-foot tower (left) made ‘it possible for the public to see 
patios in 21 iebevnntionst telco nad -exbibi- distant housing projects and interesting features on the exhibition grounds ... The slogan was: 
~~ ge : . Everywhere you look you see buildings by Rassco (a construction company) . . . At right 
tions, from Lyon to Tokyo and from Verona jz model of exhibit booth designed for a paper mill . . . Note that the design simulates a roll 
to Chicago. Faced with the simultaneous of paper that spirals to the top of the flag pole. 
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goes back to the New York World’s Fair of 
1939, introduced American working methods 
to this small Middle Eastern country when 
he first opened his Israel studio six years 
ago. 

Unlike most of his colleagues, brought up 
in the European tradition, who divide their 
work into strictly separate departments, the 
Sak studio continues to operate along Amer- 
ican lines — doing the entire job, from be- 
ginning to end. The idea of the exhibit 
itself — sometimes not even an embryo but 
only a smile —is conceived and born within 
the studio and then carried out there in all 
its phases, combining architecture, engineer- 
ing and design under one roof. 

A staff of permanently employed archi- 
tects, graphic artists, painters and carpenters 
all work as a team under constant and well 
coordinated supervision. This type of team- 
work makes for a high standard of produc- 
tion and permits such experimentation as 
other firms, depending on out-jobbing, can- 
not afford. Time and again, Sak ID Asso- 
ciates have broken new ground and have 
used new materials with startling effect. 

Much recent work has been done in alumi- 
num — beautiful, light, clean and easy to 
transport. Sak ID Associates created a 
sensation by constructing an entire pavilion 
out of a plastic tent, (shown here) without 
center poles, which can be folded and shipped 
without effort, and which is at present hous- 
ing the Israel Traveling Exhibition, now 
touring West Africa. 

A former designer in Hollywood puppet 
films and U.S. Navy training films, August 
Sak ran his own Los Angeles studio during 
the 40s, carrying out major jobs for leading 
U.S. department stores. Attached at various 
periods of his life to the Metropolitan 
Museum of Art in New York and the 
Museum of the City of New York, Mr. Sak 
has gathered experience in almost every 
field even remotely connected with design — 
artistic as well as industrial. Thrilled by 
the challenge offered by a new, and then 
highly under-developed, country, he opened 
his Israel studio in 1955, until recently the 
only permanently staffed and continuously 
operating exhibition studio in the country. 

The challenge has been well met, with Sak 
ID Associates today not only Israel’s leading 
firm in the field of exhibition design and 
contracting, but a studio which has made an 
international name for itself. 

During Israel’s tenth anniversary year, 
the firm handled the major portion ot com- 
mercial and government exhibits awarded 
any single company, as well as the Israel 
showing at the Brussels World Fair, of 
which the science exhibits are still on per- 
manent display. 

The Israel Company for Fairs and Ex- 
hibitions, a Government Corporation set up 
for the purpose of establishing national pa- 
vilions and exhibits abroad, has recently 
awarded Sak ID Associates the contract 
for the installation of the Israel pavilion at 
the Chicago World Trade Fair, to be held 
in July-August of this year. Thus the prodi- 
gal son returns to the States to present the 
achievements of a small but dynamic new 
country. As in King Solomon’s days, there 


At the Brussels 
World Fair the 
Israel pavilion ex- 
hibited the plan for 
Israel’s overall irri- 
gation project in 
lights on a map of 
the country on an 
irrigation pipe sus- 
pended vertically 
above a model rep- 
resentation of culti- 
vated fields and a 
background of the 
Negev...A recessed 
fountain sprayed wa- 
ter into the open 
end of the pipe, cre- 
ating the appearance 
of a symbolic per- 
petual stream issuing 
from the pipe 





The above design is for the Israel Pavilion at the Chicago International Trade Fair to be held 


July-August. 


are still men “cunning to work in gold, and The acorn, the seed package of nature, is the symbol of design for the entrance to a packaging 
in silver, and in brass, and in iron, and in exhibition . . . It is further developed with the head as the “idea package.” the egg the “birdie 
purple, and crimson, and blue. . .” package,” and the entire building housing the show wrapped as a gift package. 
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ee at our record 
Each year our volume has risen 


@o™® customers recommend us. 


WHY? 


P.oper fixtures designed to sell merchandise 
Really Solid construction 

Available in Brass, Chrome or Plastic 
Great emphasis on quality 

Exclusive designs 


Rennes prices 


THEREFORE! 


leupect our line 
Notice our fixtures all over the country 


coun and see us during Market Week, 
Parlor B, Williford Room. 


Manufacturers of 


_ MODERN DISPLAY FIXTURES 


155 West 23rd Street New York 11, N. Y. 








METALLIA 











a 


WOOD COLUMNS 


COLUMNS CARRIED IN STOCK 








ANY SIZE OR DESIGN 
MADE TO DETAIL 





mlclile Ms lil> Mat bhaclisl hilo AAslele Turning 
Established ower 50 years 





American Wood Column Corp. 





913 GRAND ST., BROOKLYN 11, WN. Y. 
STagg 2-3163 





No. 115 No. 105 No. 140 No. 135 No. 160 


16-Foot-Tall Totem Pole 
Made of Fiberglass 

One of the newest traffic stoppers in the 
display field is a 16%-foot totem pole manu- 
factured by House of Bronze. The durable, 
weather-proof, fiberglass totem pole has six 
sculptured faces on each side. It is hand- 
painted in brilliant blue, red, yellow, white, 
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brown and black enamels. These special 
paints are specifically formulated for outdoor 
use. The authentically designed pole has a 
true hand-carved appearance. Built to with- 
stand winds up to 75 miles an hour, the totem 
pole is 28 inches in diameter and has a wing 
span of six feet. Write to: 2951 West 
River Parkway, Grand Island, N. Y. 


It’s Trade Show Time 
At Home and Abroad 

From now until late fall will be the season 
for trade shows of every type of product in 
the U. S. as well as many countries around 
the world. Many of them will fall flat from 
the standpoint of display and exhibit excel- 
lence; others will show remarkable ingenuity 
that will provide professional displaymen 
among the visitors with an abundant source of 
ideas and inspiration. Not knowing which 
to recommend, here is a brief list that just 
might be worthy of inclusion in your traveling 
plans: 

e International Textile Fair, Paris (fashion 
and household textiles) June 23-29. 

@e Russian Trade Fair, Earls Court, London, 
(display of Russian capital and consumer 
goods) July 7-29. 

e Chicago International Trade Fair (capital 
and consumer goods of many countries) July 
25-August 10. 

@ Sydney Trade Fair, Sydney, Australia (in- 
ternational display of capital and consumer 
goods of all categories) August 1-12. 

e St. Eriks Fair, Stockholm (capital and 
consumer goods with specialized sections) 
August 30-September 10. 

e Fashion in Footwear Exhibition, Wash- 
ington Hotel, London, October 2-6. 

e Engineering Materials and Design Ex- 
hibition, Earls Court, London (new engineer- 
ing materials and components with applica- 
tions demonstrated) November 13-18. 

Ed. Note: Would our readers at home and 
abroad let us know of any trade shows that 
might prove of interest to displaymen from 
the standpoint of display and exhibit design. 
We will be glad to publish an occasional list. 
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Keep your mannequins up to date. Contact your local 
display jobber or mannequin refinisher for 


= Ei 
Corsillo... 


Originator of the mannequin wig 


1343 No. La Brea Avenue 
Hollywood, California 


You are invited to our style preview. N\ li) Market Week, June 25-29. Dining Room No. 5, 3rd Floor 
' Conrad Hilton Hotel, Chicago, Ill. 
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Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS 

& DISPLAY MATERIALS 
For Windows and Interior Store Display 





Corsillo Enterprises, Inc. 
New York Showroorn 


150 Fifth Ave. (20th St.), CH 2-1626 
DIRECT IMPORTERS 


Display Novelties, Christmas Decorations, 
Rattan Forms, Artificial Flowers. We sell 
only to Manufacturers and Jobbers. 











IT’S ALWAYS MARKET WEEK IN NEW YORK 


MANHATTAN MOTION MANIKINS 
4 W. 16 St. CH 3-4705 


Excitingly Beautiful Fiberglas Plastic 


MANIKINS 
Visit Our Factory-Showroom 





A American Fixture Inc. 
Visit our New York Showroom 
11 West 42nd Street Suite 1064, Salmon Tower Bidg. 


beau monde SOUTBERY BELLE mannequins 


and all other display products 


TRIMLok STORE EQUIPMENT 





* L. A. Darling Company 
Rieamadl Office and Showrooms 
a 47 W. 34th St. WI 7-3228 


MANNEQUINS * FORMS * DISPLAY FIXTURES 
VISUAL MERCHANDISING EQUIPMENT 


Metropolitan Mechanical Display Co. 
50 West 22nd St. OR 5-1280 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 





Arts & Flowers Displays, Inc. 
{Air Conditioned) 
43 West 56th St. Cl 7-7610-11-12 
Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Displays, Inc. 
133 West 19th St. WA 4-626! 


Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 








Decorative Creation & 

Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
imported Novelties, Settings 





REAL FOUNTAIN DISPLAY CO. 
264 W. 40th St. CH 4-0757 
Fascinating New Lighted 
AQUA DISPLAY FOUNTAINS 
with 1001 Sparkling Uses 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





MANIKINS 


15 W. 18th Ch 3-3626 


Reedcraft Manufacturing Corp. 
(A. LUTZ Designs) 
100! Bedford Ave., Brooklyn 5, N. Y., NE 8-1514 
REED & RATTAN BASKETS — SPECIALTIES 


Natural and Seasonal Colors. Designed for Christmas 
Selling. Wide variety of Imported Baskets and Novelties. 


155 Waverly Pl. WA 4-0412 
DESIGN ® MANUFACTURE 


A PRIME DISPLAY SOURCE 








BONAFIDE 
Display and Decorative Co. 
34 West 38th Street BR 9-1362 


Mfgrs. & importers of Artificial Fiowers 
Novelties & Natural Foliages 


Brunn & Bertheim 
1200 Broadway MU 4-0923 
EXCLUSIVE NOVELTIES OF ALL KINDS 
IMPORTS OF QUALITY FOR EVERY SEASON 


Duvetyne in an exceptionally wide range 
of colors as a perfect substitute for felt. 





Frankel Associates, Inc. 
56 West 45th Street MU 7-3434 


DISPLAY FABRICS & NOVELTIES 


Exclusive display accessories, decorative 
items and unusual animated units— 
America's most complete Christmas line. 


Los Angeles — Chicago — Detroit 





RIP Studio, Inc. 

15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 
Functional and Decorative in All Medic 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
991 Sixth Ave. CHickering 47165 

MANNEQUINS 


and Promotional Displays 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Butler Paper Co., Inc. 
655 Madison Ave. TE 8-502! 


Headquarters for NEW IDEAS Made of 
Paper and Cardboard 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3640 
DESIGNERS & MANUFACTURERS 

OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 





David Hamberger, Inc. 
136 West 3ist St. PE 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 





Cc Hi I Cc Display Co. 
293 Seventh Avenue WA 4-3720 
Manufacturers and Importers of Unusual 


DISPLAY MATERIALS 
FOLIAGE and NOVELTIES 


Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
CUT CORNERS WITH CIRCLE 








Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





The Imitation Food Display Co. 
197 Waverly Ave., Brooklyn 5, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Jayrod Studios, Inc. 

36 West 25th Street AL 5-4055 
Specialists in Display Photography 
Windows, mannequins, fixtures 
Service of highest quality 


Madisonia Manikins, Inc. 


New York — 152 W. 25th St. — CHelsea 3-1550 
Chicago — 1! S. Desplaines — DEarborn 2-6818 


MANIKINS — RENTALS — REPAIRS 


America's Largest Manikin Refinishers 








Gertrude Cornell 
140 W. 42 St. CH 4-1449 
PERSONAL APPEARANCE COSTUMES 


Easter Bunny and Animal Costumes Specialists 
Santa Claus and Walt Disney Promotional Costumes 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 
412-20 N. Orleans St. 
1113 S. Los Angeles 


Chicago 
Los Angeles 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 


cSoYu|rVal)x Px 
126 tith Ave. WaAtkins 9-2728 
ART, DESIGN & CONSTRUCTION 
for more than 30 years 
Windows — Interiors — Shows 
Tero, Inc. 


Factory and Showroom 
153 W. 23rd St. CH 2-7344 
Manufacturers of Finest Quality 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 














DISPLAYS 
Distributors of Peter Rosa Mannequins 


434 Sixth Ave. AL 4-3200 
DESIGNERS and MANUFACTURERS 




















Imported Tyrolean Nativity Scenes 
Carved Entirely By Hand of Wood 
Now Available on a Rental Basis 

for Your Store’s Christmas Scene 

from the Largest Collection in America. 


Beautiful Nativity scenes carved entirely by hand The carvings are executed in Italian Alpine com- 
of wood in various designs are now available on munities by Fusek’s wood-carvers. The images 
rental and purchase exchange basis. The first are carved in the same manner with hand tools as 
year’s rental may be applied towards the purchase they were centuries ago. This is an art which has 
price of the same set. Three piece starter sets may been passed down from father to son for gener- 
also be purchased and added to each year. Ex- ations. Depending on size, up to several months 
change privilege for a new design of the same work is required to complete a Nativity scene. 
value or greater is good for three year periods. Up No two sets are ever exactly alike. The figures 
to 50% of the purchase price is allowed depend- are finished by hand in either natural stain or 


ing on the condition of the figures when returned. transparent oil colors with gold leaf trim. 


ON EXHIBIT DURING 
MARKET WEEK IN b 
ROOMS 131-133 OR 
WRITE FOR DEVOTED EXCLUSIVELY TO SACRED ART 


BROCHURE HAND CARVED OF WOOD AND SCULPTURED IN MARBLE 
913 Valencia St., Los Angeles 15, Calif. @ DUnkirk 5-310! 























Max Schachter Company 
SERVING THE NORTHWEST 


@ Finer Mannequin Repairs 
@ Sales and Rentals of Mannequins 
@ Fixtures and Store Planning 


e@ FREE PICK UP AND DELIVERY 


Representatives throughout the Northwest 


Max Schachter Co. se2z tieningc Drive, Boise, Idane 
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Scale Models Offered 
By Haas Display 

Haas Display, Inc., of Minneapolis has in- 
troduced a new method for demonstrating 
the many types of H-Frame displays they 
offer. In addition to the regular catalogs 
and photos of displays, Haas now has a full 
line of scale model miniature H-Frames to- 
gether with packing cases for use by their 
salesmen. 

Using an exact scale of two inches to a 
foot, these displays have lighting and acces- 
sories including hardware fittings and inter- 
changeable panels. A prospect can actually 
see what his display will look like before 
assembly of the actual product takes place. 
Each of the miniature displays is different 
as to offer individuality to the prospective 
buyer. 

In working with miniatures, the customer 
will know ahead of time what materials, 
costs and labor are involved in producing 
the display he chooses. Even the packing 
cases, which the disassembled display travels 
in, is scale and shows how the display is to 
be packed and unpacked to save time. For 
more information on a miniature H-Frame 
demonstration or other Haas Display mate- 
rials, write to 3011 Third avenue south, 
Minneapolis. 


New Machine Makes 
400 Bubbles a Minute 


A new improved, Paradise Bubble Maker 


| machine, said to blow a continuous stream of 


400 iridescent bubbles per minute, is now being 
offered by Canal Electric Motors, 310 Canal 


St., New York City 13. The bubbles are said 
to float as high as 10 feet and attract instant 
attention, especially when used in groups for 
large displays, for promotions or as a trade 
booth attraction. 
New Firm to Specialize 
In Inexpensive Props 

Golden Triangle Displays, 810 Penn Ave., 
Pittsburg 22, is only two months old, but 
during this time the owner, Herman W. 
Rubin, has designed 18 seasonal, functional 
display props for use in windows and store 
interiors this coming Fall season. 

Art R. Cohen Co., Pittsburgh, will dis- 
tribute the line in Pennsylvania, Ohio and 


| West Virginia and several contacts have been 


made in other states. Inquiries are invited. 
For the past 10 years Mr. Rubin has been 


' a freelance displayman in the Pittsburgh and 


Tri-State area, servicing 38 steady men’s, 
women’s and children’s wear accounts. From 
this extensive experience came the ideas for 
the props now to be manufactured by him. 
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MGPB-18 Series Balls—18” Dia. Iridescent Glitter 
Balls. Non-illuminated blow-molded transparent 
colored butyrate spheres, interior vacuum-metal- 
lized for mirror-like protected finish, that can be 
used indoor or outdoor. Available in Gold, Silver, 
Red and Green. (Specify color.) Metallized (gold) 
plastic chain ($1.00/ft.) is available for suspending 
these glitter balls for interior decoration. 


Price $10.00 ea. 


GP-37-19 Illuminated Double Face 37” Dia. Clear 
Seven Point Aztec Star. A new large Christmas 
‘Transparent,’ molded from clear plastic with in- 
terior assembly of aluminum glitter with embedded 
shining lights. An ideal centerpiece that will have 
visible continuity from all directions. 250 watts. 








Price $60.00 ea. 


40 IN U 


TO BE FEATURED IN OUR EXHIBIT SPACES (ASTORIA BALLROOM AND PARLOR NUMBER 1) DURING CHRISTMAS MARKET WEEK 


GARRISON WAGNER COMPANY i: \ouis 3, missour 




















GP-99 Magna Santa. Illuminated 8 ft. High Double Face Super Santa. Sectional 
—three separate assembled plastic parts—joined, when erected, similar to a 
mobile. The most popular Christmas display figure of all time—Santa in all his 
beaming rotundity. 400 watts. Price $130.00 ea. 


GP-900S Magna Santa. I|luminated Single Face version of the GP-99 unit. (For 
flush mounting.) 300 watts. Price $85.00 ea. 


MGPB-36 Series Conics—36” High Illuminated Conical Units. Blow-molded 
16” dia. linear plastic cones with sub-base. Three optional decorated Cones of- 
fered: (specify) A)—Santa Face; B)—Christmas Tree; C)—Candle 100 watts 
w/lead cord and plug. Price $15.00 ea. 


TO BE FEATURED IN OUR EXHIBIT SPACES (ASTORIA BALLROOM AND PARLOR NUMBER 1) DURING CHRISTMAS MARKET WEEK 


GARRISON WAGNER COMPANY sr. wouis a, missouri 





Bliss Busy Lately 
At the Rostrum 

Albert Bliss, president of Bliss Display 
Corporation, Long Island City, N. Y., rep- 
resented the National Association of Display 
Industries twice at the speaker's rostrum 
this past month. On April 21, Mr. Bliss told 
the marketing and advertising instructors 
attending the Sixth Annual Distributive Ed- 
ucation Teacher-Coordinator Conference at 
Albany, N. Y.: “Display is a most effective 
and integral part of sales promotion because 
it is the one medium which brings together 
product, potential customer and the money, 
at the same place and at the same time.” 

At Detroit on May 4 he advised the mem- 
bers of the Public Utilities Advertising As- 
sociation of “a revolutionary design philos- 
ophy that is changing the architecture of 
new stores. 

“Up until about ten years ago, architects 
designed stores without creating logical 
spaces in which to put interior displays. As 
a result, displays were put in _ left-over 
spaces, frequently off the beaten track, 
usually on columns and ledges, above a con- 
venient line of sight. Spaces for dramatic 
spot displays were never provided on count- 
ers, where they would stimulate impulse 
buying. 

“This architectural inconsistency is being 
corrected now by display conscious archi- 
tects. They know that average toot sales 
of a store do not necessarily represent a 
profit. They do know, however, that if this 
average foot volume is distributed more 
evenly throughout a store, profits can be 
made. 

“Consequently, spaces are now being pro 
vided on outside walls where displays can be 
put to attract and pull trafhce back to de- 
partments off main aisles. 

“Architects are learning that a dramatic 
display of a best seller on a counter stimu- 
lates impulse buying, not only of that par- 
ticular item, but of the whole assortment. 
As a result, they are providing special spaces 
on new fixtures to put these impulse dis- 
plays.” 

On Wednesday, June 28, Mr. Bliss will 
join with FE. Laurence Goodman, vice-presi- 
dent for sales promotion, Stern Brothers, 
New York City; Charles L. Gould, general 
manager of the Journal American, and 
Howard Abrahams, vice-president, Tele- 
vision Bureau of Advertising, for a panel on 
“The Sales Promotion Crystal Ball.” The 
panel takes place as the final program of 
the annual convention of the National Retail 
Merchant’s Association’s Sales Promotion 
Division at Bretton Woods, N. H. 


Old French Engravings 
Available from Orsay 

Displaymen may be interested in the im- 
ported French 18th Century engravings 
available from Orsay Books, 65-36 99th 
St., Flushing 74, N. Y. A wide variety of 
scenes range trom Greek and Roman cos- 
tumes of antiquity, all kinds of antique 
women’s fashions, wedding scenes, dances 
and musical instruments, quaint lamps and 
vases, astrology, fishing and hunting weapons 
and scenes. All engravings are sold in sizes 
suitable for displays. Write to the firm for 
a list of engravings available. 
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No. 600— 
500 Ib. capacity 2 R.P.M. 
Max. Disc diameter, 4 ft. 


No. 500— 


200 Ib. capacity, 3 R.P.M. 
Max. Disc diameter, 3 ft. 


75 ib. capacity, 
4R8.P.M. Max. 
Disc diameter, 2 ft. 


No. 100— 


30 Ib. capacity, 
4 R8.P.M. Max. 
Disc diameter, 11/4 


No. 50VT— 

50 Ib. capacity, 

3 R.P.M. Max. 

Disc diameter, 3 ft. 











Displays in Motion attract more eyes— 
are most effective sales tools— 
this is an established fact. 


MOTIONDISER® TURNTABLES ARE 

YOUR BEST CHOICE! 

Moving displays are surprisingly easy to set up 

with Motiondisers®. Each unit is of rugged, heavy duty 
construction with base mounting facilities (they 
become an integral part of the total display—without 
complications) in addition to the usual top disc 
mounting feature. Motiondisers are available in a wide 
range of capacities—all powered by Merkle-Korff 
Gearmotors—nationally famous for long life 

and quiet operation. 


ALMOST ANY KIND OF ACTION AVAILABLE 


Stop action, horizontal or vertical motion and 
combination third-dimensional motions using cams, ete. 
are illustrated and described for you in the Sketchbook. 


it’s UP TO YOU! 


Write us today—there's no obligation. We'll send you 
the MK Sketchbook free and a copy of Bulletin 2025A 
together with a price list and order blank. Your 
satisfaction is assured by our 50 years of success in 
Merkle-Korff Motiondiser® Turntables. They are 
approved by more major retail chains and display 
manufacturers than any other turntable. 


Write for your copy now. 














Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create impulse buying with 


its departmental listings and your advertisements. 
Write today for Acme's FREE folder ‘Selling 
Through Suggestion,’ and the latest catalog on 
directory and bulletin boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET @ NEW YORK CITY 3 











Display Spotlight on . . . 


New Zealand 


HAIMA 
By CLIVE STONE 


Displays Unlimited 


Auckland. New Zealand 


AOI 


/ \ UCKLAND is the largest city in New Zealand with magnifi- 
cent harbors, and center of major industries; unique in that a 
grand view is obtainable of the two harbors from the one place. 
Population is 413,000, nearest U.S. equivalent in _ population: 


Louisville. 

Auckland has seen a terrific number of department store 
branches opening in many suburbs and other provincial cities and 
towns in the last few years with a resultant emphasis on modern 
store design with accent on open display and selling techniques. 

Of the larger truly representative department stores, of which six 
predominate, the Farmers’ Trading Co. Ltd. is the biggest and, 
owing to its siting, has only two small windows at a side entrance. 
With a magnificent car park and free trolley bus services from two 
termini, insuring shoppers’ attendance, the accent is on interior 
display, and some good work is carried out in this sphere. Fashion 
shows and continual “demonstrations” keep the display staff busy, 
and there is always something in the air. With carpenters’ shop, 
wire-workers, artists, silk screen and printing departments, most 
store needs are taken care of by their own personnel. 

This is not unusual in New Zealand. Although the nearby 
Sydney, Australia, (1,200 miles across the Tasman Sea) and 
reported U. S. display fields differ, the New Zealand displayman 
does most of the work preparing the props, and also actually 
trimming the window. It is not uncommon to find every senior 
displayman capable of doing good papier maché work, carpentry, 
painting, cutouts, novelty making and even a degree of animation. 
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It is not uncommon to find every senior dis- 

playman capable of doing good papier mache’ work, 
carpentry, painting, cutouts, novelty making and even 
a degree of animation . .. Perhaps this explains why 
(although not excusable) detail quite often is 

lacking due to “too much being done by too few.” 
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Perhaps this explains why (although not ex- 
cusable) detail quite often is lacking due to 
“too much being done by too few.” 

Kffects are often quite excellent in com- 
parison with reported displays in the DIS- 
PLAY WORLD (every store appears to be a 
subscriber without exception), but lighting 
and finish leaves a little to be desired. How- 
ever, greater satisfaction from “doing the lot, 
as it were” is quite a recompense. 

sudgets are not very elastic except in iso- 
lated instances. The age old complaint is of 
being the poorer sister in comparison with 
press notices elsewhere in the world. 

The standard of display in the shoe stores 
is quite high and noticeable, much good work 
being done by freelance displaymen. The 
men’s wear display in the larger shops 1s good 
and bears favorable comparison with others in 
the world. 

This is one sphere in which the New 
Zealand displayman is often disappointed in 
English and U. S. reported displays. The 
actual trimming styles particularly in shirts, 
shown merely belted on static forms, has little 
appeal here, where a more continental trend 
is practiced. 

The specialty coat and ladies’ wear-sports 
stores of Auckland are a little behind Well- 
ington, a reason here perhaps is the definite 
shortage of experienced displaymen. Well- 
ington is the capital of New Zealand, and is 
very different from Auckland, with narrow 
streets accentuating the pace of the city’s 
feeling. With many head offices and, of 
course, governmental departments, coupled 
with a more definite break in summer and 
winter, heavier clothing sales are higher in 
proportion. Population is only 143,200, com- 
parable in population with Albany, N. Y., or 
Camden, N. J., but an additional 52,800 live 
in nearby Lower Hutt, and, of course, many 
of these commute daily and shop in Well- 
ington. 

The most noticeable difference to the writer 

Wellington is in Manners street, the home 
of many specialty smaller stores where a high 
standard in display is evident. Although a 
minimum, or often a complete lack, of props 
is the case, the treatment of presentation is 
well worth studying by many other stores. 
Each display stand is used to its utmost and 
the garments are really shown to advantage. 

(Please turn to page 94) 
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Top left, opposite page: By T. Harrison, 
display manager of James Smith Ltd. Well- 
ington ... Here the art and craftsmanship of 
the mannequin makers set the mood for the 
styles shown ... The simplicity of the setting 
left all emphasis on the goods to be sold; 
this was one of a group of three windows 
featuring styles for young Miss Wellington. 


Three floats from the 

annual “Santa Parade” conducted by Farmers, 

Auckland, where James A. Sinclair is display 
manager ... At bottom is Santa’s float. 


Right, opposite page 


Left: Exterior Christmas decorations of James 
Smith Ltd. Wellington. Display Controller 
G. Kernick included special standards and 
banners featuring the Festival of Wellington, 
which commenced early in the New Year... 
Each standard is surmounted by a revolving 
cluster of blue plastic balls More than 
3,000 15-watt bulbs were used in the lighting 
. . « The windows, shown indistinctly, fea- 
tured animated children’s nursery rhymes 

the eighth year for special series of windows 

for children. 


Below: Farmers, Auckland, created this huge 
Santa on the store facade this past Christmas 
season. Made of colored %-inch thick fiber 
glass in 10-foot sections, the decoration stands 
88 feet tall— from top of head to street... 
Santa himself is 66 feet tall and the chimney 
12 feet tall ... Animation: Forefinger beckons 

. It took 8 men 10 weeks to construct and 
erect the 3-ton spectacular ... James A. Sin- 
clair is display manager; Ron A. Williams was 
the display department foreman in charge of 

construction. 
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DISPLAY MAN 


INSTANT DRYING — 
SOFT COLORS THAT PRODUCE 
A VELVETY FINISH! 


MANNEQUIN FINISH 
CRUISE 





FINEST COLOR CHOICE YET 


Now Sargent DISPLAY FINISH 

offers a newer, wider range of smart 

display colors . . . ‘‘Decorator Col- 

ors’’ designed to meet modern dis- 

play needs. Try it today! 

at display jobbers everywhere 
manufactured by 


THE SARGENT-GERKE CO. 


Indianapolis, Indiana 





ee of the jobs I work on come in 


from all sections of the country and it is my 
system of using small code letters that makes 
it possible for the merchants to read and 
understand the various features as they are 
nentioned in the copy. It 1s only in a few 
cases where large jobs make it necessary for 
me to visit the site. 

In this case, a merchant in Choteau, Mont., 
wished to add an extension to his store 
using the indicated 20-foot wide opening 
leading into the present floor covering section. 

| also suggested an archway in the center 
wall that he said could be installed. 
entrances will assure adequate 
egress from one section to the other, with the 
toilet account of the 
plumbing installation. 

The 


dividing 


These two 


present remaining on 


number one problem was to. utilize 


Modern Store Plannin 


By JIM KILEY 








Compact furniture, paint, 
drapery, hardware and 


appliance section layout 








every square foot of available floor display 
area and still establish adequate width cus- 
tomer traffic aisles. The following code letters 
indicate the suitable width aisles for this 
purpose: (B) (C) (D) (E) (EF) (G) and 
(H). 

Note, the length of perforated hardboard 
faced side wall with a low base for the floor 
lamps. Pin-up lamps, etc. can all be displayed 
on the perforated panels with some _ table 
lamps on a shelf secured on metal holders. 

Washers and dryers are featured in the 
right hand corner, as the building plan re- 
ceived indicated that the necessary plumbing 
and outlets were already installed here. 

[ always display washers, dryers, etc., on 
low covered with cream and medium 
blue checkerboard lino tile. This not only 
solves the ever present maintenance problem, 


bases 
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PEGBOARD WALZ 


but snaps out the white of these big ticket 
items. The side wall over these low bases is 
painted in a flat medium blue for the same 
purpose. 

The ranges are also displayed on a low base 
back to back, with the same color tile com- 
bination being used. 

A fluorescent light strip is installed along 
this length of side wall 7 feet up over the 
base and wood cut-out letters can be installed 
along the edge to quote the famous advertised 
brands on display. 

The concealed tube fixtures reflect down 
powerful illumination on all these big ticket 
items making an exceptionally inviting dis- 
play. 

A good idea for the average size merchant 
who cannot maintain his own store planning 


department is to consult the local electric 
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utility company which can usually arrange to 
send over a lighting expert to check the 
situation and furnish valuable free advice. 


CUSTOMERS SERVICE 

| usually like to try and make room for a 
small area closed in with a low rail or parti- 
tion so that customers who wish to open an 
account or talk with a salesman about a big 
ticket home appliance installation can be given 
a little of the red carpet treatment. 

This area should be equipped with a suitable 
table and chairs. Note how the length of 
rear wall is faced with perforated hardboard 
so it can be used for sample displays or man- 
ufacturers’ literature neatly displayed in metal 
holders inserted in the perforated panels. 

A small paint department is located in the 
right front corner with paint shelving and a 
one-step-up shelf gondola for all the tie-in 
pat accessory items that are definitely in 
the impulse sale category. I recently fixtured 
a large paint store and we installed signs 
around the sales area reading “Have you for- 
gotten you will need... a good brush, sand- 
paper, paint thinner, etc.” It was surprising 
how many customers read them and then went 
over to pick up these paint accessory items. 
This was especially important as the store 
operated on a maximum “self-service” basis. 

In a future issue | plan to show details 
of this type of a retail paint operation. 


FURNITURE 


Note how wood flexible see-through type 
frame and dowel units are used to divide off 
the various periods and styles of furniture in 
attractive roomette displays. 

Each of the front windows is also equipped 
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with a couple of them and they will provide 
a background for all types of furniture dis- 
plays. You can use carefully selected period 
and color drapes or some of the high (M) 
dividers can be equipped with flower boxes 
as indicated in the small detail drawing. 

All these low panel and high frame and 
dowel units can be bolted together to form any 
size roomette or feature display, as shown in 
the center of the sales area. 

(A) These shaded areas indicate open floor 
space for occasional or other furniture samples. 

(FD) This is one of the high (M) units 
with a free form design low base in front on 
which a special feature display can be in- 
stalled to dress up this section. 

(W) These are dummy simulated windows 
for the display of curtains, and the adjacent 
perforated wall section can be used for drapery 
hardware. 

Note the small corner manager’s office and 
how it should have a large window so that he 
can see into the sales area at all times. 

These store planning articles are especially 
geared to the interest of the small and medium 
sized general merchandise stores. Naturally 
the large department stores employ top men 
in their important store planning departments. 

I hope they will be of service, as I try to 
keep them down-to-earth so the merchants | 
cater to who must remodel or fixture on a 
limited budget will find them educational and 
practical. 

I shall be glad to try and answer questions 
from any merchant with a local problem in 
from any merchant with a store planning 
problem; no charge or obligation. Just write 
to Jim Kelly in care of DISPLAY WORLD. 














OTHER POLE 


CAN DO SO MANY 
THINGS SO WELL! 





NO OTHER POLE 


IS SO BEAUTIFULLY FINISHED IN ANODIZED 
STRUCTURAL ALUMINUM AND UNCONDITION. 
ALLY GUARANTEED FOR A LIFETIME OF SERVICE! 


DON'T BE MISLED BY FALSE CLAIMS 
DEMAND THE “KEY POLE” LABEL! 











Menufectured only by 
CREATIVE PROMOTIONS OF CALIFORNIA, INCORPORATED 
3820 GROVE STREET, OAKLAND 9%, CALIFORNIA 





Eestera Distributor 
EMPIRE DISPLAY MANUFACTURING CO., INC. 
458 WEST 34th STREET, NEW YORK ¢, WN. Y. 





WRITE FOR. YOUR FREE BROCHURE OF IDEAS! 
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Reflections — 


on 17 years in mens wear display 


One progressive downtown store has now 
grown to six — four of them under the dis- 
play guidance of the writer, who entreats 
displaymen not to get so involved with the 
display shop details that the desires of the 


customer are forgotten. 


Hardboard cutout letters and borrowed violins form the basis for the 

display of Stradivari sport shirts directly below . . . Below that is a 

display of boys’ blue jeans promoting the barber shop quartet convention 

in Dallas ... At right is a display of Louis Roth suits with a photo 

blow-up showing the arrival of the manufacturer's representative by plane 

A display at bottom right promotes Monkey Shine shorts in the 
company of stuffed animals. 
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By BRUCE HOOK, Display Director 
Reynolds-Penland, Dallas 


DISPLAY WORLD 





EVENTEEN years ago when I joined 

Reynolds-Penland in Dallas, Texas, I 

never dreamed that today I would be han- 
dling four stores, all upholding the fine repu- 
tation of the original downtown store. In 
retailing today we hear sentences like “Down- 
town needs a mall!” When I came to Dallas 
in 1944 the slogan was just plain old “Get on 
the ball!” 

During the war years, like many others in 
the men’s display field, I did part-time sell- 
ing on the floor after my windows were in- 
stalled. Help was scarce and high wages at 
war plants were an attraction to those not 
in the service. Today, in retrospect, | can 
honestly say that selling part time was a 
most valuable experience because I have 
never forgotten the customer in planning or 
actually executing a selling display. I be- 
lieve there is a danger in getting completely 
lost in shop details and forgetting the de- 
the customer. The man’s angle 
should be there, but the woman’s angle 
should never be neglected either. A great 
volume of buying today, especially in the 
suburban stores, is done by wives, sweet- 
grandmothers of men 


sires ot 


hearts, mothers and 


and boys. 


As background I might say that Reynolds- 
Penland’s growth is like the growth of Dallas 
itself, which has been more than tremendous 
in the last 20 years. Reynolds-Penland from 
one downtown store now has six stores, in- 
cluding the units in Austin and Longview, 
Texas. Recently, Ed Reynolds, Jr., president, 
and his brother, Richard Reynolds, com- 
pleted another forward step by purchasing 
the interest of the Penland family, but all 
stores will continue under Reynolds-Penland 
Company, a name well known and highly 
respected by its many fine 
men’s and boy’s wear. 


The first suburban store was built in 
Preston Center in 1950, and the second was 
opened to the public in the Casa Linda Shop- 
ping Area in 1954. The third unit, already 
established in Austin in 1932, moved to its 
new and modern home in 1958. The fourth 
unit was established in the main level of the 
famous Southland Life Building in 1959, 
Dallas’ largest and tallest skyscraper. The 
fifth store in Longview was taken over from 
Lanier’s in December, 1960. 


customers of 


The Dallas stores are under my direct dis- 
play supervision. The Austin display is ably 
handled by Chas. L. Farrell, and the Long- 
VIEW done by the store manager, 
Jerry Lanier. 


store is 
first suburban store 
accord with management, I de- 
cided to divide time and hire an as- 
sistant, thus keeping the downtown display 
scene intact in the suburban windows. Each 
new store meant more of a divided schedule, 
and with my assistant, Barry K. Bosler, 
who has been with me tour years, we have 
today the following schedule in operation: 
Downtown store we do all day Monday and 
up to Tuesday noon; Southland Lite store, a 
short distance away with an open front, we 
do on Tuesday afternoon; all day Wednes- 
day and up to Thursday noon we install the 
windows at the Preston Center store, and 
Thursday afternoon and Friday we work 
the displays at the Casa Linda store. Satur- 
day we have the day off. Each store knows 


Betore 
finished, in 


our Was 
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our schedule and has the merchandise ready, 
which is important in our time-planning. 

Promotions are tied-in and duplicated in 
all stores for greater impact, such as the 
arrival of the Louis Roth representative and 
Stradivari sports shirts displays shown here. 

Reynolds-Penland is also civic-minded and 
from time to time we have promotional win- 
dows, such as during the convention of the 
barber shop quartets in Dallas we promoted 
boy’s wear in the human interest display 
shown here which was a real sales booster. 

The Monkey Shine short display on oppo- 
site page was rapidly developed from our 
own stock of stuffed animals, plus a manu- 
facturer’s palm tree and a perforated board 
panel, as an example of saving time in the 
busy schedule. 

Time being the major factor in our work 
schedule we make use of manufacturer's ma- 
terial, if suitable. 

So this is how we display men’s and boy’s 
wear in four As the clock keeps 
ticking away each week with windows still 
to trim we often remember the story of the 
two ants in a sand-trap with the golfer 
swinging madly away. The ant out of 
danger shouted to the ant that was being 
showered by sand: “Get on the ball!” 


stores. 





New Silk Screen Ink 
For Cellulose Acetate 

A new paste type plastic silk screen ink, 
formulated especially for use on cellulose 
acetate surfaces, has been announced by 
Schwartz Chemical Co., Inc., 50-01 Second 
St., Long Island City 1, N. Y. The new ink, 
which has the viscosity of heavy molasses, 
dries fast on contact with cellulose acetate and 
slowly on the screen. Applied by silk screen, 
roller coater or hand brushing methods it 
will dry in fifteen minutes. Used on very 
thin acetate sheets it will not produce wrin- 
kling. 

Schwartz Silk Screen Ink “A” dries smooth- 
ly with great adhesion and will resist scratch- 
ing or other damage to the same degree as 
the acetate material. Free-flowing properties, 
required for roller coaters that feed from a 
reservoir, can be provided by use of a special 
thinner. 

Colors supplied include: clear, white, black, 
red, vellow-lemon, yellow-golden, dark blue, 
light blue, orange, dark green, light green, 
maroon, purple, dark brown, light brown, 
transparent dye colors and _ special colors. 
Transparent dye colors are suitable for color 
filter or simulated stained glass effects. It 
comes in pint, quart and gallon quantities. 


New Modular Counters 
Offered by Reflector 

A new Spacemaster 7000 System, modular 
merchandising counters, is described in a 
brochure being distributed by Reflector Hard- 
ware Corp. If you are considering remod- 
eling or refixturing, write for a copy to the 
firm at 1400 N. 25th Ave., Melrose Park, IIL. 


Tour 
Orient, Israel 

Mr. and Mrs. Joseph Maharam of Maharam 
Kabric Corp. left recently for a 10-week trip 
around the world, spending a large portion of 
time in the Orient and Israel. 
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2-SIDED 
Pressure - Sensitive 
ADHESIVE 
in TAPE form 





Fastest, Neatest, Easiest 
Way to Mount Any Display! 


This handy, 2-sided form of self- 
sticking Kleen-Stik cuts time and 
costs on every type of display con- 
struction and _ posting. Replaces 
and out-performs “overlay” tapes, 
glues, cements, tacks, staples, etc. 
Instantly bonds anything to any- 
thing with a quick peel-and-press. 
King-size 108-ft. rolls, 4%”, 34”, or 
1” wide in convenient Dispenser 


Pack. 


= 





@ Needs no Water, 
heat, or drying 


@ Invisible — 
sticks between surfaces 


@ Ideal for 
every fastening job 














see 
Four Art Supply Dealer — or 


send $1.79 with coupon for 
full-size trial roll 4" wide. 


KLEEN-STIK PRODUCTS. INC. 


Dept. W, 7300 W. Wilson Avenue 
Chicago 31, Illinois 


RUSH Dispenser Pack Roll of Kleen-Stik 
2-Sided Adhesive. $1.79 enclosed. 
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Outdoor advertising in three dimensions was made possible by this 
Celastic whale designed by Cleth Studios of Warwick, R. I, for 


station WALE in Fall River. Mass. 


By JEANNE L. WASSERMAN 


W asco 


Products Department 


American Cyanimid Company 


Cambridge, Mass. 


More and more displaymen are turning from 


papier mache to a versatile plastic impreg- 


nated fabric . . . It becomes pliable when 


dipped in a special softening agent and can 


be molded to conform to almost any shape 


before hardening to rock-like permanence. 


Fantasia Grows Outdoors 
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Lifesize figures of the 
Nativity scene dis- 
played on the Boston 
Common were made 
by the Tirone Studio 


of Boston, Mass. 


Kathy 


play 


Little of Dis- 
Originale in 
Tampa poses with sev- 
eral carnival heads 
she designs with the 
versatile medium. 


a A STRANGE world — bizarre, even 
fantastic — limited only by the lively imag- 
nations of the display studios around the 
country that specialize in figures, props and 
special effects for indoor-outdoor display. 
Much of it has gone outdoors. 

It used to be that when you thought of 
models of prominent people or famous fig 
ures in history and literature, or of species 
of the animal or fish kingdoms, you auto- 
matically thought of (1) papier mache or 
plaster of paris (2) local science museums, 
and (3) Madame Tussaud’s of London. 

But now the Cigar Store Indian has given 
way to the Man in Space; the live-breathing 
Santa Claus inside the department store has 
been supplemented by a towering Santa 
seated benignly on his throne outside the 
suburbia shopping center; and inhabitants ot 
science museums have been “transported” to 
Disney and Freedom Lands and _ other 
amusement parks where dragons, gorillas, 
dinosaurs, men from other planets and all 
manner of grotesque beings pop out at you 
around every bend. Chances are, if you ve 
been to a miniature golf course recently, 
you've tapped the ball up the alley straight 
into a sea horse's or gargoyle’s mouth— 
only to have it pop right back at you. 

The revolutionary growth in_ the past 
several years of permanent, semi-permanent 
and seasonal outside displays that are used 
for amusement parks, shows, sports recrea- 
tion centers, advertising billboards, etc., has 
been brought about by, oddly enough, one of 
the original plastics called Celastic. In fab- 
ric form, the plastic, when dipped in solu- 
tion, such as_ methyl-ethyl-ketone, molds 
and sculptures perfectly in great detail to 
any shape, is then painted whatever colors 
desired; the shape is retained for life and 
the model can be used from year to year 
without fear of disintegration by rain, snow, 
heat, or cold. (DISPLAY WORLD readers 
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might recall the picture of the huge Christ- 
mas swag with 5,000 bulbs on page 35 of the 
December, 1960, issue; its steel frame was 
covered with Celastic.) 

A big factor for the increasing popularity 
of these special effects and displays in “fan- 
tasy” lands and sports centers in the United 
States is that both adults and children are 
fascinated at actually being able to see — 
in three-dimensional reality — and touch ex- 
act replicas of things and people they have 
only read or heard about. And you 
consider the fact that the display artists’ 
imaginations can go hogwild in 
werewolves, vampires, combination 
and creatures from other galaxies . . 


when 


creating 
beings 

well, 
then, you've got some of the most natural 
attention-getting displays in the world going 
for you. 

kngaged presently in the creation of dis- 
play figures ranging Nativity 
with angels to Humpty-Dumpty 
famous wall to gaping-mouthed 
teethed crocodiles are a number of free-lance 
art studios around the 


from scenes 
and his 


SCISS« iT- 


country. Usually 
they re headed or operated by graduate com- 
mercial artists. 

Take, for example, Raymond Bauer who 
has a studio in his home at 2826 Pickertown 
road, Warrington, Pa. who 
delights in making monsters and space fig- 
ures whose handiwork you can see at Willow 
Grove Amusement Park in 
around New and, on occasion, at 
stage shows and on television in New York. 

Ray, a commercial artist who's 36 and a 
graduate of the Marine Corps, has a definite 
specialty in that he makes mechanical mon- 
sters for miniature 
models include 
that 
and 
armatures 


Here's a fell mW 


Pennsylvania: 
Jersey 


golf 
pretty 
double 


courses. Ray's 


some weird CONnCOC- 


tions serve a purpose —as dis 


The 


Cf ivered 


plays obstacles. contain 


with the 


hgures 
and motors 
plastic, 
mouths to 


magic enabling arms, legs and 
move as desired. In 
ball will be 
monsters mouth, or, 
kicked back at you. As Ray readily admits, 


creating models for miniature golf courses 


some cases 


the golf swallowed by the 


otten as not. will be 


has become increasingly good business for 
display studios. 

\nother point is the 
leviathan and Santa Clauses, C. F. 
Donnelly, owner of the Cleth Studios in 
Warwick, R. 1. A natural for Station WALE 
in Fall River, Mass., is the 48-foot whale 
(by Donnelly) which sits atop their building 
as a powerful “Moby Dickian” trademark. 
The giant Santa that Mr. Donnelly built a 
few years ago is 16 feet tall and is, under- 
standably, a thrilling sight for the children 
at Christmastime. A huge dragon that Mr. 
Donnelly made resides permanently at Kid- 
dieland in Rhode Island's 
Williams park. 

To build his 


case in creator of 


whales 


popular Roger 
leviathans, Mr. Donnelly 
“drapes” his models with a great many yards 
of the plastic molding material—70 alone 
for the Santa Claus. His method is to build 
a wood frame and then sculpture it with 
plastic foam. (On finer sculptured pieces, 
he uses clay.) Everything is then covered 
with Celastic and painted. He attests to the 
fact that his creations are so durable and 
damage-proof, they withstand high winds 
and weather plus writings on the tough ex- 
terior by thousands of people who come to 
see and handle his displays. Whenever he 
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Raymond Bauer (back to camera) poses with 
two of his imaginative creations for Willow 
Grove Amusement Park in Pennsylvania 

On his left is the Spaceman which adorns the 
“Moon Ride” and towering above, the Cyclops 
... The Cyelops has many lives . . . Formerly 
at the park’s miniature golf course, this Spring 
it will be put on the back of a truck and 
driven around the city to advertise the park. 


Rodman W. Shutt puts finishing touches to a 
15-foot Santa Claus made for Christmas dis- 
play at a Baltimore shopping center. 


snatch time, Mr. Donnelly been 
working on his dream of making huge 
water fountains that will last indefinitely. 

The second oldest studio in the United 
States is the Tirone Studio of Boston, where 
a dozen and more craftsmen are continually 
engaged in the making of all manner of 
models for both indoor and outdoor display. 
Familiar sights around New England are 
such Tirone products as the Shawmut Bank 
[Indian (upper torso and head) which perches 
in the windows or on the signs of each of 
the Shawmut branches, plus the famous Na- 
tivity scene which is placed on the Boston 
Common every year during the Christmas 
season, 


can has 


(Please turn to page 93) 











- % 
: 


—_————$—$ 


y | wa ia , 
Fh it LLERONZe 


BRAWOD 





a | 
'S, FINISH 


'ALLICS 


UNUSUAL |; 
FFECTIVE > 
DISPLAYS | 


To help you with those “do 
it yesterday” decorating jobs 
— give brilliance to drab 
materials . . . apply instantly 
... dry quickly .. . Last and 
Last. 





ILLBRONZE, for 70 years 
pioneer of paints in aero- 
sols — manufactures 150 
colors and finishes, in- 
cluding the famed Spray- 
O-Namel line of Interior 
and Floral Flats, all-pur- 
pose spray paints in 
HOUSE and GARDEN 
Colors, Plater’s Finish 
Metallics and Spark-L. 


she 


Spray-O-Namel Flats — A 
full line of 68 colors de- 
signed for use on decorative 


fixtures, walls, backdrops, 


etc. 
- Plater’s Finish Metallics — 


Nine magnificent metal fin- 
ishes to literally ‘‘plate’’ 
wood, metal, plaster, glass 
and ceramics. 


| Spark-L— The professional 


odorless coating for bril- 
liance on all materials, 
goods, displays, ribbons, 
etc. 9 glamourous colors. 


Send for the 
complete 
ILLBRONZE 
catalog today. 


ILLINOIS BRONZE 
POWDER COMPANY 
2023 Seuvth Clark Street 
Chicage 16, Illinois 








Key” to high fashion display 


on a low budget 


“SIMPLICITY 


“VERSATILITY 


By PAUL GARNIER, Display Director 
Blums ... Her Store 
San Jose. Calif. 


CHIEVING a high fashion attitude in display while working 
with a low display budget can be summed up by the adherence to 
two words, simplicity and versatility. 
Webster: 


Simplicity : 


30th are best described by 


Quality or state of being not complex; 
clearness; plainness. 

Quality or state of being versatile; ability 
along many lines of effort; many sided. 


Versatility: 


Lb 


«= 
Genie 2. 


Keeping these two elements in mind and with a flair of imagina- 
tion for the current season, a small display department will stay 
clear of over-trimmed windows, and the end result will be effective 
displays plus results for store management by presenting merchan- 
dise in a clean and aesthetic manner. 

The basic elements of display that I follow are simple but very 
important to each other: Proper and effective lighting, mannequin 
placement, dimension, height, sign copy (identification) and, last 

but not least, dramatization through seasonal, civic or 
promotional props or, as in our case, store characteristics 
or tradition. 

One element mentioned is dimension. This I believe is 
to be one of the most important ingredients of a display. 
[ have to admit that this has been a hard point to sell to 
management, and I might say management will not always 
go along with a displayman’s ideas; but this does not 
prove either individual right or wrong. I only know that 
when I do a display with a display prop or material 
against or near the glass or partially in front of a manne- 
quin, it creates interest not otherwise generated with all 
the props set to the rear of the window. 

I always have several props on hand that I call stand- 
ard props or stock units bought or made with the 1m- 
portant element of versatility in mind. 

Using these elements wisely with whatever knowledge 
of retailing procedure, art, design and communication you 
have acquired or will acquire through experience and 
training, you can and should develop your own display 
technique that will result in satisfaction rather than 
disappointment. 

Shown on these pages are several of my displays that 
illustrate some of the points mentioned above: 

At top left, travel posters afford a multitude of ideas 
and can be had in any colors or theme desired (besides 
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they're free). Notice the placement of the 
rough timbers in front of the mannequin and 
merchandise. 

At top center, a display contains one of 
the stock props mentioned earlier, which can 
be used vertical or horizontal and painted 
several different colors. 

At top right, the wooden packing crates 
used to ship card stock were combined with 
excelsior from the shipping department to 
form a natural prop for fashions. 

At right center, an old tree branch to 
which several blossoms are attached and 
some stock panels become the props tor a 
simple but effective handbag display. 

At bottom, new spring casuals are shown 
in a setting of stock rattan props and dried 
branches to which sprigs of green are at- 
tached to create the seasonal effect. They 
might just as easily have worn fall leaves 
or cherry blossoms (for an oriental effect.) 
350 Exhibits in 48 Hours 
Feat of Miami Firm 

When more than 30,000 industrialists and 
manufacturers from 10 southeastern states 
met at Orlando, Fla., recently to attend the 
three-day Southeastern Industrial Exposition, 
they expressed amazement at the spectacular 
displays placed on exhibit there by America’s 
largest producers of defense equipment and 
apparatus, not to mention the federal govern- 
ment itself. 

What they did not see, however, and the 
feat which would have made an even greater 
impression, was the almost superhuman mov- 
ing job, executed by Exhibitors Display Serv- 
ice of Miami, specialists for 15 years in 
planning and executing expo-extravaganzas 
which made the exposition what it was — the 
greatest production of its kind ever to be 
staged in Florida. 

Under the able direction of Maurey L. 
Ashmann, EDS president, a hand-picked crew 
of some 60 walky-talky-equipped supervisors, 
artisans, and craftsmen, in a real blitz-type 
operation, moved, set up and installed nearly 
350 individual exhibits in 48 hours. Working 
with a fleet of gargantuan flatbed trailer- 
trucks along with hoist and crane equipment, 
Mr. Ashmann and his staff performed the 
impossible they installed every unit of 
exhibit apparatus, ranging from mussile cross 
sections to complicated electronic computers 
to almost infinitesimal control components in 
place and on time. 

Purpose of the exhibition, co-sponsored by 
the Florida Development Commission and the 
Orlando Industrial Board of the Greater 
Orlando Chamber of Commerce, was to por- 
tray vividly the readiness of industry in the 
area to bolster the national defense effort. 


See Model Rooms 
At Chicago Fair 

Among the attractions for displaymen at 
the Chicago International Trade Fair opening 
July 25 through August 10 at Chicago's 
beautiful new lake front exposition hall, Mc- 
Cormick Place, will be the section devoted to 
model rooms, vignettes and table settings by 
17 Illinois members of the American Institute 
of Decorators. Each basic display will be 
decorated with American furniture and fur- 
nishings, and accessories from foreign coun- 
tries exhib‘ting at the Fair will be selected 
to accent euch setting. 
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are presently being utilized. in our country's finest stores. 
We specialize in display fixtures featuring better design, 


Tlal-lametelilaiaticnaleli ame late superior finish. 


If you are planning a new store — or remodeling an old 
department — be sure to see Thall's line of custom fixtures. 
New designs are always on our drawing boards. The finest 


in brass, chrome, wood and plastic. 


THALL PLASTICS & METALS, INC. 


139 DUANE STREET 
NEW YORK 13, N. Y. 


Manufacturers of Better Display Fixtures 


See us at 

N.A.D.1. MARKET WEEK 
CONRAD HILTON HOTEL 
WILLIFORD PARLOR C 
CHICAGO — JUNE 25th - 29th 





the unusual in mirrors by PARALLEL : 


Paramir (A)—dramatic multi-color mirrors 

Parafiex (B)—silver & colored faceted sheets ss 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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At top left is the spectacular corner window of 
Frederick & Nelson. Seattle. for August Open 
House last year. This was one of a series in 
which Display Director Joseph T. Sjursen used 
summer blooming flowers. particularly chrysan- 
themums, extensively. At right is display of 
optical goods by Norman F. Sansom. freelance 
displayman with Decorama, Inc., Miami. On the 
front cover is another by him for F. A. Reichert 
Opticians of that city. 


DISPLAY 


Here 


and 


There 


Pomeroy’s, left. went all-out for the opening of 
its Swim Suit Shop last summer by persuading a 
local manufacturer of portable swimming pools 
to set up a full sized pool outside their 65-foot 
front show window. A portable dressing room 
was installed near it and cabana furniture placed 
around it. For the first week, the store ran out- 
door poolside fashion shows with music and live 
models. In the center of the pool, a fountain 
sprayed 50 feet into the air and the adjacent 
window display showed pool and seaside swim 
wear. A drawing was conducted with the prize 
being a complete pool to be installed in the yard 
of the luck winner. Miss Catalina drew the num- 
ber from a box in which customers had registered 
their names. The store also gave away a free 
swim suit each day for two weeks of this pro- 
motion. At the end, the U.S. Rubber Co. intro- 
duced a new rubber swim cap, sent a TV crew 
and filmed a complete poolside show, which was 
later shown over a national network. The event 
cost the store next to nothing even the 
models were selected from our sales force. Dis- 
play Manager Fred T. Coleman says that any 
store can arrange such a promotion with a 
couple of phone calls. 
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Now! LINCK’S 
SPRAYABLE GLITTER 


For Industrial and Professional Use ... 


Ready-to-use solution applies 
with Spray Gun—12 Colors 


Glamorize Displays, Posters, Artificial flowers, costumes, theatrical 
scenery, playroom walls, etc. with LINCK'S Sprayable Glitter. 
Hundreds of applications. It's easy to use — no spilling, no 
messy clean-up. Apply it to any surface, with a standard 
spray gun. 

For your convenience, our chemists have formulated a suspen- 
sion of Glitter with Resin Binder. The Glitter, based on pure 
aluminum, comes in 2 popular sizes, Micro (.15 square cut) and 
Large (3.5 square cut). The solution sprays readily, dries quickly. 
Adheres te wood, metal, glass — practically any surface. 


ONE EASY STEP 


There's no need to brush on adhesives, 
then apply loose Glitter, then clean up 
the mess. LINCK’S Sprayable Glitter 
does it all for you in one easy step — 
without the mess! 


You'll find many uses for this unique pre- 
mixed solution. It's available in 12 
beautiful colors. Supplies are limited, 
so were filling orders on a first-come, 





, . first served basis. Order promptly or 
Resists settling. write today for further information. 


0. E. LINCK CO., INC. Clifton, New Jersey MICRO: Quart $3.00 Gallon $9.00 


DISPLAY SUPPLY DISTRIBUTORS SOLICITED LARGE: Quart $2.50 Gallon $8.00 











MODEL M-1448 (sHown teow 
PRINTS ALL SIZES UP TO 14" x 48" 


FEATURING — “MAGNETIC” TYPE LOCK-UP 


GREATEST ADVANCEMENT IN SIGN MACHINES WITHIN LAST 25 YEARS 


—Maguttie=z 
“S/GNPRESS’ 


Y SHOW CARD-AND POSTER MACHINE 
ze peatas? / SPEED----SIMPLICITY 
2a LOW OPERATING COST----LONG LIFE 


NO MODERN STORE IS COMPLETE WITHOUT A 
SHOW CARD PRINTING MACHINE! 


PATENTS APPLIED FOR 


Get Awey From it All / 


Pock Your Duds---Get Set For 
Fad Happy Summer Vacation 


ee GOOD LUGGAGE 
ADDS TO YOUR PLEASURE 


MODEL "'M"'—Using regular printers’ a 
metal and wood type. 
MODEL ''B''—Using rubber type. 


@ BOTH MODELS MADE IN 3 SIZES 
© COMPLETE UNITS FROM $158 UP 
@ MANY NATIONAL CHAINS HAVE 
FROM 50 to 500 OR MORE IN USE 
FOR DETAILS WRITE 


DISPLAY EQUIPMENT CO. 
BOX F-146 ADRIAN, MICH. 








Lost for Don’t miss the July issue of DISPLAY WORLD with its special portfolio of 
Back-to-School window and interior display photos. Also there will be plenty 


Back-to-School of idea-packed sketches that you can apply to your displays this coming fall. 


Advertisers will be presenting the latest in Back-to-School props, materials and 


Display Ideas ? 


accessories in this timely July issue ... in the mails June 20. 
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YOUR DISPLAYS 


WITH LOYAL OTA 




















a VUE-MORE 
TURNTABLE 


* DISPLAY AREA 
* ATTENTION 


%* DRAMATIC 
FOCUS 


and for your 


ANIMATED DISPLAYS 


NEVE — > 
ae 
SERIES FB sam SRY 
Enclosed Helical Ye, — 
gear motor—low | i 
cost quiet opera- } ’ 
tion. XS 
Write for deails. —_~ § 
-}) VUE-MORE TURNTABLES 
[]}) BREVEL MOTORS 


VUE-MORE CORPORATION 


A Oiwun 
601 WEST 26th STREET . NEW YORK 1. N. Y 


| City. 
| T. Miles Gray Associates to handle showroom displays and those for special sales 





MARTEX TOWELS ASSUME 


Colonial Elegance 


YEAR AGO we 
on the excitingly clever displays that seem to be ever present in the showrooms of 
Martex Division of Wellington Sears Company at 111 West 40th street, New York 
At that time we explained at length how the firm retains the services of 


had the pleasure of presenting a well received article 


meetings and presentations. Once again we feature some of his excellent work. 

In this instance Mr. Gray worked closely with Zaria Displays, New York City 
display manufacturers and designers, in the accomplishment of the elegant figures 
dressed entirely in towel remnants containing current Martex designs. They empha- 
size the beauty and fineness of the towels in a dramatic and unforgettable way that 
could never be achieved by merely laying them out for inspection. 

Mr. Gray reports that the theoretical result has been the actual result. The 
quality of Martex designs was recognized and sales notably increased. In addition, 
Martex customers also recognized the impact of the presentation and have evidenced 
interest in variations for use at retail level. 

The hallway leading to the main showroom is flanked by large shadow boxes 
which were, in this case. framed in the Federal Frames manufactured by W. L. 
Stensgaard and Associates, Chicago. The elegant theme was repeated in these displays. 








béCHtECCLL 


an ALL NEW FORM 
for today’s casuals at less than 


half the former price! 


a 





Write today for free sample. 
See what the Fairy “Princess” 
will do for your shoes. 








The slim Fairy “Princess” 

is an all new form. This new 
full form features undercut 

at arch, natural toe spring, full 
sole and fashionable pointed 
toe, at a spectacular low 

price now made possible 

by’ our dramatic new 
manufacturing 

process. 








SHOE FORM Co. INC. 
St. Louis, Mo. 
IN CANADA: WILLCO INDUSTRIES LTD., MONTREAL 


New York City AUBURN, N. Y. 

















Largest Line in the Country... 


CHRISTMAS 1961 


DIRECT IMPORTERS © HONG KONG © JAPAN °® GERMANY ° SPAIN 


Manufacturers of Display Flower and Foliage Units 


Plastic Holly Garlands 
Plastic Yew Sprays and Garlands 
Plastic Poinsettias 


Velour Paper Branched Poinsettias 
and Heads 


Wreaths and other prepared 
foliages 


Plastic Mistletoe Sprays and 
Garlands 


Clear Beaded Ball Electric Light 
Drops 

Plastic Holly and Pine Trees potted 

Tinsel and Flocked Branches 


Plastic Christmas Drops Tinselled 
and Sequined 


Metallic Garland and Chandeliers 


Plastic Mirror Hanging Balls 
Glass Stemmed Balls 


Gold Vinyl Ring Garlands 

White and Gold Vinyl] Pine Piquets 

Plastic Holly and Brush Wreaths 

Silver Foil Blinking Light Bells 

Electric Christmas Holly and Cone 
Garlands 

White Vinyl 7 foot Pine Garlands 

Christmas Corsages and Metallic 
Holly Sprays 

Silk and Satin Decorated Imported 
Styro Balls 


LARGE SELECTION IMPORTED CHRISTMAS NOVELTIES 


LOUIS SCHNEIDER CORP 


6 SECOND STREET 


e NEW YORK 3, N. Y. 


Our only Office, Showroom and Factory 
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WINDOW GAZING AT .. . 


UL. G. &. 


— PARIS — 





By ROGER D. ANDERSON 

















The famous French administrator Haussmann would 
stand amazed if he could once more gaze down the 
Parisian boulevard that was named in his honor. Along 
one side of this important shopping artery can be seen the 
famous department stores of “Galeries Lafayette” and 
“Printemps” in all their impressive architectural 
splendor while on the opposite side stands the now well 
known store of Comptoir Commercial du Caoutchouc 
more commonly publicized as C.C.C. 


HE OUTSIDE appearance of C.C.C. is large but not so regal in design as is 
typical of most Paris buildings. This store is, in fact, one of France’s largest 
retail outlets reckoned by total merchandise turnover but cannot be compared 
to other department stores in the same way. It originated in Belgium through 
retailing in merchandise that was allied to one certain product, rubber, and all 
materials connected with it including impregnated clothing. The directors, led 
by Beniot de Vos, still concentrate on the selling of this merchandise to a 
large degree. 

A row of approximately 12 large windows range the frontage of C.C.C. with 
displays that are generally outstanding for France, and always attractive with 
eye-catching layouts. As it happens, “the importance of publiicty” heads the 
list in the store’s working policy which can certainly be noticed in the photo- 
graphs on these pages as well as in the poster work throughout Paris, the 





newspapers and the radio. 


The shop has only one location and intends to situate no branches but 
rather grow in the one position to give the best possible customer service as they 
have done to date, a thing which cannot always be accomplished through 


suburban branch stores. 


THE GRECIAN THEME 


(top): 


A common enough idea for display windows 
but one certainly carried off with a difference 


a. € 2.4)... wee 


further 


helped 


through the 


fantastic height of their center window — 20 feet. 
The pillars are from cutout hardboard, braced at 
the back and painted with dry brush using shades 
from black to white with an occasional touch 


of green, rust, 
forth in the odd places. 


SPORTSWEAR (left center) : 

Photograph enlargements are gener- 
ally reasonably cheap throughout 
Europe therefore display windows can 
often be seen with large blow-ups cov- 
ering the whole of the back wall. This 
blow-up pictures the church of “la 
Magdalenae” which is situated almost 
directly behind C.C.C. The merchan- 
dise is always well handled in display 
presentation and often positioned as 
separate pieces through the windows, 
as seen in this photograph. 


BATHING BEAUTY (bottom left) : 

Four full figures are dressed in 
bathing costumes with additional mer- 
chandise arranged on the floor. En- 
twining branches, vines and _ leaves 
from plastic are used to represent sea 
growth. Light green walls with colored 
spotlights positioned in odd _ places 
presented a colorful scene by night. 
Notice that most European figures are 
complete with high heeled shoes that 
are painted on suitable for some 
displays perhaps, but not, of course, 
for bathing suits. 
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brown and yellow. 


Ivy reaches 


FIREWORKS (right center) : 

A black background from seamless 
paper was used upon which to paint 
the exploding fireworks. This was done 
in every color possible with matching 
flitter attached while the paint was 
still wet. Automatically changing col- 
ored spotlights were ranged onto this 
background to add the final effect. 


FASHIONS IN PLASTIC 
RAINCOATS (bottom right) : 

White raincoats were the merchan- 
dise which tied in with the completely 
white monument prop which together 
stood out eflectively against a dark 
green grass floor and light green walls. 
The monument was made from card- 
board and foam plastic covered in 
white, sprayed-on plaster. 
of cupid was an artwork piece from 
stone but also painted white. 





Mannequin 


WIGS 


No Measurements Necessary! 


New Wig 
Brochure 


Mannequin Repairs ... Rentals 


RECONDITIONED 
MANNEQUINS 


LADIES... CHILDREN’S... MEN 
Hundreds to choose from ... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! 


A terrific money saver! 
Write for Catalog 
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ELECTRO 
MOTION 
TURNTABLES 


DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 





lowet 


.motio 
electrically th tha 
line of tur rntables 
pletely safe. 
fers a ® 


jowest sas 
athe in th 
Many 
% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 


ELECTRO-MOTION CORP. 


’ 














How-to-do-it feature exits Cutting Machine 


This is essential for cutting paper, card- 
board, etc., into various showcard, poster 
and price-marker sizes. The hand-operated 


OMMe!l id d te »¢ y| guillotine-type cutter is standard equipment 
C C S in a display shop. 


(2) Sign Making Equipment 
. There are two types of sign machines: (a) 
for the dis la sho the hand typesetting or (b) showcard print- 
p y p ing machine that works like a typewriter. 
Either type selected is a real time saver 
in making up the numerous signs, posters or 
Bv RUSSELL D. SHAW. Display Director price tickets required for windows and in- 

: : teriors. 
Dickson & Ives, Orlando, Fla. (3) Spraying Equipment 
Spray guns and their closely allied equip- 
ment: air compressors, spray booths, etc., 
play a vital part in turning out high quality 
The display department that expects to create many of its own jobs in display. This equipment is the most 
important factor in the professional look of 
the finished product. There are spray guns 
basic tools and equipment described in this article as well as in and air compressors available which are 
designed to provide the display department 
with the maximum efficiency and economy, 
have found it wise to maintain a versatile and creative shop. to fill the requirements of your shop and 
store, regardless of size. 


props, backgrounds and fixtures should be equipped with the 


the preceding issue . . . Even stores with large display budgets 


secause there is considerable variation in 
the fluid characteristics of various brands 
and types of paints, making them atomize 
differently when passed through a spray gun, 
a versatile, easily adjustable gun is needed. 

What size compressor should be selected? 
For the small shop you can get by with a 
portable, dependable, diaphragm type com- 


l, LAST month's issue I discussed the tools with a little practice. 

basic power tools that can enable the ex- In this article I want to delve into the 
perienced displayman to achieve professional other tools that are essential to — or at 
results with the minimum of time and labor. least great to be desired — by the versatile 
I also explained how the inexperienced’ creative display department. They are de- 
craftsman will be able to master these simple | scribed individually not in the order of im- 


(Please turn to page 88) 


ke 
' ed 


Shown in the photo at left is some of the basic 
equipment of a versatile display shop . .. The 
items are identified according to the code on the 
above sketch of the photo ... 1. Delineascope 
2. Cutawl 3. Square 4. Group of hand tools: 2 
hammers. 2 screw drivers, putty knife, paper cutter, 
pliers, wire cutters 5. Skilsaw 6. Finish sander 
7. Rough sander 8. Electric drill 9. Router 10. 
Jigsaw 11. Gauge for router 12. Brace and bit 
13. Plastic wood 14. Glue 15. Friction and Scotch 
tape 16. Wire 17. Staple guns and staples 18. Paint 
brushes 19. Wood chisels 20. Staple clipper. 
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MAIN EXHIBITION HALL * CONRAD HILTON HOTEL 














a completely flexible 


system for converting 








space into attractive displays 
combined with storage—for 
shops, salesrooms, museums, 
offices, windows and other 


display applications 


the original display system that allows you to build your own professional displays 


OMNI is the original modular space- 


: . TO: Structural Products, Inc. Display Department 
making system that combines all of the Charlotte, Michigan 
essential features of good interior dis- 


: Gentlemen: Please send free display brochure. 
play. OMNI is attractive and structural- 


ly strong. OMNI is completely portable 





and will not mar ceilings, floors and ; Name 


walls. OMNI requires no special skills ieee 
or tools to install. Write today for 





our brochure telling how you can : Address 
build your own professional display. 
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NEW! 


source for beautifully designed, 
Suadional “inexpensive, seasonal 
props, suitable for interior and win- 
dow display for men's, ladies’, and 
children's wear. 


ONE 
OF 18 
NEW AND 
ORIGINAL 
DESIGNS 
IN LINE 


GF61 /102 OLD 

FASHIONED 

MIRROR UNIT 

Wrought iron old 

fashioned mirror 

display sets this 

unit off as real merchandiser for male or female. Panel 
is richly done in old fashioned accessories, like pot 
belly stoves. etc. 6°8” x 20”. Table is “? x 20” 

lacquered in light natural wood, Mirror Unit is 6’ tall, 


strong enough to hold topcoat. ete and $39. 95 


GOLDEN TRIANGLE 
DISPLAYS 


810 Penn Avenue 
PITTSBURGH 22, PA. 


Write for details of line ...Some territories still 
available — Jobber and Distributor 
inquiries invited. 














Transparent Oak 
and Transparent 


Oak Leaf Ropings 


in many colors for the 
Display Supply houses 


Get our Free Samples with Prices 


i 
\ 


ie 


; 


(Continued from page 30) 


the planning -- and the results -- were more than 
likely non-professional by downtown standards. 


Lately it seems that shopping centers are 
hiring full or part-time professional assistance 
in the planning of collective promotions 
approaching three-ring-circus proportions in many 
instances. Also sales promotion ability is 
becoming a prerequisite for the manager's 
position in smaller centers unable to hire 
an expert. 

As a result, you can expect more individual 
and collective downtown promotions to compete 
with this new situation; thus generating 
enthusiasm among the customers that will bring 
about increased sales all the way around. Neither 
downtown nor the shopping centers will suffer. 


This is but another of the healthy 
promotional climates into which displaymen and 
the display industry are moving slowly but 
surely. If each is ready for the trip, it will 
be a pleasant one. 

We all remember from childhood the teachings 
like, "A man is known by the company he keeps." 
"Tell me with whom you associate and I will tell 
you what you are." 

But few of us think of these rather pious 
"exhortations" as related to everyday business. 
Yet, today more than ever we find associations 
in business stronger and more important than ever. 


Why? Simply because in most cases the 
prime purpose of the association, is to raise 
standards of quality and protect the interests 
of the consumer or customer. 

For instance, in the businesspaper 
publishing field there are two outstanding 
associations to which only qualified publishers 
belong. They are the Audit Bureau of Circulation 
and the Associated Business Publications 
represented by "ABC" and "ABP" symbols you see 
on the contents page. These symbols are as 
Significant in representing better businesspaper 
EDITORIAL SERVICES to you, the subscriber, as is 
the "Sterling" label to signify pure silver. 


Cordially yours, 


ee F 
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FLORIDA LEAF & FERN CO. 


Ww. Cc. & T. S. Rumbley Sanford, Florida 








Detroit Exhibitmen 
Join National Group | peat? 

In keeping with the increased activity of . + « Gmerica's finest 
shows and conventions in the Detroit area, fashion figures 
the local group of exhibit manufacturers, 
formerly known as Display Designers and 
Manufacturers Association of Greater De- 
troit, have joined forces with a national or- 
ganization and have become the Michigan 
Chapter of Exhibit Producers and Designers 
Association. 

William Dopkowski, Animated Displays 


Company, newly elected president of the | Nl 


mannequins 





. . . see them in Chicago, 
June 26th through June 29th 


at the 
SHERATON-BLACKSTONE HOTEL 


Michigan Avenue at Balbo Avenue 


SUITE 208-9-10 


New studio beau monde groups .. . all new 
Se Designer's plastique series . . . and the 
William Dopkowski amazing "Amerlite” boy and girl mannequins. 
local organization and a member of the | ... you will be welcome during the day or 
soard of Directors of the national organiza- | evenings. 

tion, claims that this will allow greater 


cooperation on a national scale with exhibi- 
tors who will come into Detroit for the Representatives throughout the Northwest 


“Other newly elected officers are Walter | | MWAX SCHACHTER CO. *yciapvone: Prospect 12ist 








Remter of H. B. Stubbs Company as vice- 
president and treasurer and Raymond John- 
son of the George P. Johnson Company as | SHAN-SHU! MOZAMBIQUE CONTESSA TRAVATEX MIGNON 
secretary. ; . ’ — — 





Interested manufacturing and service con 
cerns in the industry of supplying show and 
exhibit material are invited to join the above 
organization. 


Background or Foreground 


VICRTEX VEF VINYL FABRICS 
match your display mood 


= 
. = 


Vicrtex Wallcoverings conform- 


ing to U/L specifications now ~~ , 
available on request. vinyl electronically fused 


Add a dash of inspiration to your display imagination with versatile 
Vicrtex vinyl fabrics. From giant panels to portable displays, accent mer- 
chandise with subdued luxury or sparkling metallic motifs. More than 
200 colors — soft pastels to brilliant tones . . . 50 textures — boldly 
modern to unusual exotics. 


ae 5 | Easy to use; reusable for years, because they’re virtually indestructible. 
We Won't chip, crack, peel or fade — resist stain, flame and mildew — wipe 
| clean with a damp cloth. 


Write TODAY for swatches, prices and descriptive literature. 








Cc 


Boss! I hate to pin you down about that | L. E. CAR PENTER & COMPANY 


ROTRE oc NB Se 356 FIFTH AVENUE . NEW YORK | ° Phone: LOngacre 4-0080 
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FOR spttanl 


SIGNS & DISPLAYS 


LETRASET 


wmitenl lettering 


The actual letter transfers from the 
Carrying sheet and on to almost any 
Surface with just a light pressure! 
Hundreds of uses in the sign and 
display shops. 





Available in a wide range of styles 
and sizes. Sheets 10x 15” contain 
complete font. Only $1.50 per sheet. 


WRITE — WIRE — PHONE 
FOR SAMPLE AND TYPE CHART 


ARTHUR BROWN & BRO., Inc. 
2 W. 46th St., New York 36, N. Y. 


COLO-LUM 


OS ee ae Ee 


NEW ROTATING | 
"LIVING COLORS” | 


OR DRAMATIC STATIONARY COLOR 





For imaginative 





MERCHANDISE DISPLAY 
: S hheals CONVENTION EXHIBITS 

3-WAY SWITCH CONTROL 

ROTATING "LIVING COLORS". The six lenses of © 

every minute. 

Slip Clutch 


CHRISTMAS TREE LIGHTING 
SHOW WINDOWS 
SPECIAL EFFECTS 
HEAT RESISTANT DIFFUSING TYPE GLASS LENSES — 
RED « GREEN © AMBER « RED « BLUE ¢ CLEAR 
DRAMATIC SELECTED STATIONARY COLOR. Any 
of the six lenses can be positioned for selected color. 
the motorized COL-O-LUM 
make one revolution 
ON & OFF 
CONTROL 
For 
indexing 


ALL 

ANGLE 
SWIVEL-ARC 
POSITIONIN 


Write 
for 
Literature 


Patents Pending 


| 
] 











STETSON MANUFACTURING CO 


1223 CIRCLE AVE FOREST PARK ILLINOIS 








| 


RECOMMENDED TOOLS 
FOR THE DISPLAY SHOP 


(Continued from page 84) 
pressor, developing 40 pounds per square 
inch, equipped with % HP motor, weighing 
about 35 pounds. With this small compressor 
you will have to use a spray gun built to 
apply all types of material when low air 
consumption is required. 

If you intend to do a lot of spray painting 
we recommend a 1 HP electric motor com- 
pressor. It is faster, easier to handle and 
gives a better finish. 

A spray booth is highly desirable. It is a 
compartment, room or enclosure, generally 
of fireproof construction, built to confine 
and exhaust overspray and fumes resulting 
from spray painting. There are numerous 
models and there will be one to meet your 
particular need. 

What are some of the factors which make 

spray booth advantageous: 

(1) It segregates spraying operations in an 
enclosure for cleanliness and safety. 
Reduces fire and health hazards 
Promotes cleaner conditions both for 
the operator and for the object being 
sprayed ; an area that can 
be kept clean more eastly and also 
more effective dust and paint control. 
Protects the health of spray operators 
by removing overspray and fumes 
from the working area by the exhaust 
tan. 

In a spray booth equipped with ade- 
quate lighting, better control of finish- 


provides 


es is possible. 
(4) Hand Hools 

A good set of hand tools is very important. 
Following are the tools recommended for a 
display shop: 

The Staple Gun is an indispensable hand 
tool, one the displayman would be lost with- 
out. It quickly and easily pertorms many 
tasks in the display department, replacing 
old and time consuming methods, using tacks 
and nails, glue, tapes or twine. The jobs 
performed by the staple gun are too numer- 
ous to enumerate, but include stapling foll1- 
age and other material to props, pleating 
material, tacking seamless paper in window 
backgrounds, tacking cardboard signs, etc. 
It is recommended that a display shop have 
as standard equipment two light staple guns, 
with six boxes each of 1/8-inch, 3/16-1inch 
and 5/16-inch staples; two heavy guns which 
handle 11/64-inch, 1/4-inch and 5/16-inch 
staples, with two boxes of each size staples. 
These are minimum requirements and should 
be increased according to usage. 

Other essential hand are: Set of 
screwdrivers, set of wood chisels, two ham- 
mers, light and heavy head; pliers, wire 
cutters, small and large; set of electric drills 
and bits, ™“%-inch to l-inch shank to fit 
electric drill; files, two adjustable 
wrenches, nail set and clamps. 

A metal straight edge, 3 inches by 7 feet, 
T-square, level, smoothing plane and hack 
saw. 

Miscellaneous include : Yardsticks 
or 3-foot wood rulers, nails of sizes to fit 
your needs, various sizes of screws, round 
and flat top; 20 gauge wire, glue and sand- 
paper, all gauges from fine to coarse. 

(5) Enlarger, or Delineascope 
This is not a tool but an optical precision 


tools 


set oft 


need Ss 


instrument. However, no well-equipped dis- 
play shop should be without one. 

This exciting instrument can create magic 
for the student as well as for all others en- 
gaged in display work. Even if you are 
not an artist it enables you to draw out de- 
signs for props which will be outstanding 
by enlarging small pictures. 

For example, you wish to build a fall prop. 
Select a small photograph or sketch of a 
tree, place it into the Delineascope, enlarge 
the photo upon a piece of wallboard the size 
you desire, and trace the outline. Then place 
the board on the work table and cut it out 
with your Cutawl, back it up by one by 
two’s. After you spray paint it and staple 
fall foliage or leaves on the branches, you 
have a nice fall prop. 

You can make a small sketch in India ink 
and blow it up to the size desired. The. 
further back the enlarger is placed, the 
larger the picture is projected, and the 
closer it is, the smaller the picture. If you 
have the room, entire scenes could be pro- 
jected on the seamless paper the size of 
your window background and sketched right 
on it. 

An unlimited variety of inexpensive ma- 
terial is available to you; photographs, 
maps, magazine pictures, leaves, cartoons or 
illustrations may be projected to the neces- 
sary height and width in their rich, vivid 
natural colors and magnified in needle-sharp 
delineation. 

It is an expensive precision instrument, 
but it is more than worth the price. It is an 
unexcelled aid which a display department 
should not be without. 


Modern French Tapestries 
Offered for Display 

The largest group of modern French tapes- 
tries ever assembled at one time anywhere in 
the world went on sale at French & Com- 
pany, 978 Madison Ave., New York City, in 
April. Prices ranged from $850 to $25,000. 
Included in the group were 45 tapestries that 
recently toured 16 major museums under the 
auspices of the Smithsonian Institution. To 
these were added 70 tapestries from the col- 
lection of Lawrence S. Jeppson, 1747 K. St., 
N. W., Washington, D. C., the American 
representative of France’s tapestry artists. 

soth firms have offered to loan these tapes- 
tries for use as display backgrounds in return 
for nominal publicity. Displaymen in the New 
York City or Washington area will find that 
many of them are in colors that will be popu- 
lar in fashions this summer and fall and 
would be ideal display backgrounds. There 
is a booklet in full color that tells all about 
the contemporary, hand-woven, French Au- 
busson tapestries and includes 36 of the tapes- 
tries. Entitled Murals in Wool, it sells for 
$1 and can be ordered from either firm. 
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SOURCE SERVICE 

If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 
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Keminiscing 


JUNE, 1936 


The 39th annual convention of the Inter- 
national Association of Display Men was held 
at the Netherland Plaza hotel, Cincinnati. 
Glee R. Stocker, Wohl Shoe Company, St. 
Louis, was reelected president of the organ- 
ization; other officers named were: first vice- 
president, J. W. Teter, McAlpin’s, Cincinnati; 
second vice-president, Everett W. Quintrell, 
The Elder & Johnston Company, Dayton; 
third vice-president, T. Willard Jones, Phelps 
Shoe Company, Shreveport; treasurer, Frank 
G. Bingham, Robertson Brothers, South 
Send; executive secretary, Syl Ruieser, St. 
Louis. 

George H. Wagner, George B. Peck Com- 
pany, Kansas City, won both the sweepstakes 
and grand prize in the convention’s display 
photograph contest. 

The Southern Display Men’s Association 
met in Cincinnati in conjunction with the 
JADM convention. 

Harve Ferrill resigned as_ president of 
Creative Displays, Inc., Chicago, to form 
Harve Ferrill & Co., in the same city. 

The Window Display Syndicate, display 
installation organization with headquarters 
in Milwaukee, was formed with A. S. Haugan 
as president. 

C. B. McKee, Smith-Winchester Company, 
Jackson, Mich., won first prize in the national 
display contest conducted by Griswold Man- 
ufacturing Company, Erie, Pa. 

Stanley MacDonald became display man- 
ager for the Hennessey Company, Butte, 
Montana. 

A $50 prize offered by the Chicago Display 
Club for the most new memberships turned 
in by a member of the club was divided be- 
tween two who tied with 16 each. They were 
Jack Kloesterman, Commonwealth Edison 
Company, and Ollie James, Wieboldt’s. 


JUNE, 1951 

Penn Montague, formerly supervisor of in- 
terior display, was named director of interior 
display, a new position, at Miller & Rhoads, 
Richmond, Va. 

Robert V. Sheperd was promoted to display 
manager for the Anderson-Newcomb (Com- 
pany, Huntington, W. Va., after 15 years as 
assistant display manager. He succeeded Oscar 
F. Ryan, who had died. 

The Visual Merchandising Group of the 
National Retail Dry Goods Association held 
its mid-year conference at New York, with a 
representative turnout of displaymen from all 
parts of the country. The meetings were 
under the chairmanship of Harold Melnicove, 
The Hecht Company, assisted by W. Arthur 
Gray, Lansburgh & Brother, both of Wash- 
ington, D. C. An excellent program of speak- 
ers was scheduled. 

Advice was received from the Office of 
Price Stabilization, Washington, D.C., that 
instead of issuing a new regulation that was 
contemplated to solve the problem of filing 
price schedules for custom-made commodities, 
display and sign manufacturers would be re- 
quired to govern their pricing by Ceiling Price 
Regulation 22. 
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D. G. Williams rvc. 


Display Headquarters 


announce their appointment 

as exclusive sales representatives 
in the Display field 

for the imaginative sculptures 
and novelties of 


Puddu & Martinelli inc. 


whose entire line of gold-leaf, 
silver-leaf, and hand-painted 
decorative items 

is now on display at our showroom 
as part of the new Williams Show 


BLACK MAGIC. 


D. G. WILLIAMS INC... Ralph W. Adler, president, 498 Seventh 
Avenue, New York 18 e Mary Brosnan Mannequins, Patina forms, Lumilite 
displayers, imaginative novelties @ And first showing of the remarkable new 
Williams Town & Country mannequins. 























VP-IIl Display Motors 


put motion any place you please! 


Need a “shaft on a skyhook”? 
When designs call for animation 
in out-of-the-way or inaccessible 
spaces, look to Lake-City for the 
problem-solving motors. Unusual 
Shaft locations ... unique drive 
configurations — you name it! 
It’s likely that Lake-City can pro- 
duce a VP-III motor that’s just 
what the designer “ordered.” Even 
for conventional applications, 
VP-III synchronous motors are 
the better choice. Superior fea- 
tures like positive lubrication, 
heavy-duty gear train, and vari- 
able pole rotor assure unmatched 
performance and reliability. Pow- 
erful permanent magnet for high 
output torque. Any speed up to 
400 rpm. Write for data bulletin. 


Could either of these typical ideas 
help you build better displays? 


LAKE CITY, INC. ro 


A SUBSIDIARY OF CONTROLS COMPANY wilh OF AMERICA 
CRYSTAL LAKE, ILLINOIS 





WARDROBE 
MASTER 


Rental of authentic and reproduc- 
tion period costumes and accessor- 
ies in sizes to fit contemporary 
display mannequins — mannequin 
wigs dressed in period styles .. . 
Costumes are complete with acces- 
sories and any required hoops, 
= bustles and pads, to create a true 
period silhouette. 
J. 


HERBERT CALLISTER 


LYDALL ST., MANCHESTER, CONN. 
Mitchell 9-6319 


a 


CAPTURE 


THE TRUE 


EXCITEMENT 
OF 


NEW « 
YORK * 


WITH 


MANHATTAN 
UPLILIL ES 


These 
quality figures are 
of Fibre- 
glas plastic topped 
with the finest Pug- 
Photos and 
details on request. 


HM 


' 


Hh 


luxurious high 


fashioned 


din wigs. 


MANHATTAN MOTION MANIKINS 


4 W. 16 ST. NEW YORK CITY 11 


NEW LOOK FOR HIGH LIFE! 


(Continued from page 37) 

covered with a black, white, and Chinese red 
patterned canvas fabric. The light cornice 
above the clothing cases on the boys’ side 1s 
faced with cork. On the young men’s side, 
the cornice is covered with natural finished 
leather. A slate grey carpet covers the floor 
in both areas. 

An interestingly designed men’s and boys 
shoe department is located next to the young 
men’s apparel shop. The forward area is 
devoted to fitting and selling; at the rear 
is a perimeter stock room. The separating 
wall of red brick provides a contrasting 
backdrop for the black and white tweed up- 
holstered chairs. Here, as in adjoining sec- 
tions, the floor is covered with a slate grey 
carpet. 

Throughout the main floor the fixtures and 
trim are in natural walnut, with the excep- 
tion of the perfumes and cosmetics depart- 
ment, where ebonized birch is used. These 
woods blend well with the predominantly 
white terrazzo floor and the pearl grey, white 
and coronet blue basic color scheme. 


THE MEZZANINE FLOOR 


Credit private and stock 
rooms are located on the 1,400-square-foot 
mezzanine. The design ot the enclosure 
along the perimeter makes this area an 
integral part of the main floor. The frame- 
work is made up of hardwood fins carried 
to the ceiling, with intermittent panels in 
blue and white opaque 
Predominating colors on this floor 
are pearl grey and pale blue, with the chairs 
upholstered in a blue and green tweed. 


othces, offices 


various shades of 


glass. 


THE SECOND FLOOR 


About 3,500 square feet on the second floor 
is devoted to including a 
The 
executive 
alteration 


men's clothing. 


custom tailoring department balance 
ot the 


accounting 


for offices, 
the 
shop, and other service units. 

In addition to suits, sport coats, top coats, 
formal wear, and slacks, customers may also 


floor is used 


facilities, men’s 


purchase such accessory items as ties, belts, 
sport shirts, etc., in this department. 

The custom tailoring shop is located to 
the right of the elevator. 
has a choice of the finest fabrics in a wide 
patterns and Along the 
back wall, bolts of fabrics are neatly dis- 


Here, the customer 


range ot colors. 


played in a specially designed unit. Below 
the display are sliding-door bins for reserve 
stock. Tables and chairs are provided for 
the comfort and 
while making 


convenience of customers 
their Daylight 
illumination, supplied by a series of specially 
designed fixtures, the customer to 
see the true color and texture of the fabrics. 

Open clothing the perimeter 
of the department, are equipped with revolv- 
ing-type hanging racks. There are 14 such 
units along the walls and eight single-rod 
units in the center of the floor. Slacks are 
displayed on 11 twin-unit fixtures. with 
swivel-type hang rods on each side. 

Five dressing rooms, strategically located 
for the convenience of customers and sales- 
people, are provided on the main selling 
floor. There is also one in the custom tailor- 
ing shop. A perimeter stock room is lo- 


selections. 
enables 


cases, lining 


cated behind the rear wall of the depart- 
ment. To the left of the stock room is a 
large cash and wrap and layaway section. 

Among other interesting design features 
is a floating, hung ceiling in the center of 
the department. It is illuminated by a 
series of recessed dome lights of various 
diameters, and is painted beige in contrast 
to the off-white overall ceiling above. 

Rich, natural walnut, used throughout the 
floor, does much to accentuate the masculine 
atmosphere. The decor combines. white, 
beige and mocca with accent colors of prim- 
yellow and etruscan red to create a 
truly handsome setting in keeping with the 
fine quality of the merchandise. The floor 
is covered in a beige twist carpet. 


THE THIRD FLOOR 


On floor, 4,600 square feet of 
selling devoted to women’s and 
girls’ apparel. Here, a feeling of warmth, 
of luxury, and of has 
created to appeal to the female mind. 


rose 


the third 

space is 
spaciousness been 

The layout follows the pattern established 
on other floors; are confined to 
the center area, with the basic merchandise 
sections located the perimeter walls. 
To the right of the elevator is lingerie, tol- 
lowed by dress fabrics, bridal salon, better 
dresses, coats and suits, beachwear and girls’ 
sportswear. Spacious crisscross the 
floor, providing easy access to all merchan- 


accessories 


along 


aisles 


dise areas. 
As it 
floor in 
white 
scheme. 


should be, this is the most colorful 
the store. Pale mauve, pale green, 
and grey make up the basic color 

The accent colors of deep mauve, 
gold, deep green and black have been taste- 
fully blended with the overall color scheme. 
The floor throughout the main selling area is 
covered in a pale green carpet. 

Mauve boucle draperies adorn the side walls 
of the lingerie The chairs are up- 
holstered in a mauve and black tweed fabric. 
A luminous plastic canopy over the wall cases 
distinguishes this department. 


section. 


Colorful fabrics are displayed along the 
walls in the dress fabrics section, thus becom- 
ing an integral part of the decorative scheme. 
Draperies along the side walls are white linen 
with a black overprint. The are up- 
holstered in grey linen. Here, customers can 
make their selections from a wide assortment 
of fabrics, colors and patterns for dresses to be 
custom-made. The provides a_ special 


tailoring service for this type of work. 


chairs 


store 


The bridal salon, distinguished by its semi- 
circular and its elegant decorative 
treatment, is one of the most appealing sec- 
tions on the floor. Here customers may re- 
lax and view with leisure the merchandise as 
it is displayed, when requested, on live models. 
The walls are paneled in white Formica. The 
white and gold striped draperies blend nicely 
with the background walls. Chairs and other 
furniture are upholstered in a deep mauve 
material. The luxury feeling is further accen- 
tuated by the use of a mauve, deep-pile car- 
pet for the floor. 


design, 


Beachwear is displayed in an attractively 
designed section facing the better dress de- 
partment. The central display unit made up 
of horizontal siding, painted white and black 
and white striped canvas awnings makes an 
effective cabana-type setting. Four cone- 
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shaped show cases covered with natural color 
rope adorn the front of the shop. 

The girls’ sportswear department, located 
behind the beachwear section, is designed to | 
encourage self-selection. All merchandise is | 
displayed on open fixtures. The decor includes | 
green boucle draperies, with the chairs covered | 
in a green and black tweed. 

Woodwork throughout the floor is bleached 
walnut, which harmonizes well with all colors 
used in the decorative scheme 


| 
In addition to women’s and girls’ apparel, 

the store’s advertising department, and the 

women’s tailor shop is located on this floor. 
Smoking lounges and rest rooms are well 

located on each floor for the comfort and con- 8 


venience of both men and women. 
Commenting on the new store, Marcel Bloch, 
president of High Life, recently remarked: 
“We are well pleased with the results of our 
modernization. We think our new store is a 
fine example of what can be achieved by a | Sales Presentations, posters, showcards, charts and 
carefully planned and well executed moderni- graphs have got to have it. Create IMPACT with color 
a aa Crescent offers an array of 40 boldly colored Poster 
| sake be? Boards ... Excellent for all mediums. 
New Plaster Material 
Ideal for Figures 
An outstanding variety of sculpture repro- 3 
ductions in a new plaster material known as Wile 
Hydro-Col will prove of unusual interest to | tt o to 
: ne pee weer or free 


displaymen. The line consists of more than | 
200 different figures and figurines of such | samples 
classic style designs as Aphrodite, Venus, the | to: 

>. 


1240 N. Homan Ave. / Chicago 51, Ill. 
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choose your tacker me bh complete line! 


HANSEN TACKERS 


. 


Wisdom Buddha, Siamese Buddha, Alexan 
der’s Infantry, Chinese coins and wall plaques 
Booklet giving full details on the complete 
line may be secured by writing to Canal 
Klectric Motors, Inc., 310 Canal St., New 
York City 13, eastern distributor for Hydro- 
Col reproductions. 


— 


Accent Graphic Industries MODEL |. | T- 3 T- 5 
Appoints New Consultant | M O D E Mi O D E $ 

Rarig M. eae oe aoe ae Compact, for close-quarters | Heavy duty, for general § Drives %” crown tacks in 
pia) ouse, Fniladelphia, has joined the tacking. Drives tacks narrow § use. ‘‘Take-up Jaw”’ opens J four lengths from %” to %’. 
sales department of Accent Graphic Indus- Prat | | 3 
tries, Inc., Sixth and Mechanic Streets, Cam- | as 7“ wide. for cleaning, inspection. Quick opening front. 
den, N. J., as special consultant for exhibits 
and displays. 

In 1960, Mr. Maltbie visited six European WRITE TODAY for complete catalog on Hansen Tackers and Staples. 


countries, studying exhibit techniques and 
installation procedures. He brings the bene- 
fit of this experience to his new position, 
i a * * # 


coupled with 15 years previous background 


in the industry. 5041 RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 
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Ballou’s 


Glittering products will add 
sparkle to your displays 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in gold, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 
cial colors made to order (including 
gold and silver). 

GOLD AND ALUMINUM 

BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 























BRING OUT THE BEST 
IN YOUR WORK 


USE "The Quality Line” 
For Your Backgrounds 


Insist On Bulktou 
107 In. Wide SEAMLESS Paper 


Available in 5 omar Se 


Write for 
Free Coler Card 


© WESPECT your DELIVERIES — ¢ Dea't Accept « Sebstitute 


Don't Be Switched —msist on a v0 


SUPPLIED BY A RELIABLE SOURCE 


JOBBER INQUIRIES INVITED 


ULKLEY DUNTON & CO., INC. 


CORRY 2-8257 CORRY. PA 








Hand-Carved Nativity Figures 
On Display by Fusek’s 

In observance of Christmas last year, many 
department stores throughout the nation dis- 
played Nativity scenes in their store windows. 
Those who chose to display the great works 
of art executed by Tyrolean artists com- 
missioned by Fusek’s studio in Los Angeles 
even attracted the attention of television news 
directors. 

For example, Sanger’s in Dallas received 
coverage on both Dallas stations and one in 
Fort Worth. Their set graced the corner 
window at Main and Lamar streets through- 
out the holy season. 


Italian artist Goffredo Moroder was com- 
missioned by Fusek’s to render the 14 life- 
size figures used in their display. He lives 
in Ortisei, Italy, a tiny Tyrolean village near 
the renowned carving center of Bolzano at 
the timberline of the Alps. 


He chose the graceful larchwood, a durable 
species of the pine native to his magnificient 
countryside, as most suitable for this form of 
sacred art. 

Using clay models as a guide, Mr. Moroder 
inscribed the images on wood. Each figure 
was then roughed out and placed in a large 
oven along with other carvings in the group 


From the Tyrol to Texas -came these hand- 
carved figures, displayed by Sanger’s in Dallas. 


to be thoroughly cured. The artist then re- 
sumed carving with smaller and more delli- 
cate tools until the figure was completed. The 
subtle, but somehow brilliant, pigmentation 
and coloring was applied by hand. 


The art of hand carving sacred art has 
been passed down from generation to genera- 
tion since early times. Each piece is done en- 
tirely by hand with the same tools that the 
present day carver’s forefathers used cen- 
turies ago. No two carvings are ever exactly 
alike. 

Each figure was carved from a solid block 
of wood, and a single male figure weighs 
between 200 to 300 pounds. The character of 
each figure is remarkable in detail, and the 
artist has been able to capture the fluidity of 
motion in the still figures. As a comment on 
the excellent interpretation of each figure, 


this Fusek artist interpreted a Christ Child, 
who even in infancy suggests a kingly role. 

Special lighting effects were used in the 
display by Sanger’s. The scene centered 
around the Christ Child with the reverent 
figures of Mary, Joseph and the three wise 
men from the East. A donkey and a shepherd, 
holding a lamp and tending his flock of six 
sheep, stood against a backdrop of ethereal 
midnight blue sky illuminated by the star of 
Bethlehem. Desert palms completed the sacred 
setting. 

Several of these sets will be on display 
during NADI Market Week in exhibit rooms 
131-133. They are available to department 
stores on a rental or purchase-exchange 
basis. 


Two New Lamps 
By Swivelier 

Two new portable lamps for table and 
counter lighting have recently been introduced 
by Swivelier Co., New York, a leading man- 
ufacturer of adjustable lighting equipment. 
The single shade table lamp is available with 
or without translucent fiberglass diffuser and 
comes in a choice of three finishes — all 
polished brass, all brass glow or polished brass 
and white. The twin shade portable base 
lamp is made with the unique Swivelier- 
Coolite shade which stays comfortable to the 
touch, even after many hours of use with 100- 
watt lamp. These shades, according to the 
manufacturer, “never get too hot to handle.” 
Unit has brushed satin aluminum shade and 
base with white enamel arms. For free cata- 
logs, write Dept. 148, Swivelier Company, 
Inc., 30 Irving Place, New York City 3. 


Expanded Metal Catalog 
Contains 38 Designs 


The new Demcor catalog 61 illustrates 38 
decorative expanded metal designs (at actual 
size) and gives specifications of each as to 
weight, dimensions, percentage of open area, 
and materials available. Many end products 
utilizing expanded metal are illustrated 
throughout the catalog. Sections on trade 
terminology, metals expanded, finishes, fabri- 
cation and ordering information are included 
as well as illustrations and specifications of 
commercial meshes and gratings. Free copies 
may be obtained by writing to Designers 
Metal Division of Southern Electric, Inc., 
8701 South Greenwood Ave., Chicago 19. 


Marcus Display Offers 
Fall-Christmas Catalog 

The annual Fall-Christmas catalog of dis- 
play materials offered by Marcus Display In- 
dustries, Inc., 114 Lincoln St., Boston 11, is 
now available upon request on your letterhead. 
Catalogs will not be mailed indiscriminately to 
stores as in the past, so this may be your only 
opportunity to receive one. 


Valentine Serves 
On Cancer Committee 

Robert E. Valentine, display manager of 
Gately’s Peoples Store, Chicago, served on the 
1961 public relations and publicity committee 
for the April Crusade of the American Can- 
cer Society. He was chairman of window dis- 
play for the fifth consecutive year. 
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FANTASIA GROWS OUTDOORS 


(Continued from page 75) 


“What has revolutionized our line of 
business, at least for myself,’ says George 
A. Tirone, a native of Italy who started the 
studio 35 years ago, “is the advent of this 
revolutionary display material. Before I 
had to depend solely on papier maché and 
plaster of paris and, of course, these couldn't 
stand up too well under outside weather 
conditions. Now, the outdoor displays I 
make can be used from year to year without 
fear of disintegration by rain, snow, heat or 
cold. In fact, for the past ten years it has 
become possible to create huge outdoor dis- 
plays and large three-dimensional billboard 
advertising just because of the weatherproof 
quality of the material. And it sticks to 
just about anything we want to use as a 
base.” 

Rodman W. Shutt of the Shutt Advertising 
Displays in Strasburg, Pa., has created a 
variety of outdoor larger-than-life models 
noteworthy enough to be featured in several 
magazines. Among them, a model of tele- 
vision’s Charlie Weaver, and a 15-foot Amish 
man for a roadside tourist attraction. 

So it is that the story of the increasing 
use and popularity of outdoor displays goes 
on and on. Mother Goose tantasy people 
probably never had it so good; they come 
alive at Mother Goose Playland under the 
talented hands of Kathy Little of Display 
Originale in Tampa. A tremendous Paul 
Sunyon with axe dwarts other displays at 
the Long Island City amusement park in 
New York thanks to the Bliss Display Cor- 
poration who made it amongst a multitude 
of items. 

Thus, thanks not only to the Walt Disneys 
of America but also to the many “three- 


dimensional” art studios around the country | 


who have cleverly utilized the lasting tough- 


ness and durability of Celastic, distributed | 
nationally by Maharam Fabric Corp., New | 
York City, fantasy-land has come into its | 
own in the United States and our constantly- | 


changing 20th century world. 


Next stop the moon. 


New Paper Cutter 
Has Improvements 


A new mechanical innovation in manual 


office paper cutters — no wheel for clamping | 


a feature that adds to the speed, economy 
and safety of operation heralds the introduc- 
tion of Triumph-Jr. It has a 10-inch cutting 
width and 1%-inch cutting capacity. Others 
come larger, up to 18-inch widths. Additional 
information and descriptive literature for all 
models may be obtained from Michael Lith 
Sales Corp., 145 W. 45th St., New York 
City 36. 


Charrot Appoints 


Wicksel as Rep. 


The L. J. Charrot Co., New York City, 
announces the appointment of Jack Wicksel 
as sales representative. He was formerly 
with Colonial Decorative Display Co. He will 
represent the firm in Canada and certain cities 
in the Northeast. 


JUNE, 1961 





BBB ILRI LILLE LG LG GEG LG LG YE, 











| 


\Wp 


‘ ‘ 
iit LE 


We 


PALATIAL SPLENDOR 
AT REASONABLE COST 


This beautiful chandelier is just one of a complete array, designed to give your store 

a special dignity at a realistic cost. Large ones . . . small ones . . . in half round for 

wall use . . . done in tasteful designs with crystal prisms and beads. . . electrified 
. to add real interest to your decor — no matter what the motif. 


We'll be looking for you in Space #115 / 


Main Exhibit Hall 
Conrad Hilton Hotel . . . Chicago ERROCRAFT 


MORGANFIELD, KENTUCKY 
June 25th through June 29th 305 West Morton Street 


-YOUR WELCOME— 
Is Always Warm at 


America’s Largest 
Manikin Refinishers 


Visit our Showrooms to see our 
New Plastic Manikins 


Refinishing 





Manicaddies 
Rentals and Rental Pur- 
chase Plans 


Latest Style Wigs 





MADISONIA MANIKINS, INC. 


152 W. 25 St., New York 1 e 11 S$. Despiaines, Chicago 6 











It’s MADISONIA for 
, MANICADDIES 


EASY — FAST 
NO LIFTING 


Single-Unit Caddy 
Four-Unit Caddy 


NEW PLASTIC MANIKINS 
RENTALS —- REFINISHING 
LATEST STYLE WIGS 


MADISONIA 
MANIKINS, — Inc. 


152 W. 25 St., New York | 
1! S. Desplaines, Chicago 6 




















LOW-COST 
FASTENERS 


for 


DISPLAY 
ASSEMBLY! 


knobby .... 


pins* with a 


Twist” 


Here's the perfect all-around fastener for assem- 
bling knock-down displays, window dressing, etc. 

. Knobby Twist Pins! Sturdy corkscrew design 
inserts easily, holds corrugated, paper, ribbon, 
fabrics firmly. Clear plastic head is neat but 
practically invisible. Easily ‘‘“unscrewed”’ for reuse. 





Choose Any Length Quantity 


1-99M 
100M -249M 
250M -499M 
500M-999M 


2% 10 days, net 30 
FOB Attieboro, Mass. 


ee ee em 











hy Extra Long 


%."" pin 


SAMPLES! 
Knobby Kraft °°" icscre, mes. 
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DISPLAY SPOTLIGHT 
ON NEW ZEALAND 
(Continued from page 69) 


\ definite continental style is quite strong 
here, and modern abstract forms abound which 
have not yet accepted as 
Auckland. to the 

on the cover display in the January issue of 
DISPLAY WORLD. 


The city is div.ded 


been widely in 


This 1s similar comment 


into two quite definite 


areas with two large department stores near 
the chief post ofhce end, and two large and 
two medium-size stores at the other. As else- 
where in New Zealand the average displayman 
does everything, and whether the climate has 
anything to do with it, lighting 
have more attention. One 
its windows quite severely, and these smaller 


appears to 
store has framed 
windows prove very effective, seeming to ac 


centuate the merchandise. Color themes also 
appear more effective, and this style could well 
to make 


Here 


more evident on “sus 


be imitated by some stores who try 


over use of a large expanse of space. 
again the direction is 
presentation 


New 


Zealand is done in Wellington, and some very 


pended display” and _ stylized 


Some of the best model draping in 


clever work is shown. lI reelance displaymen 
here, also concentrating in the 
foot held. One par- 
ticular company is responsible for the majority 
of the better work, and does a lot in street 


decoration also, even to designing, making and 


are stronger 


men's wear and wear 


(top) 

Display Manager Keith Innes of Far- 
mer’s, Christchurch, employed an 
animated mannequin that moved at 
the waist, arms and neck and appeared 
to sing the Maidenform Minuet which 
was tape recorded and played over 
small speaker outside window i 
Mock TV camera and TV console 
(left) constructed in the store’s display 
studio ... Center grouping was photo- 
graphed in advance and two enlarge- 
ments were made to form screens of 
TV sets Several passersby said 
that they thought it to be, at first 
glance, a closed circuit TV screening. 


(right) 

An entirely different interpretation was 
achieved by J. Millar, display manager 
of H. & J. Court Ltd, Hamilton, in his 
Maidenform bra display .. . The back 
wall was flecked with white and pink 
Swans’ heads were made from 
wire and plaster in the store’s shop. 
The effect was quite dramatic. 


installing in other cities up to 400 miles away 
from headquarters. 

Christchurch is the largest city in the South 
tempo, though still keen, 
is slower and leisurely than in_ the 
North. Population is 210,C00, comparing with 
Worcester, Mass. This is the only city area 
where competing displaymen fraternize freely 
There is much 


Island, where the 


more 


and a grand spirit abounds. 
steady growth at present, and one of the larg- 
“with a 
Island recently in 
with ample 
that the 
further south, the tighter the budget, and all 
displaymen here certainly do a lot with little. 
suffer 


esi stores has opened another branch 
difference” for the South 
the form of a complete 
parking 


center 


space. It has been said 


ln comparison, the standard does not 
greatly, with perhaps a more noticeable lack 
of detail. However, the continental trend is 
again showing its influence, and the age group 
in charge is definitely younger than elsewhere 

And to the provincial city which 1s 
typified by Hamilton. Population 45,200, 
comparing in population with Chelsea, Mass., 
or Butte, Mont. 
farming and has 
since the The two large department 
s‘ores have a very high standard and do some 
New Zealand style of 


Staff naturally is harder to 


now 


Hamilton serves a wealthy 


area grown tremendously 


war. 
excellent work in the 
“do it yourself.” 
main cities, but they are 


obtain than im the 


unafraid of tackling some ambitious work. 
Animation, modeling and prop making ts taken 
in its stride, and budgets are exercised with 


commendable care. 
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New Versatile Grille 
Added by Jaffre 

Limitless display applications are evident 
for the latest addition to the plywood grille 
line of Jaffre Products, 189 First St., Dept. 
DW, Brooklyn 15, N. Y. The new Extenda- 
Grille comes in ready-to-paint strips meas- 
uring 57% inches by 453% inches. You attach 
strip upon strip vertically or horizontally 
to create thousands of original display ef- 


ae mm) CHRISTMAS 
Assemble them into any design and then ; Ay 


yor 1961 


Shows every lem 
in Crxllliant colar / 


Beautiful new designs in Reytrim prints, valances, borders and edgings. Colorful 
silk screened panels and our new weatherproof decorative door panels. 


Plan now, send for the 1961 Christmas catalog showing 20 new display items 
in beautiful color. 


Be sure to stop at Booth 142 at the NADI convention and see our complete line 
of Fall and Christmas display material. 


THE REYTRIM MFG. COMPANY, INC. 
ROYERSFORD, PA. 





dismantle them easily for storage or to 
create another display. For example, you 








can use them to frame a window, leaving 

the center open; use them as_ valances, 

screens, gates, wall and ceiling treatments; | e ra * * 

to create bars, pyramids, triangles; to parti- | This Fabulous Fascinating New Lighted 
tion one department trom another, to ar- 

range interesting room backgrounds in your 


| ° ; 
turniture department, etc. Steel screws and | AQUA DISPLAY th 1001 Sp ki g 
nuts are included. Dealer and distributor in- wi ar in uses 


quiries are invited. 


Ben Walters Appointed 
Celastic Disiributor 

The appointment of Ben Walters, Inc., 156 
Seventh Ave., New York City, as a national 
distributor for Celastic was announced at 
presstime by the manutacturer, Wasco Prod- 
ucts Department, American Cyanimid Com- 
pany, Cambridge, Mass. The article begin- 
ning on page 74 fails to mention this, having 
been printed earlier. 





FOUNTAIN West 40th St. 
er ee ne ee DISPLAY CO. | Qe > New York 18 
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This San Carlos fashion shop. only 30 miles from downtown 
San Francisco. has become the fashion talk of this fast growing 
suburb . . . Here are some of the promotional reasons why 

and a few of her tricks you can also use to create a favorable 


impression at little expense. 


live-wire display program 1s credited Its chic display windows are limited to the 
a large share of the responsibility for lesser area, yet they are the main project of 
exciting success of a women’s specialty a display program that has made Miss D's 


shop, “Miss D’s of San Carlos,’ San Carlos, the fashion talk of what is one of the fastest 
California. growing suburbs in the country the San 


It 


is only 30 miles, and 30 minutes, by Mateo Peninsula. Obviously, someone 1n it 


direct freeway from San Francisco's smart knows a few tricks. 


shops. It has only a 30 by 100 foot dimension. That somecne is Mrs. Evelyn Dorinson 
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By GLADYS G. NELSON 


!OHVUHULAAVOULUOUAU LUO 


(“Miss D’’), who purchased the shop in 1958, 
and in her first year of operation became 
known as an outstanding authority on 
women’s fashions. 

The Spanish brick exterior is laced with 
ivy which shadow-frames the display win- 
dows, and ties them to nearby San Carlos 
gardens. 

Indoors, the California-Spanish type decor 
is a luscious pink spiked with white ac- 
cessories: Authentic wagon wheels, patio 
seats, trellises, greenery, both artificial and 
real, bring outdoors into the shop and its 
patio. This background “Miss D” ties in 
current promotions, which change every 
week, with lively touches. Typical of the 
adaptations of ordinary materials to display 
uses was the painting of watering cans to go 
with clever garden outfits. 

The handicap of limited window area she 
overcomes by making her displays bubble 
right out onto the sidewalk, and into the 
community. This she does through smart 
public relations, a live window model pro- 
gram and four annual fashion shows that 
are rated among the most bewitching on 
the Coast. 

She changes her windows every week. 
Because her window program is color-and- 
theme coordinated from point-of-sale dis- 
plays to the out-of-store program, this 1s 
some teat. 

Typical oft her promotions is one built 
around her Hawatian clothes specialty 
tea-timers, sarongs and bathing suits—which 
she had made for her customers, who live 
as far away as New Zealand and Tahiti. 

She buys one outfit each for herself, her 
window model, and her saleswomen to wear 
while selling during the promotion. Delib- 
erately, they go out to lunch or dinner one 
at a time. In the street or restaurant, people 
see them in the outfits that match those in 
the windows, and comment, “Oh, you're from 
Miss D's!” 

On sunny days patio seats and a huge 
white parasol are placed on the sidewalk. 
On Thursdays, Fridays, and Saturdays, when 
a live window model is featured, she walks 
out and models under parasol. Clothes often 
are purchased “right off her back.” When she 
became “Miss San Carlos of 1960,” it 
seemed like an extension of Miss D’s win- 
dows. 

Four times a year Miss D’s displays move 
farther into the community via _ fashion 
shows. For these, always tied to some 
club's charity event, she demands a mini- 
mum audience of 300, hires the same com- 
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mentator without whom she will not do a 
show. Her shows are booked through 1962. 

Fashion shows are coordinated to the win- 
dow promotion of the week. Each garment 
is modeled with special props, such as: 
hostess outfit with cocktail glass, or long, 
sleek cigarette holder; gold lame swim suit 
with large gold gladiola; beautiful black tea 
gown with black fur piece and a huge, live 
black poodle on leash; a pink gown with a 
pink live poodle dyed to match gown. 

“Speaking of dyeing,” said Miss D, “we 
dye gloves to match gowns, and this is men- 
tioned on reader cards in our windows. 

By making them very comfortable, the 
store has built up a terrific clientele of men 
who shop for or with their wives. 

“After a man has made his selection, we 
pour him a cup of coffee, hand him an 
Esquire and a cigarette, then we gift-wrap 
with ease” said Miss D. “In fact, our sales- 
girls always try to say, when a customer 
is leaving, ‘do drop in again soon,’ or ‘drop 
by for a cup of coffee, next time you're in 
town.” ” 

“But it’s our windows that every day 
remind them that we have the exciting 
things that they want.” 


Several States Open 
For Mrs. America Contests 


Possibly your organization would be inter- 
ested in sponsoring a state or regional elimina- 
tion contest in the 23rd annual Mrs. America 
Contest. If so, several states and areas are 
still open, according to Bert Nevins, president 
of Mrs. America, Inc., with offices at 527 
Madison Ave., New York City 22, which is 
offering $30,000 in prizes in the famous com- 
petition to select the Nation’s outstanding 
homemaker. National finals will be held in 
Fort Lauderdale, Fla., during the Mrs. Amer- 
ica pageant, November 27-December 9. 

There is no franchise fee for sponsorship. 
The only cost is a nominal handling charge 
for the official handbook telling how to con- 
duct the contest, a sample entry blank, quali- 
fication record, poster, newspaper releases, 
radio and TV scripts, etc. Without obligation, 
inquiries concerning state or local sponsor- 
ship may be directed to Miss Ruth Broker at 
the headquarters. 

Einson-Freeman Elects 
Boman Vice-President 

William J. Boman, general administrator of 
display finishing in the Fair Lawn and Pater- 
son, N. J., plants of Einson-Freeman, Long 
Island City, N. Y., creative lithographer and 
manufacturer of window and store displays, 
has been elected a vice-president of the com- 
pany. Mr. Boman joined Einson-Freeman in 
1956 after 26 years as plant superintendent and 
plant manager of the Arvey Company, Jersey 
City. 

Miller Recovering From 
Emergency Operation 

Clarence R. Miller, secretary-treasurer, L. J. 
Charrot Co., New York City, underwent an 
emergency appendectomy operation on May 
1 at Indianapolis, Ind., while making his fall 
trip for his company. He is making a rapid 
recovery. Jack Wicksell, a sales representa- 
tive of the company, is completing his busi- 
ness itinerary. 
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i ae floor space no larger 


than a silver dollar? 


™ POLECATS 


Want to display six heavy tires, a dozen (or fifty) 
shoes, forty-eight record albums or sixty loaves of bread 
in only 114 inches of floor space? Use POLECATS! 

They’re shining 11” spring-loaded columns of sleek, 
anodized aluminum, strong as an ox but light as a 
feather, unbroken by holes or joints. And they'll reach 
ceilings as high as 19 feet, so that you can put to work 
that upper selling space that’s usually wasted. 


Please write for free brochure to the sole distributor . . . 


f° 4 BREWSTER, Enc. dept. 06, LYME, CONN. 
PAT. APPLIED FOR 
aati 





Newest Display Sensation 


POT-BELLY STOVE 


in Fiberglas Plastic 


So realistic—it glows with a true Red-Hot appear- 
ance. Smoke stacks, 24” lengths (not shown) 
available to enhance the realism. Flickering red 
lights and smoke stacks optional at small extra 
cost. Weighs just 15 pounds. Until you pick it 
up, you'll swear this pot-belly stove was a cast 
iron relic from an old railroad station. Reason- 
ably priced. 


HEIGHT 29". WIDTH 12". DEPTH 17”. 


Comes in Black. Also Red or Ivory with Gold 
Braid Trimming slightly more. 
Or any desired finish. 


ever Style Display Corp. 


2411 Westchester Avenue . New York 61, N. Y. 


RE FLASHERS 
® Since 1900 


Force Attention, Increase Advertising Value 


REZELERS 
ELECTRIC COMPANY 


Motorless 3055 RIVER ROAD RIVER GROVE, ILL. Driven 




















Shown on these pages are photos of the winning displays in several out- 
standing window display contests conducted by manufacturers this past year. 
At top is the first prize winner in the August White Sale contest sponsored 
by Spring Mills, Inc. in Group II (larger stores). The store is Adams, 
Meldrum & Anderson, Buffalo, N. Y.; the display director, John Housewood. 
At right center is the top display in the same contest for Group I (smaller 
stores). It is by Russ Moyer, display director for Levy’s, Elizabeth, N. J. 
At left center is the first prize winner in the 1959 August White Sale contest 
in Group I Ralph A. Johnson, display director of Cash Bazar. Inc., 
Boise. Idaho. 


First place winner in Frigidaire’s national 
home laundry window display contest in 
class “A” competition for stores employing 
professional display personnel was the Ohio 
Edison Company at Youngstown, Ohio. 
The display by C. M. Griffin is shown at 
left. Not shown is the second place winner, 
Emile F. Alline, display director for Maison 
Blanche, New Orleans; third place win- 
ner, by Louis Burt, Jr.. and Jack Pankrotz, 
staff designers, for H. Choate & Company, 
Winona, Minn., and fourth place, by A. T. 
Kalasky, display director for Joslin’s, Denver. 























DISPLAY WORLD 





In bottom photo, W. E. Freeman (right), pres- 
ident of Freeman Shoe Corp., presents two 
tickets for an all-expense trip to London, 
Paris and Rome to Orville C. (Andy) Ander- 
son, who trimmed the winning entry in Free- 
mans Antique Bronze nationwide window 
display contest. Richard George, manager of 
George Bros. in North Towne Shopping Cen- 


ter. Rockford. Ill... where the window was in- 


; ; | 
stalled. is shown in the center. 


Andy, who handles the display efforts for a 
group of stores in the Rockford area, also 
represents Adler Jones Inc. in parts of Wis- 
consin and Illinois. 


The studio setting for the window included a 
pastel drawing on seamless paper of a familiar 
working on a statue. Plastic foam was the 
material used by Mr. Anderson for carving 
the figure. The sculptor’s stand, a_ picture 
presentation of single shoes, miniature col- 
umns and the scroll sign completed the drama- 
tization. 


SEE 
THIS 
BEAUTIFUL 
LINE . 
“Represented. by- 


MINNESOTA ARTISTIC PRODUCTS 
World’s Largest Producer of Artificial Snow 
200 4th St. S. E., Minneapolis 14, Minn. 
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More photos on page 107 — : ; . 
See our complete line of items during 


MARKET WEEK — June 25-29 — Conrad Hilton Hotel 
Rooms 207 & 217 — N. Exhibition Hall 


| UNBREAKABLE, WEATHERPROOF FIBERGLAS URNS 


No. 21F No. 731F No. 732F No. 733F No. 22F 
Height 15’ Height 20" Height 14°’ Height 14" Height 1/4" 
Width 24" Width 16" Width 14'/2"'xi2"" Width 10'/2"' Width 27°'xt7"’ 


Large variety of decorative figures in fiberqlas, latex and papier mache. Latex Millinery Heads and 
Glove Display Hands. Custom Molding for Advertisers and Display Studios 


AR-TEE CREATIONS, INC. 320 Driggs Avenue, Brooklyn 22, N. Y. 
SN 6 SSA TG: RAL STEREO TAN | IONS NICOLE A EIN SESE BOE BOIS SRR SE ORE AURIS I aI 
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One of a series of nine fashion highlight 
displays at the entrance of the boutique- 
like shops at Filene’s new Braintree 
branch store is shown above .. . Back- 
ground is back-lighted glass, decorated 
with delicate line etchings in pastel 
colors, set in a sculptured frame with a 
flocked finish . . . Platform floor is 
white vinyl with a brass edging. 


Front window of Filene’s Southshore 
was filled with mechanical bunnies, en- 
hanced with real live birches and green 
foliage, at Easter . . . Bunnies grilled 
carrots, spread mustard on _  carrot- 
burgers, played on a bunny swing, blew 
bubbles and enjoyed themselves as 
much as the customers looking on. 


Litthe Boys Department, bottom left, is 
a typical boutique-like shop at Filene’s 
Southshore ... It is on the second floor 
along with the homemaker shops, res- 
taurant and all the children depart- 
ments such as the Girls Shops at bot- 
tom right . .. It is decorated in shades 
of soft pinks and yellows ... The dis- 
play at the entrance is set before an 
open slatted background with rear light- 
ing ... Wrought iron racks have glass 
tops and are adjustable to the size of 
merchandise. 


TOURING... 
ilene's 


outhshore 


raintree, Mass. 


























Clever uses of cool colors and 


imaginative adaptations of conven- | 


tional materials contribute to 
the effectiveness of the new 
Filene’s outlet . . . Architect 
Raymond Loewy introduces 


“Scrumbling.” 


] , Sea painted murals reaching from 
ceiling to floor, wire leaf sculpture, richly 
cotored glass forms and hand rubbed woods 
are all used to create an effect of lightness, 
modernity and color in Filene’s new South- 
shore store that 
Braintree, Mass. 


opened February 20 at 


Architects from the Boston-headquartered 
store’s worked with internationally known Ray- 
mond Loewy & William Snaith, (store design 
experts with headquarters in New 
produce effects appropriate for different areas 
of the store. The style throughout is basically 
modern, but it ranges from the academic to 
the abstract, and in the Adams Room restaur- 
ant, is properly traditional. Display effects 
against these backgrounds have been created 
by Filene’s display department 


and fashion 


coordinators. 


little 
recognizable to a six or a 
sixty-year old, decorate the walls of the chil- 
dren's shops. On the mall floor there is a 
museum-worthy wire sculpture, abstract sure- 
ly, but with an interest of form that can hardly 
fail to please the eye of anyone who looks at it. 


Hand painted wall canvasses of gay 


animals, easily 


(ool colors are used for the most part. The 
objective is to provide a tasteful 
trusive the display 
which is in itself 
Accents in bright 
there for interest 


and unob- 
and 
often 


hues 


sale of 
highly 
added 
and contrast. 


setting for 
merchandise 
colorful. 
and 


are 
here 

Krosted glass panels separate many of the 
depariments from the central aisles. 
and 


Leaves 
flowers are painted on these panels in 
charcoal and white, with dashes of gold leaf 
and color, picked up from the color scheme 
of the adjoining department. This results in 
an attractive etched effect. In area the 
frosted glass panels are painted with butter- 
flles and blossoms and illuminated from be- 
hind. The effect is like sunlight shining on a 
brilliant painting. 


one 


“Scrumbling” is the name Raymond Loewy 
gives to a composite of textured finishes used 
extensively in the new Filene store. It is 
achieved by rubbing fine woods with specially 
treated paints. Looked at close to, the surface 
gives the appearance of one that had been re- 
peatedly painted with different colors, then 
scraped down with steel wool. From a dis- 
tance one color will be found to predominate ; 
a masculine muted red near the 
department, for example, or a delicate 
near a misses fashion shop. 


men’s 
blue 


tone 


Displays for the new store are installed by 
Frank Heffernan under the 
Branch Display Supervisor Frank McDonald. 
Mr. McDonald is responsible to Julius E. 
Steinberg, display director for the entire 8&- 
store chain, with headquarters in Boston. 
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3 W. 18 Street, New York 11, N. Y., Algonquin 5-4550 











CHRISTMAS 
SHOWING 


Meet Your Friends 


BOOTH 158 


Conrad Hilton Hotel 
Chicago 


ARTS ana FLOWERS 


DISPLAYS, INC. 


Flameproof Custom Units 
Wreaths 
Trees 
Novelties 
When in New York visit our 
Showrooms 


43 West 56 Street 
New York City 


Truly Lifelike... 
Colorful * Attractive 


Economical * Sanitary 


All foods, meats, vege- 
tables, fish, bakery and 


dairy products, ice creams. 


Send for FREE CATALOG No. 7. 


THE IMITATION 
FOOD DISPLAY COMPANY 


197 Waverly Ave. e Brooklyn 5, N. Y. 
TR 5-1268 





DISPLAY WORLD 





It was only a 


Paper Zoo... 


But it won three awards 


Here's what the paper artists 
are doing between the rains 


in Spain. 


| es in paper sculpture comes 
and goes in display, but never is com- 
pletely gone. You can expect it to 
appear anywhere from Main street to 
Fifth avenue, dependent largely upon 
the ability and/or budget of the par- 
ticular displayman. Very seldom does 
the merchandise itself demand that this 
medium of artistic expression be used 
to display it to best advantage. 

This was not the case for Guarro & 
Co., Barcelona, Spain. It was a natural 

the firm is a manufacturer of high 
quality paper founded in 1698. 

Thus the advertising agency Arco- 
Arpon of Barcelona chose the theme of 
expressing the current renovation of 
the Barcelona Zoo in the windows of the 
firm’s main office through the medium 
of paper sculpture animals. 

Shown here are three window-cages 
of the fragile beasts: flamingoes, llamas 
and giraffes. Others included the ex- 
pected lions, elephants, camels, ostriches 
and even the lowly crocodiles (or were 
they alligators). All were placed in 
paper replicas of their natural habitat. 

Collaborating in their conception 
were: Antonio Riviere, president of 
Arco-Arpon; Reinaldo Bernet, a promi- 
nent breeder and artist, and Eduardo 
Garcia, a fast man with a pair of scis- 
sors and razor blade. 

As a result of their efforts all sorts 
of laurels have been bestowed: The dis- 
plays won the Barcelona Town Hall’s 
golden medal, the “Fomento de _ las 
Artes Decorativas” display association’s 
medal and the Derby Trophy. 

In honor of their faithful service the 
animals may become part of the firm’s 
historical “papers” — unless they are 
accepted by the paper museum at 
Capellades, founded in honor of this 
valuable local industry. 
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The New, Improved 
Paradise 


BUBBLE MAKER 


ideal for T.V. Shows, Trade Booth At- 
tractions, Promotions, Celebrations, etc. 
@ Heavy Cast Aluminum 

@ Rugged Construction — Not a Toy 
@ Size 10°' wide, 10°' high, 14°’ long 
@ Weighs 16 pounds 


All shipments F.O.B., M. Y. C. 
Bubble Maker complete $125.00 
Bubble Maker Liquid $8.00 per gal. 


The MYSTERY FAUCET 
Big 
Attention- 
Getter 


It will 
Stop 
them in 
their 
tracks! 


Just fill 
the plastic 
Bucket with 
water and 


plug in. 











Complete Unit 33°" High . . . $45.00 F.O.B., N. Y. C. 


CANAL ELECTRIC MOTOR, ING. Wire Sioic Fountains 


310 CANAL STREET @e NEW YORK 13, N. Y. @ WOrth 6-1377-8-9 








MINT SILVER 
SUN GOLD 
MIKADO PINK 


42 GREENE STREET oe 








Wierviest Ci heishuas 
TINSEL GARLANDS 


Dazzlingly Brilliant — Vivid Colors 


Proudly made for the Display Trade in our New York Factory 
Available in the following ROYAL-ORIGINAL colors 


or any Glittering Combinations of your choice 


Manufactured in lengths and widths to your specifications 


Stock sizes immediately available. 
TARNISHPROOF oe FLAMEPROOF 


ROYAL TINSEL INC. 


FRENCH BLUE DAWN RED 
CHARTREUSE FUSCHIA 
MOUNTAIN GREEN AQUA 


WORTH 6-5733 e@ NEW YORK 13, N. Y. 








i 


Your turntable requirements can’t be this demanding 


It took the world's largest stage turntable to 
meet the requirements of the Jones Beach Marine 
Stadium, and Macton built it . . . a 76-foot 
turntable with a 250-ton capacity. 


Imagine how easily Macton can meet all your 
display turntable requirements, no matter what 
size, capacity, or speed you need. 


if your furntable requirements run fo capacities of 
300 pounds or over, better check with Macton for the 
finest available . . . all low cost ... all backed by a 
full year's guarantee. Write for Catalog 17, illus- 
trating stock turntables of 1, 2, 3, and 4 feet diamefer. 
Lorger units for rent (to 38 diameter) or sale 
(no limit). 


® MACHINERY CO., INC., 88 Dyke Lane, Stamford, Conn. 
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li A 
“FATIGUE-PROOF” YOUR DISPLAY BOOTH 


with 


DECORTILE INTERLOCKING 
RUBBER FLOOR TILES 


- +. ata very low cost! 
DECORTILE requires no 


mastic, cement nor special 
skills to install! Interlock- 
ing rubber blocks just drop 
into place and can be 
re-positioned and re-used 
show after show. DECOR- 
TILE was developed after 
intensive research to pro- 
vide a resilient, sound absorbing flooring to re- 
lieve foot and leg fatigue of those who must 
stand for hours at the booth. It will not 
creep or crawl as carpeting does when heavy 
equipment is being displayed. Attractive patterns 
can be arranged from the wide choice of decora- 
tor colors available. When used as wall treat- 
ment, only a small amount of spot cementing is 
necessary. Minimum maintenance consists of 
damp mopping with mild detergent. DECORTILE 
is convenient to handle and store with the 
metal carrier box that is available. SIZES: 24" x 
24" x 1%" thick; 9" x 9" x %, %, or 3%" thick. 
Bevel edging for approaches available. For com- 
plete information regarding DECORTILE, write: 


M. M. LEVITT 
Specialized Flooring Division 


MITCHELL RUBBER PRODUCTS, Inc., Dept. 56 
2114 San Fernando Road, Los Angeles 65, Calif. 





MANEQUIES 

TAPETES de PASTO 
MOTORES VUE-MORE 
FLORES de temporada... 


y el mas completo 
surtido en papeles 
y articulos para 


aparadoristas 





MERIDA 146 Tel. 28-95-35 MEXICO 7, D.F. 








CLOSE-OUT 


STANDARD 
DISPLAY WORLD 
BINDERS 


7 5 CAPACITY 
3 . 8 TO 10 COPIES 
Prepaid ONLY 

No Foreign Orders 


DISPLAY WORLD 


CINCINNATI 1, OHIO 














WHEN WRITING TO OUR ADVERTISERS 
PLEASE MENTION DISPLAY WORLD 
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Herbert Schmeller, display director of Kaufhof department store, Frankfurt, Germany, 

utilized a clever pair of cutout contortionists to promote the Trevira brand of men’s 

neckwear .. . The figure on the left seems to be flying an outside loop around the 

dark panel stretched the length of the window; the other fellow points out features 

of the copy with his long arms reaching from behind the panel . . . There’s no lack 
of originality here with good selling techniques as well. 


isplay a o 


Designed and executed 
by Gisele Dennefeld, a 
former student of the 
Namur Academy of Fine 
Arts, this display in the 
window of Wooltis was 
a top prize winner in 
the annual Chamber of 
Commerce window dis- 
play competitions at 
Strasbourg, France ... 
The 1960 theme was 
based on a_ forthcom- 
ing Festival of Music 
where the copy in 
the display links up: 
“The Sound of the Sea 
Often Reminds Me of 
Sweet Music”, a quota- 
tion from the book “Les 
Fleurs du Mal” by Bau- 
delaire . .. A large 
photo blow-up of sea 
waves acted as back- 
ground with the floor 
covered in sand and 
shells . . . Below the copy on the photo was torn a hole through which protruded an old violin 
covered in sea shells of many sorts ... A seagull is suspended above the waves while materials 
are draped and rucked to form toppling sea waves . . . More materials on either side of the 
window blew gently in the breeze from an electric fan. 


Colorful artwork on transparent plastic sheets on which wooden sticks were appliqued to form 
irregular patterns formed the background for this plush setting of evening gowns and furs in 
the window of The Myer Emporium, Melbourne, Australia, where Frederick B. Asmussen is 
display controller . . . Even the sticks extending towards the glass are unevenly spaced in 
keeping with the artist’s motif. Two beautiful porcelain figures from Italy completed the scene. 











Butler Rejoins NADI, 
Announces New Lines | ! H k 

Felix A. Hertzka, vice-president and gen- 7 ow to make sure you 
eral manager of the New York Division of ; h 4 fi 
Butler Paper Company, announced this week | q ave t e inest 


that his firm has rejoined the National As- 


sociation of Display Industries and will : r Santa Claus in town 


show at Market Week at Chicago June 25-29. 





Simultaneously he announced that Butler 


has been appointed exclusive distributor for | 7 ee * j See Our Display 

the display products of Decorative Fabrics | hn Sh a * 

Co., Inc., Pawtucket, R. I, and Kimberly- | — eet mm Ae | on the Third Floor 

Stevens, Neenah, Wisc. The former com- | oe a Re He 

any manufactures display and decorative fae : ° 

se ae papers; the latter, decorative pa- | uk a aa ray During NADI Market Week 

pers under the Kaycel brand name (which ‘cs 2 , | 

will be offered for sale in converted form). 
Jamison R. “Pete” Law will handle all 

sales and merchandising of these new prod- 


® Santa Claus Service ® Promotion 
® Training * Costumes °® Wigs 
® Beards ® Make-up Kits ® Boot 
| nt . Tops ® Stomach Pads ® Dresses 
ucts. Eric Erskine and Donald Walker will | : ' and Hats for Mrs. Santa and Help- 
continue to handle the seamless paper busi- | . y ers °*® Complete Line of Santa 
ness in Chicago and New York respectively | a | Equipment 


as in the past. | si ce F — Write to: 


Story of Hardboard Santa Claus School, Inc. 


. , : | all 7 Albion, New York 
Told in Booklet (Christmas Park) 


“The Story of Hardboard,” trom torest 
to end uses in the home and industry, is 
told in a 16-page illustrated booklet pub- 
lished by the American Hardboard Associa- | BLY AND STREAMERS — BARGAIN PRICED! 
tion in cooperation with American Forest | @e=== . -coneuuanannannenmnvemanoceas SEER at — 
Products Industries, Inc. The booklet, three . : ee sae : * 
years in the making, was designed as an 
instructional tool tor high school and col- 
lege students interested in forestry and con- 
servation, as well as for the general public. 

“The need for such a comprehensive piece 
about hardboard has long been felt,” de- 
clared Donald Linville, Executive Secretary 
of the Hardboard group. “It is intended to 
serve as a basic reference work for all seg- + of 
ments of the industry manufacturers, 7 bs Addie Re 
dealers, distributors.” | 4 oe #P352 12%" x 19” 

A glossary of terms commonly used in the | am $3.00 Package of 4 
industry completes the booklet. if #P540 38° x 8%,” of « bind 

Copies are available free through the | ie ; THE MOST ATTRAC- 
American Hardboard Association, 205 West _— an — ‘ee toa yh ein 
Wacker Drive, Chicago 6, Illinois. | eZ he fad Z : he EVER DESIGNED! 

SPOT DELIVERY, 


: rv . WRINKLE-FREE AND 
j < 4 ¥ i ‘go + | +e 
Aarving Moves | #P446 38" x 6% $2.75 Package of4ofakind —. -105y corey) 


To New Location | § we: Here are only a few of 
Aarving Displays, Inc., manufacturers of | 12%" x 38” “en vost os of wep 

metal display fixtures, garment racks and | #p744 $3.00 FOMENORE! MERI, OF 2 
ee hand for spot delivery 

window displays, will move on June Ist to | Package of 3 

pe ie > : | f a kind from out of stock. Bar- 

5101 énd Ave., Brooklyn 32, N. Y. In an- | or @ Kin gain-priced Attention Get- 

nouncing the move, Aaron Berman, com- | ters without equal. 


















































pany president, pointed out that in their new | Write for 80-Page Catalog showing our complete Line. THE RED WING BUILDING 
location, a modern one-story building with | Jobbers’ inquiries invited. NEW HYDE PARK, N. Y, 


10,000 square feet of space, the company | 
ill be enabled t ffer their distributors a ° 

ee eee ere | ; —South African Feather Co., Inc.— 
more extensive line of display equipment as Greatest Values in U.S.A. 1015 FILBERT ST., PHILADELPHIA 7. PA. 


SHOW C S|) | ceafetgmeemetge Walnut 5-5219 
Goldsmith Buys H W ARD PRINTER eee a 


New World Assets | $S 14-22 
Goldsmith & Sons, manufacturers of Berk- 


leigh Ladies and Cortleigh Kids mannequins, | Giant 26-42 


has purchased the molds and accounts of the 


former New World Mfg. Corp. In making | FOB New York | FEATHERS 


this announcement, Sam Goldsmith, a partner 


of the Goldsmith organization, pointed out that | JACK A SIDER A co. | | © FEATHERS FOR DISPLAY 


: , all col d sizes 
this expansion would enable them to expand | | - ne soar ra ase or ag 
their present lines and services. For details, | 2037 Stanley ' 


, , . - = oe @ FEATHER BIRDS, made in Japan 
write Goldsmith & Sons, 207 W. 37th St., Montreal, Que., Canada Excellent Delivery — Write for Price List 
New York City 18. | 








well as faster, more efficient service. 
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DISPLAY 
LIGHTING 


Originators 
of the 


ROTATING 
FEATURE 


{Pat. Pen.) 


SETS A 
NEW 
STANDARD in 





@ Excellence 


G. E. Markets New Square 
Panel Fluorescent Lamp 


General Electric unveiled on May 1 a revo- 


lutionary new fluorescent lamp in the shape 


| of a thin, square panel, and announced that 
it would begin marketing it immediately. 
Kleven and five-eighth inches square and 
1% inches deep, the first production model 
| of the new panel fluorescent lamp was shown 
and demonstrated at a meeting concurrent 
with the annual convention at Detroit of the 
National Association of Electric Distributors. 
Compact and efficient, the panel lamp is 
designed to fit a module 12 inches square, and 
| offers a practical and convenient way of get- 
ting more light in a small space. It can be 
| used singly or in groups, and lends itself to 
| built-in, surface-mounted, suspended and free- 
| standing applications, the firm said. 
| Its face plate, attractive both lighted and 
| unlighted, features a waffle-pattern configura- 





tion with 134 inch squares. These facilitate 
the use of the lamp in fixtures with louvers 
of an identical grid spacing for efficient con- 
trol of the light. The face plate diffuses the 
light, concealing the path of the arc. 

The lamp is designed to operate at either 80 
watts or 50 watts. At 89 watts it produces 
4800 lumens, or units of light, giving it an 
ethciency of 60 lumens per watt of electricity 
consumed. This is 10 per cent more light 
than is emitted by four conventional 20-watt 
fluorescent lamps. The average brightness of 
its face is approximately 3200 footlamberts. 
At 50 watts the lumen output of the lamp is 
2900 lumens. The rate life of the lamp is 7500 
hours at both wattages. 

lt was pointed out that new fixture concepts 
and designs are necessary for the new square 
fluorescent lamp. Lamp specifications now 
are being presented to fixture manufacturers, 
who are expected to make the panels available 
by fall. 


@ Versatility 
@ Durability 





Thee DISPLAY PARADE ie 264 by. deseo 


Qorn tn NEW CASTLE, PENNA, PECEMBER 10, I910. 
ATTENDED PUBLIC SCHOOLS IN NEW CASTLE 





Complete 
Brochure 


Write for 
Descriptive 








It's New! 
It's Sensational! 


BURLON Pre-Paste BURLAP 


Finest Wallcovering 
8 Decorator Colors 
Just Wet and Hang 


A Bonded Super Quality 
Burlap Laminated to 
Paper 37 In. Wide 


Exclusive Franchises Being Arranged 


MANUFACTURED BY: 


VAN ARDEN FABRICS MFRS. 
9N. MOORE ST. © NEW YORK 13, N. Y. 











EXHIBIT BOOTHS 


e¢ Flamproofing Spray * Portable Canopies 
e Mirrored Balls ¢ Draperies © Spotlights 
e Crowd Control Equipment 


FILJON, INC. 


1211 East Fayette St., Box 122, Syracuse, N. Y. 
Write for Literature 
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WHERE NE WAS VERY ACTIVE ini 


RICULAR ACTIVITIES. x 
ATTENDED W/ESTMINICTER A: 
SOLLEGE, NEW VVYILMINGTON, PA. 4 
THERE HE STUDIED DESIEN . 


FIGURE DRAWING, STILL LIFE, / 


AS ASSOCIATED WITH HIS 
FATHER IN THE OUTPOOR 
ADVERTISING, NEON AND GEN- 
GAL SIGN Business Aree 
GRADUATION FROM COLLEGE , 
WAS DISPLAY MANAGER OF 
J,@,PENNEY Co, NEWCASTLE 
From 1936 TO 1977 AND OF 
YOUNGS TOWN, OHIO, STORE 
FROM i937 TO 1939. 

NIOINED PENNA, POWER. 
co, IN 1947 ow 
MEMBER OF ASSOCIATED a5 
OF NEW CASTLE, OPTIMIST 3 
CLUB NEWCASTLE CONSISTORy 4% 
AND PYMATUNING Boer Clow * 


MARRIED AND HAS TWO SONS. 


Ale BASE IN JVACKSONVIUE, FLA 

TNUEeG OTHER IS 14¢ AND A 

AT GEoRGE WASHINGTON Jr. 
-"HKH SCHOOL 


Fes PecTively, 





DEAMATICS ART AN EYTRA-CUR- 


ONE Z0,!3 STATIONED AT NAVAL 7 /& 
STUPENT: 


THEIR NAMES, OTTO ANP SE0RCGE 


disptay director 
PENNSYLVANIA POMWEFR COMPANY 
NEW CASTLE, PA. 


ah tt. i >. 


_ 


Gloesies INCLUDE PLAYING 
PIANO, HAMMOND ORGAN, 
SALING, SPORT-CARS , 
WOOD WorKING AND | 
SKETCHING. 


wee 
. 
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The CONTEST CORNER 
: (Continued from page 99) WH OLE SALE R * ! 





First prize in the 1960 Pencil Week contest 

a luxury flight to Madrid via Iberia Air 
Lines and a ten-day vacation in Spain was 
awarded to Skyline Office Supply, Salt Lake 
City, Utah. Owner Lawrence M. Brown had 
a three-section window designed to exalt and | commodities for your WINDOW DRESSINGS. We are the largest export-company for 
glamorize the pencil. Color wheels of pencils, 
giant pencils fashioned of cardboard tubing, See 
sketches by a professional artist and a series | articles from this side of the globe. 
of containers holding clusters of pencils were | 
integrated into an open “see-through” display. 
The whole effect was one of elegance and 
luxury, achieved with design, color and simple 
materials. 


And you need not come to Western Europe — an expensive trip — to purchase 


ornamental displays and can get you the novelties and most reasonable standard 


Replies and inquiries to: 5 Yo only”, Gumelius Advertising, Fack. Stockholm 1. Sweden. 


aS 


: ah 


THE INTERNATIONAL DISPLAY A 





PLEASE CHECK 


Winner of the $1,000 cash first prize in the : CLASSIFICATION 
1960 Old Spice Father’s Day Display Contest | C] Retailer NAME 
sponsored by Shulton, Inc. in Category 2 (de- | Displa 
partment stores in cities of less than 220,000) ~ na san FIRM 
was William Hollaender, display manager of ee 
Arnold Constable, Hempstead, L.I.. N.Y. The [] Display Mfr. ADDRESS 
display is shown above with the two cutout [) Display Jobber 
boats strung with flags to carry out the theme: [] Nat'l Advertiser 
“Come through with flying colors ... Give CITY, ZONE, STATE 
Dad Old Spice.” 


(Please turn to page 110) @ BILL FIRM M@ BILL ME @ PAYMENT ENCLOSED 
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Quality Low-priced TURNTABLES 


This beautiful 

black ebony com- 
pletely enclesed 
turntable is r 
newest. It is ” high 
with 7%” bakelite top. It 
is quiet and efficient. Will 
carry a 25 Ib. centered 
load. Have attractive job- 
ber proposition. 


Both turntables are sturdily 
constructed. Have %” steel No. 1001B $8.00 

spindles riding on bail bearings. Standard models are 
2% RPM clockwise direction. Motor and 8’ cord UL ap- 
preved. Special speeds and direction upon request. 
This turnta- 

ble, designed 

for the dis- 

play manu- 

facturer, is our old 

work horse of which 

there are many thou- 

sands in use. It has 

been a favorite with 
national advertisers. 

The 9%” top is of prest- 
wood and the chassis is 
open. Display people prefer 
this type to build into displays. 


No. 1001 $7.00 
Only $3.80 
in 1M Quantities 


The Birk Mfg. Co., Niantic 12, Conn. 











AUTHENTIC FROM 


Aawatt 
POLYNESIAN 


TAPA DESIGN : 


PAPER : 














WHITE MICA 


FIREPROOF . . . REALISTIC 
SPARKLES LIKE Meal SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


26 SIXTH ST. FOREST PARK, 
STAMFORD, CONN. tPLerinots 





SaSiepe — 

W.H. DISPLAY CO 
126 Eleventh Ave. 
New York City 11 


SAVE! We cut to Size 
PLYWOOD — MASONITE 


CIRCLES — SQUARES — ANGLES — HOLES 
ROUND CORNERS, ETC. PRODUCTION RUNS. 
Write for our Low Prices 


REEDCRAFT (°°), Bectort Ave. 

















Brooklyn 5, N. Y. 
108 


JUNE MARKET WEEK 
(Continued from page 32) 
and related duties with Marshall Field & 
Company, The Merchandise Mart and 
Harshe-Rotman, Inc., public relations firm. 
His experience earned him a listing in 
“Who’s Who in America” in 1960. He also 
has extensive organizational affiliations. 

G. D. Thomson, sales manager for Simp- 
son’s, Montreal, Canada. A late addition to 
the roster of speakers, no biographical mate- 
rial was available at press-time. However, 
it is known that he speaks with authority on 
the budget aspects of display and _ sales 
management and that will be his subject. 

Each speaker will interpret the subject 
“What Display Means to Me” in light of his 
particular role in retailing; Mr. Fisher will 
stress the importance of display to the sales 
promotion program; Mr. Sheldon will look 
at display through the eyes of the store pres- 
ident; Mr. Johnson will discuss display’s part 
in downtown promotion, and Mr. Thomson 
will discuss the budget program for display, 
as mentioned before. 

Another speaker may also be added prior 
to the meeting. 

Credit for this outstanding innovation in 
Market Week activities goes to Edgar 
Moser, NADI president, who has pushed 
for increased promotional efforts since his 
election last June. Spear-heading the ef- 
fective program has been Sylvan Freund, 
chairman of the public relations committee 
composed of Sid D. Chairman, Ted Colombo, 
Max Mayer and Lewis Rosen. 


MARKET WEEK SCHEDULE 


Sunday, June 25—10 a.m to 6 p.m. 

Monday, June 26—10 a.m. to 6 p.m. 
(Exhibits closed during breakfast-meeting 
from 8 a.m. to 10 a.m.) 

Tuesday, June 27—9 a.m. to 6 p.m. 
Wednesday, June 28—9 a.m. to 6 p.m. 
Thursday, June 29—9 a.m. to 1 p.m. 


Among the other activities of Market 
Week will be the display photo contest de- 
scribed in detail on page 46 of this issue. 
Entries are being requested from display 
men prior to the June 12 deadline. Photos 
should be of Fall or Christmas displays. A 
total of $950 in cash prizes will be awarded. 

In keeping with the theme “Christmas 
Wonderland,” will be “Wonderbars” situated 
on each exhibit floor serving espresso coffee 
and Eskimo pies. Swiss Misses in ski en- 
sembles will be stationed here and there in 
front of Swiss chalets for the purpose of 
punching the usual tickets for the Grand 
Prize as well as daily prizes. As _ before, 
each visitor must have his ticket punched 
at six locations before he is eligible to 
enter the contest. 

The Grand Prize this June is a vacation 
for two during the Christmas season to the 
Chalet, Ste. Agathe des Monts, in the Lau- 
rentian Mountains of Quebec, Canada. This 
resort is famed for its skiing facilities as 
well as other recreation and culinary op 
portunities. 

Daily prizes will consist of packaged deli- 
cacies from The Swiss Colony at “America’s 
Little Switzerland,’ Monroe, Wisc. The firm 
is well known for the fine cured cheeses and 
delightful pastries made in the old world 
manner by skilled cheesemakers and bakers 
trained in the tamous traditions. 


NADI GENERAL MEETING 

The annual election of officers will com- 
prise the major business at the semi-annual 
general meeting of the National Association 
of Display Industries to take place at the 
Conrad Hilton on Friday evening, June 23, 
with the Board of Directors meeting the 
previous evening. 


Miss Frankel Wins 
Lane Bryant Contest 


Miss Ilse Frankel was named winner of a 
window display contest in which 40 Lane 
Bryant stores participated. Miss Frankel is 
display manager of the Miami unit. 

The contest involved a Caribbean cruise 
promotion and Miss Frankel’s winning win- 
dows showed mannequins wearing cruise- 
wear in settings “aboard” a ship. They were 
displayed playing shuffleboard, inside a cabin, 
in the cocktail lounge and at ports-of-call. 

Miss Frankel’s prize, coincidentally enough, 
was a week's cruise in the Caribbean. 


Cincinnati Club Hears 
Lighting Engineer 

Jeattie DeLong, lighting engineer for the 
Cincinnati Gas and Electric Company, dem- 
onstrated the effects of incandescent and 
fluorescent lights upon colors at the luncheon 
meeting of the Greater Cincinnati Display 
Club. He also showed by an adjustable light 
box the difference in legibility of an object 
or reading matter under different light in- 
tensities. 

The Cincinnati club meets the second 
Tuesday ot each month. Any displayman in 
the area desiring to attend should contact 
DISPLAY WORLD, which is handling ar- 
rangements for the programs and meals. 


Canadian Publication 
Has Article by Editor 

The April issue of Furniture & Furnish- 
ings Magazine, published in Canada, con- 
tains a three-page bylined article by Paul T. 
Knapp, editor of DISPLAY WORLD. The 
article is illustrated with photos ef the 
winners and other outstanding furniture dis- 
plays of the 1960 International Display Con- 
test sponsored by DISPLAY WORLD. 
Other articles will appear soon in other pub- 
lications. Others plan extensive use of 
photos selected from the 1960 contest. 








NO DIRECTORY SERVICE 
ON MAGAZINES 


The post office has discontinued di- 
rectory service on many types of mail, 
including second class or magazine mail. 

This means of course that delivery 
of magazines may be somewhat delayed 
in comparison to previous service, but, 
more important, it also means that the 
post office will not be able to effect 
delivery of magazines unless the proper 
address is shown on the address label. 

Changes of address should be sent di- 
rect to the publisher as soon as the 
new address is known, and this informa- 
tion must reach the publication office 
at Cincinnati, Ohio, by the 10th of the 
month to be effective with the next issue. 
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Amitys Showroom 


Showrooms of national manutacturers 
seldom display their products nearly as et- 
fectively as stores in which their products are 
sold. But occasionally the opposite is true, 
and this is an excellent example. 

Incorporated into the conference and dis- 
play room of Amity Leather Produets Com- 
pany, West Bend, Wisc., are very attractive 
and functional fixtures for displaying the 
products of this company. 

Henry P. Associates, a Chicago 
industrial design firm, as product consult- 
ants for Amity, also planned the interiors 
and specified the furnishings. The designers 


Glass 


selected five colors which were used through- 
out: Mustard, the overall unifying color; 
and blue, turquoise, orange and yellow. 

Shown here is the comprehenisve storage 
and display system made up of extruded 
aluminum expansion poles into which brack- 
ets can be inserted to support 
walnut with white tops. This versatile ar- 
rangement provides generous and eye-ap- 
pealing display and storage space that might 
easily be adapted for this or other merchan- 
dise in various departments and even bou- 
tiques of smart stores everywhere. 


shelves of 








Brewster To Distribute 
Polecat Expansion Pole 

The Brewster Corp., Lyme, Conn., has taken 
over exclusive worldwide distribution of the 
Polecat, a spring-loaded, telescoping alumi- 
num support, and of the Timber-Topper, a 
spring-loaded cap which will hold a 2 by 3 
firmly in position between floor and ceiling. 

In making the announcement, C. Dart 
srewster, president of the company, notified 
the display trade that the sales of both prod- 
ucts would be supported by a sharply stepped- 
up advertising campaign and that two new 
products would be introduced within 30 days. 


Accent Graphic Industries 
Names Display Manager 
Accent Graphic Industries, Inc., Camden, 
N. J., has appointed Frederick W. Frick as 
display manager. Mr. Frick’s wide experience 
in exhibits with firms both here and abroad 
background to expedite his 
country’s 


gives him the 


duties with one of the largest 


graphic production shops. 
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Heart Attack Claims 
Catherine Dossing 

Catherine M. Dossing, manager, Botannical 
Decorative Supply Co., Chicago, passed away 
suddenly on May 15 of a heart attack. Miss 
Dossing spent her lifetime in the display 
industry, beginning as the secretary for the 
late L. M. Selig, founder of the Botanical 
Decorating Co. Upon Mr. Selig’s death in 
the ’30s Miss Dossing took over the business 
and operated it until the present time as the 
Botanical Decorative Supply Co. The com- 
pany was a member of the NADI and Miss 
Dossing was usually to be seen at all market 
weeks. 








SOURCE SERVICE 

If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 





COLORED 
CORK CHIPS 


“COLO -CORK”" 


Trade Name 


Astoundingly Beautiful Effect 
for a "Floor Scatter." 


25 Colors 


Including Metallic 


Still at same low price. 


Samples on request. 


a 
See your jobber or order direct 


MALROS COMPANY 


“The House of Colors” 
BOX 289 DOVER. N. 














Creators and Manufacturers 
of Mechanical Displays 


Mechan- 
ical Santa 
in Rocking 


June ‘61 Market Week in Chicago 
—See us NORMANDIE WEST D 


LIVING ACTION 
"> Ah 
: or. ri 
Sly Dip lay q, 


COlumbus 5-6023 


+ 


. ‘ 
Pa 


600 W. 57 St. 


New York 19, N. Y. 
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The CONTEST CORNER 


LET ME (Continued from page 107) 
PUT SUNSHINE 
IN YOUR 
'. WINDOW WITH 


WIGS 
FROM 
MIAMI! 


Send for 
Styles and Prices 


MIAMI 
6710 N. W. 32nd AVE. 








MANZANITA ! 
MANZANITA ! 
MANZANITA ! 
Natural and Sandblasted 


From 12" to 72" in height 


Send for our May 1, 1961, price list. 


RUSSEL MORRIS OF CALIFORNIA 


P. O. Box 277 Fontana, Calif. 


Murbattr 


tel letter co. 


é twmeocraroaartes 


iS|t WEST (8th STREET, NEW YORK Ii, N. Y. 























BAMBOO POLES 
PHILIPPINE MATTING 


all types — all sizes — lowest prices 


PAN-ASIA COMMERCIAL CO. 


16823 Lakewood Bivd. Belifiower, Calif. 
MEtcalf 3-0678 





Pictured above are the top winners in three display contests conducted annually by 








The Sporting Goods Dealer open to all sporting goods retailers At top is the 


t © i L PA > E ke “Let’s All Play Ball” contest winner, Frank Goodwin, display manager for McGee's. 


Puffing Foil & Base Metal New Bedford, Mass. . . . Below it is the “Let’s Go Fishing” winner also by Mr. 


R. A. CHLHORST Goodwin ... At bottom is the display by Bill Tedder, display manager of Thornton’s, 


278 Johnston Ave. Jersey City 4, N. J. Abilene, Texas, that won the Let’s Play Golf contest. 
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Fashion 


Mansy retailers are under the impres- 


sion that it takes plenty of money and time 
to plan and conduct shows. Of 
course, the more elaborate and impressive 
your goal, the more time and expense. But 
it is still possible for the small store to or- 
ganize a fashion show with just a few hints 
suggested by the two such shows mentioned 
here. 


fashion 


At top is a photo of a model displaying 
winter resort and ski fashions at an auto 
showroom in San Jose, Calif., where Display 
Director Paul Garnier organized a tashion 
show tor Blum’s centering around the autos 
on display. About 150 men and women at- 
tended. 
participated and reported 100 per cent at- 


Three sports car clubs in San Jose 


tendance. After the show, the auto agency 
had a buffet supper for all concerned. Even 
though done on rather small scale, sales 
paid off, Mr. Garnier reported. “We could 
tell because we gave a ten per cent discount 
on one Saturday to all members of sports 
car Clubs upon presentation of their 
membership cards and the response 

was excellent. 
The other photo shows how Klein's 
Sporting Goods of Chicago cooper- 
ated with Trans World Airlines for a 
fashion show of men’s and women’s 
ski apparel. Display Director is How- 
ard C. Harris. On January 9, air- 
line stewardesses modeled the gar- 
ments near a new Boeing 880 jet 
airliner. On January 10, a fashion 
show was held at the TWA ticket 
ofice. Commentary was by Mary 
Gordon, fashion consultant for TWA. 
At the downtown loop 
noon hour fashion show in the front 
window 


store, a 


(see page 21, March issue) 
resulted in phenomenal success, ac- 
cording to Mr. Harris. Again Mary 
Gordon ot TWA provided the com 
mentary over the public address 
System. 








Bridal Display Props Made by Koch 


attractive 
props tor use in your bridal dis- 
(Or 


lwo effective and 


plays perhaps as wedding 
accessories) are 


Koch 


Shown here 


decs rative an- 


lounced by George Sons, 
Inc., Evansville, Ind. 
is the archway standing 93% 
inches high, 91 inches wide with 
arch width. Because 
ot the heighth of the arch it could 


be used to span the entrance to a 


4%\— inches 


bridal shop as well as tor window 


or interior use. It is finished 1n 
white only. 


‘| () be 


separately 


the arch or 


candelabra 


with 

tall 
15 candles supported by 
and arches. Four 
spread braces support the 
stanchion that can be raised to 
maximum of 84 inches trom floor. 


used 
aTe 
hye yiding 
brass scrolls 
wide 
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U. L. Approved 
MINIATURE SETS 


Twinkling and Steady Burning 


24 or 30 Light miniature sets with screw- 
in bulbs which have permanent filaments. 
If one goes out the rest remain burning. 
Available with green or ivory wire and 
sockets. Clear or colored bulbs. 


TWINKLING SET with individually 
twinkling bulbs available in 20, 24 or 
30 lights. 


JULIUS KUPFER, INC. 


Migrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. 1., N. Y. 
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TICKET HOLDERS 


Molded of 
CLEAR PLASTIC 


Pyramid Ticket Holder perfect 
for small point of sale pricing. 


—_—_— 


Complete the picture of ultra-smartness created 
with plastic displayers by using ticket holders of 
clear plastic. These beautifully molded ticket 
holders are just the thing for soft line display. 


Ct 10 Package of 50 $ 9.00 
Lots of 100 15.25 


R. C. QUENSELL 


909 S. E. ISTH CT., DEERFIELD BEACH, FLA. 














PERMALIFE 


Angel Hair 


PACKED IN 1 LB. 
POLYETHYLENE BAGS 


Angel Putt 


BIG PANELS OF 
PUFFED SPUN GLASS 
Inquiries Invited 


PERMALIFE GLASS FIBER DIVISION 
SAN ANTONIO 9, TEXAS 








DISPLAY TURNTABLES 
* All Steel 


Small 


° Heavy Duty 
ALL SIZES — 
Write for free 
AMER-STAGE EQUIPMENT 
805 E. 134 ST., Bronx 54, N. Y. 


Large or 
illustrated folder 





il 
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* BLACKLIGHTS |», <<: 20323020 


FLUORESCENT COLORS for 
“Glow-in-the-Dark" Displays 


Write for literature to Dept. 


75 ". 45th St. 
. C. 36 


troblite Company, Inc. °.).% 


FLOCKING ADHESIVES 
e FLAME RESISTANT e 


For Vinyl, Mylar, Wood, Metal, Etc. 
end For illustrated Brochure 


Adhesive Products Corp. 


1626 Boone Ave. New York 60, N. Y. 




















CEDAR POLES—AUTUMN OAK—CORK— 
TAN BARK—ICE KUBES—IMITATION FOODS 
—WOOD FLAKES—CHIPS — GLASS GEMS 


Ask Your Jobber To Show You Our Catalog 
lf Necessary Write Direct. 


NATIONAL DISPLAY MATERIALS 


65 N. 6th Street Brooklyn 11, N. Y. 


DEKOPHANE 
The Technical Cement 
DISTRIBUTORS WANTED 
THE CRYSTAL ESSENCE CORPORATION 


Bound Brook, New Jersey 




















Free Samples 

& Catalog 

Grace Letter Co., Inc. 
77 Fifth Avenue, Dept F 


New York 3,N.¥ 
Watkins 4-0850 


ALPHABETS 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











BRASS & CHROMIUM RAILINGS 


for every purpose Since 1900 


PORTABLE ° STATIONARY 
VELOUR COVERED ROPE 


S. PARKER HARDWARE MFG. CORP. 
27 LUDLOW ST N.Y.c. 2. N.Y VW A ‘ 5.6300 


AUTOMATIC WOOD T TURNINGS | 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








Jobbers Wanted 


TRIMMER'S MAMMER 
WITH PIN AND STAPLE PULLER 
$1.50 ea —é or more $1.25 ea. Post Paid. 


3764 SHAFTER AVENUE 
HAL FISK oakcann 9, CALIFORNIA 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and ong ag students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION. OPEN— ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates ore in Demand 
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| Ph condense diamonds and a few black 


presented in the breath-taking 
atmosphere of a cave seemingly carved from 
pure snow in the window of Garrard & Co., 
Ltd., associate company of Mappin & Webb 
Ltd., London, England. Actually the cave 
fashioned in plaster and afterward 
painted white. The floor was of salt and 
alum to authentic effect. 
Color means ot 
hidden spot- 
cold effect. 
voltage were trained on the in- 
dividual pieces of jewelry for emphasis and 
brilliance. 

Creating this display 
ager R. W. Giddings, who will receive a 
Gold Medal from DISPLAY WORLD for 
his Display of the Month, entered this past 
month in the 1961 International Display 
Contest. 

Rules for the 1961 
same as for 1960, 


opals were 


was 
create the snow 
added only by the 
blue-green filters on 
creating a tremendous 


Was 
various 
lights, 


Low spots 


was Display Man- 


annual contest are the 


with the same categories 





1960 WINNERS 
First Place: George K. Payne, Wood- 
ward & Lothrop, Washington, D. C. 
Second Place: A. Van Hollander, Gimbel 
Brothers, Philadelphia. 
Third Place: Thomas B. Comerford, Lit 
Brothers, Philadelphia. 





again making it possible for displays of all 
types of merchandise and for any 
purpose to be eligible. The top three winners 
in each category win gold, silver and bronze 
medals respectively, and _ the 
amassing the most cumulative points (three 
for first, third) 
are awarded gold, silver and bronze plaques. 
and published 
57 of this issue. Send your entries 
Editor, DISPLAY WORLD, 
Ohio. 


possible 


displaymen 
two for second and one for 
Rules classifications are 
on page 
to Contest 

Cincinnati 1, 


Brunell To Speak 
To Style 

Albert H. Brunell will demonstrate “Im 
proving Window Displays” at the June 6 
breakfast-forum Style Ex 
hibitors, Inc., for retailers and buyers in the 
Terrace Casino of the Morrison Hotel, Chi 
CaZoO. 

Mr. Brunell is a visual merchandise con 
sultant 
service 


Exhibitors 


sponsored by 


who has operated his own display 

for small stores. 

Wright Promoted 

By Dayton’s 
Joseph Wright, 

ton’s, 


Day- 
years has 


display director tor 
Minneapolis, for 
been promoted to the newly created position 
as director of store presentation. Filling his 
will be Paul Rosati, formerly fash- 
ion display coordinator. 


several 


Vacancy 


DISPLAY WORLD 








DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registration being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN AMERICA ART 
SCHOOL 


316 West 57th Street 
New York City 19 


PL 7-0064 


FOR SALE 


Silvestri’s Christmas Mechanical 
“Snow People Circus” 


Lots of action... 
like new 
and details on request. 


10 mechanical groups of figures . 
. good mechanical condition. 
Write to: 


. refurbished 
$1500.00 . Photos 


JOE COOPER 
ARMSTRONG’S, Cedar Rapids, lowa 














FOR SALE 


RENTAL INSTALLATION 
BUSINESS 


Good opportunity for 
Free Lance Man or Partners 


Part or All. 
Guaranteed Steady Accounts 


WILLIAM MENSCH 
£341 & £4 Se 
Brooklyn 29, N. Y. 
SH 3-3692 


FOR SALE! 


SANTA’S CIRCUS! 


Outstanding Christmas or Year Round Displays 


Suitable for Shopping Centers & Department Stores 
5 Animated, 5 Inanimated Life Size Figures 


8 custom made, life sized, gaily colored circus animals, residing in colorful 


circus cages finished in red and trimmed in golden filigree. 
animated figure of Santa Claus dressed as the 


Seen: .. 
new condition. 
Priced at ‘“‘Rock-bottom”’ 


Contact: 


and life-size clown figure in seated position. 
An outstanding family 


Also life-size 
‘Ringmaster’ of Santa’s 
All in virtually 


attraction 


for QUICK SALE! 


GORDON BECKER 


Care of Gordon Becker Enterprises 
4010 Glengyle Avenue 


ROgers 4-7009 


Baltimore 15, Md. 


FOR SALE 


Our Christmas mechanical 
“CHRIS MISSY AND HER 
WONDERFUL WINGS” 
by Al Bliss 
This 3-unit trim includes 9% 
animated figures, background 
props, plus 12 inanimate fig- 
ures suitable for interior or 
other window trims. Display 
originally sold for $6,395.00, 
used only twice, now cut to 

$850.00. 


F.O.B. 
HUTCHINSON, KANSAS 
Contact— 
ERNEST L. RAYNER 
c/o Wiley’s, Inc. 


for details and photos. 




















WANTED TO BUY 


Don’t throw out your used 
mechanical figures and mechan- 
ical displays. We buy them. 
Send details or photos to: 


Metropolitan 
Mechanical 
Display Co. 
50 West 22nd Street 
New York City 10 
Phone OR 5-1280 


FOR SALE 


Mechanical Santa and 
Reindeer Display 


With 7 Gnomes. All in good 
condition, price—$450.00. Used 
3 seasons. Photograph and 


complete description on request 


P. J. WESTLAND 
The Hub 
Steubenville, Ohio 


SALESMEN 
WANTED 


Established New York manu- 
facturer of wire staples used 
in stapling machines, wants 
men with non-conflicting lines 
to cover the display trade. 
Many territories available. Will 
consider national representa- 
tives. Commission. 


Address BOX 6-EF 


Care of DISPLAY WORLD 


SALESMEN 
WANTED 


for 


MIDWEST and NEW 
ENGLAND 
TERRITORY 


No objection to non- 
conflicting lines. 


Replies confidential. 


CHIC DISPLAY CO. 


293 Seventh Avenue 
New York 1, N. Y. 




















STORE DEVELOPMENT AND 
CONSTRUCTION SUPERVISOR 
Fine nationwide organization has 
an unusual opportunity for a man 
with heavy experience in store lay- 
out, display and construction, fully 
capable of opening new stores. 
Should be qualified to move into a 
much higher position in company 
management, 
Man selected should have a good 
education, management ability and 
extensive experience with retail 
chain. Must be free to. travel. 
Substantial starting salary and 
benefits. Please send resume show 
ing age, education, experience and 
recent earnings to 
Address BOX 6-GH 
Care of DISPLAY WORLD 


SALESMEN 
WANTED 


Eastern. manufacturer of. high 
style display line exhibiting 
NADI Chicago show in June. 
Territories that are open are 
Illinois, Indiana, Wisconsin, 
Minnesota, Missouri, New Eng- 
land and New York City. Send 
full details on experience and 
lines carried. 


Address BOX 6-CD 


Care of DISPLAY WORLD 


FOR SALE 


Giant 30 foot Rocket for 
Christmas Display. Santa Claus 
is visible through window in 
rocket, waving and nodding to 
passersby, while at rocket con- 
trols. May be attached to tape 
and sound system. Used only 
one season. Very timely. Price 
F.O.B. $1000.00. Cost $3000.00. 


Laurel Shopping Center 


Merchants Assoc. 
Laurel, Maryland 





STUDY 
WINDOW DISPLAY 
AT HOME 
Earn good.income. Easy home- 


study course Employers: 
Sponsor our course for one of 
your employees. All will find 
this course the finest of its 
kind. School highly recom- 
mended and established in 1905. 

The KOESTER SCHOOL 

Koester Bldg. 
Dept. DW 
3710-12 No. Cicero Avenue 
Chicago 41, Illinois 

















FOR SALE 
ONE PRINTASIGN 
DISPLAYTYPER 
Model 25 
Excellent condition. Very reasona- 
ble. 
NEVIUS-VOORHEES 
131 E. State Street 
Trenton, N. J 








Experienced Display Manager 
available due to liquidation of 
large department store. Will relo- 
cate. A-1 references. Also prior 
specialty store experience. Very 
proficient at designing and building 
props and backgrounds. 

Address BOX 6-AB 
Care of DISPLAY WORLD 








ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 114 
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Ambitious Young Family Man, 
recently arrived in U.S. seeks 
challenging position with dis- 
play firm or retail organization. 


back- 
World Fair. Brussels 


Kxtensive European 
ground : 
Window display, scale models, 
managerial experience. For in 


rormation 


write 


P. MULDER 
649 52nd Street 
Oakland, California 


FOR SALE 


OUTSTANDING MECHANICAL 
CHRISTMAS DISPLAY 
“One of Silvestri’s Best” 
— BARN DANCE — 
Display consists of two clapping 
dwarfs keeping time with hands 
and one foot, Santa playing fiddle 
two circle dancing Dwarts, One 
Banjo player and one piano player, 
plus piano, all animated (with 
timer box). All reconditioned and 
shape For photos and ad- 

initormation write— 


C. H. BARTON 


LOVEMANS INC. 
Chattanooga, Tennessee 


in good 
ditional 


FOR SALE 


Outstanding Mechanical 
Christmas Display 


“SANTA IN MUSICLAND” 
with the 3 Chipmunks 

A huge success on our Avenue. 

Santa 

the 3 


pedals the player plano as 
Chipmunks, on top of the 
piano, sing Alvin’s Chipmunk Song. 
Santa and piano are life size, the 
§ Chipmunks 24” tall, all animated. 
Silvestri’s hit of the show. 

Cost $3,750 Will sell for 


John W. Thomas Co. 
Nicollet at Eighth 
Minneapolis, Minn. 


$1,800 


FOR SALE 


3—5 ft. Green Vinyl Trees in tubes, 
complete with B lights, rose, and 
red and gould ball decorations. Also 
3—6\~ ft. 
Trees in 


8—White and Gold Holly Post Bell 
Units complete with B lights. 


3—7 ft. Nine-Candle Floor Standing 
Candelabra, trimmed in silver, hol 
ly and tinsel, electrified. 


Address BOX 6-BC 


DISPLAY WORLD 


Two-Ball Topiary Vinyl 


tubes. 


Care oft 








WANTED 


Experienced 


COMMISSION SALESMEN 
with following only. Top qual- 
ity line of foliages and novel- 
ties 

New England, Canada, North- 
west territories open. No ob- 
jection to non-conflicting lines. 
Write details to 


Address BOX 6-FG 
Care of DISPLAY WORLD 


FOR SALE 
Window Display Business 
in Calitornia 
ties. Well 
income tor 
tion 


covering three 
established and 
one or two-man 


coun- 
good 
opera- 


Address BOX 6-GH 
Care of DISPLAY WORLD 


Salesman Wanted with Department 
Store following to sell exclusive 
line of high grade wood and metal 
display fixtures. O.K. to have non 
conflicting lines. Furnish complete 
details about territory and personal 
data. 
Address BOX 
Care ot 


6-D 
DISPLAY WORLD 


Christmas Animations For Sale or 
Rent—Magical Forest, Santa & Ru 
do.ph, Santa in Old Barber Shop 
set, Cinderella, Ole King Cole, 
Chimpanzee act, Santa in Ole Jalopy, 
Huckleberry Hound unit and 
sound, Angels. 
L. G. POWELL & CO. 
113 W. 20th St., Joplin, Mo. 














Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 


WANT TO BUY 
Animated Christmas Window 
Write full 
MR. GENE THERKELSEN 
DAVIDSON’S 
7th & Walnut, 


details to— 


Des Moines, Iowa 











JOBBERS AND REPRESENTA- 
TIVES WANTED 


To sell to and 
Write for full 


SIVAMATIC MOTION DISPLAYS 


550 Fifth Ave., New York %, N. Y. 
PLaza 7-6454 


stores national ac 


counts. details. 
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See us at Booth 124 
NADI Market Week 
Chicago e June 25-29 


THE SHOWCARD MACHINE COMPANY, 320 W. OHIO ST., CHICAGO 10, ILL. 


Display Room: Chicago Merchandise Mart, Suite 928-C 





SANTA’S HELPERS 


by david hamberger, inc. 


Put these appealing little fellas to work for 
you this Christmas. All Gnomes full round 
molded hard rubber, hand-dressed and color- 
fully finished. Figures approx. 50” tall when 
standing. Both animated and non-animated. 


| Write us for descriptive brochure, price list 
soe a and order form. 


9W A796 B.— Animated Gnome Carpenter. 


ae 


9W A796 D.—Animated Gnome Toy Maker. 9W A796 A.— Animated Gnome Painter. 


=. 
Be Late % q F $ 
$< ie Oe ae 
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FS 
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< 


= «<B% 


Ye 


60A W936 — Christmas Gnomes at Home — Animated. 


david 


hamberger in. 


9W A796 C.— Animated Gnome pc 60A820 — Frosted Cooking Gnome with To WEST 31 st STREET 
Candy Maker. Mechanical Flame. NEW y£@) "1.4 Gigs 1 NLY 



































